o

s

-
-
.
M%«%t

-




ACTA UNIVERSITATIS
BOGDAN VODA

Iy '/:‘ S "\:
,ﬁ?’] .—4{\‘\.

£/ UNIVERSITATE
i “BOGDAN VODAY

i CL
"\ BIBLIGTECA- Jf

Series OECONOMICA

NR. 14

2 0 12

CLUJ-NAPOCA



COMITETUL DE REDACTIE AL REVISTEI:

Prof.dr. Mohammad JARADAT - rectorul Universititii
“Bogdan-Voda” din Cluyj-Napoca

— presedintele Senatului Universititii
“Bogdan-Vodd” din Cluj-Napoca

— prorectorul Universitagii
“Bogdan-Voda” din Cluj-Napoca

Prof.dr. Dumitru PURDEA

Prof.dr. Marius MOTOCU

COLECTIV DE REDACTIE:

Prof.dr. Livin MARIAN - Universititea ,,Petru Maior” din Téargu Mures, Roméania
Prof.dr. Joan ABRUDAN - Universitatea Tehnica din Cluj-Napoca, Roménia
Prof.dr. Victor MANOLE — Academia de Studii Economice din Bucuresti, Rominia
Prof.dr. Sabina FUNAR - Universitatea de Stiinte Agricole si Medicini Veterinars
Clyj Napoca, Romania
Prof. Valentino GANDOQLFI - Universitatea de Studii din Parma, Italia
Prof.dr. Angelo SANTAGOSTINO - Universitatea de Studii din Brescia, Italia
Prof.dr. Gheorghe Gh. IONESCU - Universitatea de Vest din Timigoara, Romania
Prof.dr. Sorin BRICIU - Universitatea "1 Decembrie 1918" din Alba Iulia, Roménia
Prof.dr. Stefan NITCHI - Universitatea "Babes-Bolyai” din Chyj-Napoca, Roménia
Prof.dr. Ioan ANDONE - Universitatea "Alexandru Ioan Cuza” din fasi, Romiénia
Prof.dr. Maria BATRANCEA - Universitatea “Bogdan-Vodi” din Cluj-Napoca, Romania

PUBLISHER REDACTOR:  Prof.dr. lon MANOLE

COLEGIUL DE REDACTIE AL REVISTEI OECONOMICA

REDACTOR COORDONATOR: Conf.dr. Janetta SIRBU - decan

MEMBRI: Lect.dr. Anamaria POPA - director de departament
Lect.dr. Daniel Valerius VLAD — director de
departament
Prof.dr. Boris SAMOCHIS — consultant
SECRETAR] DE REDACTIE: Conf.dr. Mihaela JARADAT
Lect.dr. Cornel CRISAN
SECRETAR TEHNIC: Lect.drd. Sidonia Otilia CERNEA

Tiparul executat la:

UNI_VERSITATEA »BOGDAN-VODA” BIN CLUJ-NAPOCA
400560 Cluj-Napoca * Str. Grigore Alexandrescy nr, 26A » Tel: +40264- 598 787
Fax: +40264- 591.830 « E-mail: tipografie@ubv.ro

Anul 2012

ACTA
UNIVERSITATIS BOGDAN VODA
OECONOMICA
14

Editorizl Office: 400568, Cluj-Napoca ¢ Grigore Alexandrescu no. 26A, Phone 004-0264-591830

SUMAR — CONTENT -~ SOMMAIRE

DUMITRU PURDEA, MOHAMMAD JARADAT
- Capacitatea si tulburarea capacitafii de munca / La capacité et la perturbation de la capacité de travail ......cccocceeee

- Ability to work and S IMPAITTIETIE ........ooimiuer ey e e s b

NICOLAE MARGINEAN, ANDREEA CRISAN
- O ahordare excel a asistirii deciziilor manageriale intr-o unitate de alimentatie public / Une approche excel de

I’assistance des décisions managériales dans une unité d'alimentation publigue ..o e
- An excel approach of a managerial decision support in a catering facility ...

CORNEL CRISAN, GABRIELA MARIES LES
- Impactul controlului financiar asupra managementuiui entitaii /L'impacte du contréle financier sur le

management de PEILIEE . ......... ... vor o ee et it aia et e o e ee e an e e et s e s
- The impact of financial control on the entity’s MANAZEMENT ...\ vvivrrever e e

VIORICA IRINA GARBO, FLORIN RADU PINTEA, DANIEL VALERIUS VLAD
- Asigurarea Facultativi de Cilstorie versus Cardul European de Sinitate /L’ Assurance Facultative de Voyage

versus la Carte Furopdenne de Santé ... e
« Optional Travel Insyrance versus European Health Card ...

ANTONELA-ADELA-CRISTINA TILINCA (MARIAN), ELEONORA OANA GLOGOVETAN, JANETTA
SIRBU )
- Studiu privind ccuparea fortei de munci in Uniunea Europeand gi Zona Eure / Etude sur 1’occupation de la force

de travail dans I"Union Européenne et la Zone Euro ...,
- Study on employment in the Eurcpean Union and Buro Zone

10N MANOLE
- Etica benedictina premergitoarea eticii protestante / L.’éthique bénédictine en tant que précurseur de I’éthique

(0] 1 11wty SRR LLEEEE
- Benedictine ethics previous to the protestant SIS ... ..o e

FLORIN RADU PINTEA, VIORICA IRINA GARBO, DANIEL VALERIUS VLAD
- Marketingul viral versus-marketingul de gherild / Le marketing viral versus le marketing de guérilla ...

- Viral marketing versus guerrilla markehing. ... oo e st e e e eb s e

VICTORIA OPREAN, DUMITRU OPREAN
- Strategii ale ingineriei organizatiilor: marketing prin intemet / Stratégics de 'ingénierie des organisations : le

marketing par internet
- Strategies of engineering of organizations: internet marketing ...

[y

73
80

86



CAPACITATEA SI TULBURAREA CAPACITATII DE MUNCA

DUMITRU PURDEA.
Universitatea “Bogdan Voda”, Facultatea de Stiinte Economice, Cluj-Napoca, Romidnia
MOHAMMAD JARADAT '
Universitatea “Bogdan Vodi”, Facultatea de Stiinte Economice, Cluj-Napoca, Rominia

Cuvinte cheie: capacilatea de muncd, expetriiza medicald, efortul profesional, indicatori economici

REZUMAT: Munca este un airibut specific fiinfei umane, reprezentdnd pe deoparte o activitate
bialogicd, iar pe de altd parle o activitate economicd. Munca se asociazd nemijlocit cu capacitatea de
muned, care reprezinti totalitatea posibilitdfilor de naturd fizicd, neuropsihicd gi cerebrald a omului de
a efectun o canlitate maimd de munci. Capacitatea de muncd, ca efect al muncii gi al mediului
ambiant se uzeazd, este tulburatd, impundnd refacerea §i protejarea acesteia, prin tehnicile aferite de

ergonomia aplicald.

INTRODUCERE
Munca este in primul rind o activitate biologici si apoi aciivitate economicd, jar din punctde vedere

biologic, profesiunile nu sunt echivatente. Munca reprezintd un proces complex Intre fiinta umani si natura
Tnconjuriitoare, prin care omul mijloceste §i controleazd schimbul de materii dintre el gi naturd, intr-un cadru
social uman reglementat’. Altfel spus, munca reprezintd o manifestare congtientd de adaptare la mediu,
desfisuratii de organismui uman, considerat in ansamblul sdu, prin care se urméreste realizarea unor valori
materiale sau spirituale’. Formele prin care se manifestd munca sunt determinate de participarea calitativa si
cantitativi a diferitelor functii ale organismului uman.

1. Munea — activitate biologica sie economici

Munca fiind in primul rind o activitate biologicd si In al doilea rdnd economics, corespunde unei
stari de functionalitate variabili a oragnismuful, structurile si functiile organismului sunt solicitate in mod
diferit st cu intensitdti variate, dupd specificul formetor de munci profesionald. Astfel se copstituie diferente
biologice insemnate intre diferitele munci. Dar, oricare ar fi forma de muncid efectuatd, totdeauna aceasta
implicd o complexitate de reactii organice. Continutul biologic al activititii profesionale este 0 manifestare a
sinergiei polifunctionale, realizati de cétre structurile morfologjce care corespund acestor functii.

in componenta biologici a muncil profesionale sunt cuprinse toate reactiile organice, care, In
succesivnea cronologicd si proporii diferite pentru flecare formid de munci, inldntuiesc activitatile
segmentelor corpului, in vederea obtinerii unor rezultate bine definite, produsul muncii.

Componenta sociald a muncil implicd elemente complexe si numeroase, dintre care, pentru
importanta ei dominantd, remarcim profesiunea. Determinarea organelor in activitate §i determinarea
gradului de solicitare functionald constituie obiectivul studiului locului de munca.

Munca imbraci o mare diversitate de forme, caracteristici, nuante, putand fi: muncd calificatd g1
necalificati; munca fizica si intelectuald; muncd de zi sau de poapte; muncd normata si nenormat; munci
manageriald §i executionali etc.

Ca o expresie a relajiilor dintre individ si colectiviiatea In care acesta triieste, munca profesionali
este o manifestare a adaptérii omului la mediul social.

! €. Roscea, §.a. ~ Dictionar de ergonomie, Editura Certi, Craiova, 1997, pag. 290.
2 p Burloiu — Economia §i organizarea ergonomici a muncii, Editura Didacticd 5i Pedagogici, Bucuresti, 1990,
pag.241.



2, Capacitatea de munci - preponderent fizicd sau intelectuali

Notiunea de capacitate de munci este frecvent intalnita atst in stiinta economica, cat §i in medicina
muncii. Capacitatea de munca este rezultatuf actiunii simultane a mai multor factori, la un moment dat, ce se
caracterizeazi In potentialul funcgional al organismului de a presta, la nivel maximal, o activitate utild din
punct de vedere social.

Principalii factori determinanii ai capacitafii de munci sunt urmdtorii: starea de sdndtate; alimentatia;
antrenamentul; virsta; sexul; faza bioritmica; datele antropometrice; greutatea. Integritatea corporald; nivelul
de culturd generald si profesionals; starea psihick; atitudinea pozitivd a3 de munci sa. in realitate, cu
ponderile intensititii de actiune ale acestor functii se contureazi profilul capacitatii de munca. In cazurile in
care predomind factorii specifici muncilor fizice, profilul caapcitatii de munca va fi fizic, iar i cazul 1n care
predomind factorii psihici sau cei privind pregatirea profestonalid, profilul capacitatii de muncs va £
intelectual.

Capacitatea de munci este o stare organicd, biologica, variabila in timp, a organismulvi fiecirui om,
considerat in ansamblul lui. Unitatea i este asigurati prin interdependenta §i intercondifionarea funciilor
sale, de aceea el me poate fi considerat, decat apreciind corelafiile dintre toate pirtile sale componente.
Capacitatea de munci fiind rezuitanti a fntregului organism, aprecierea unui singur organ sau sistem nu
poate duce la o concluzie, numai prin cunoagterea integrald a organismuiui si prin aprecierea cat mai
completd a functiilor sale vom determina capacitatea de muncd. Nu expertizim riciodata un organ sau un
sistem, ci un organism. Aceasti concluzie sistematica nu exclude atitudinea analiticd a studiului organelor gi
functiilor izolate, dar impune reintegrarea rezultatelor in ansamblul general organic,

Capacitatea de munca privit in sensul ei de posibilitate de realizare maximald nu poate i niciodati
apreciatd prin nici una dintre modalititile noastre. Organismul nu cheliuieste niciodatd la limita maxima a
puterilor, ¢i retine o rezervd importants pe care nu o folosegte decér in cazuri extreme. Mijloacele noastre de
laborator, care se bazeazi pe impunerea unei eficiente, care si duci la realizarea unuj maximum de efort
posibil, nut dau rezuftatul dorit, pentru ci omul nu- foloseste totalitatea posibilitatilor lui. Notiunea de
capacitate de munc in aspectul e maximal, riméne o notiune teoretics. Este o limita pe care 1 putem s-o
determinidm niciodat, cel putin o prezumém. Sunt anumite probe, anumite testiri pe care le facem, care ne-
ar putea face sé credem ¢ aceastd imiti este mai sus sau mai jos. Deci optiunea de capacitate va fi totdeauna
o nofiune presupuss, o notiune dedusi din alte date sau explorar].

Capacitatea de munci se poate exprima atdt prin indicatori economici care exprimi rezultatele
muncii {productivitatea muncii, calitatea productie] etc.), ¢4t §i prin indicatori fiziologici, care redau efectele
muncii asupra stabilititii functiilor sistemelor: nervos, cardiovascular, respirator etc., ale organismului
uman’, Organziarea muncii pe baze ergonomice asiguri mentinerea capacitégii de munca la nivel optim,
prevenirea sau nkiturarea oboselii si pe aceasts bazi amplificarea rezuitatelor muncii.

Din punctul de vedere al expertizei medicale a capacitifii de muncd, daci determinarea capacitatii
(valoarea maximald functionalz) poate si dea limitele posibilulii, numai evaluarea efortului poate s3
serveascd drept bazi pentru a determina limitele recomandabilului,

Aprecierea capacititii de muonca este o preocupare a medicului din primul moment al Ingrijirii
bolnavului §i recomandarile lui in aceasts directie sunt elemente terapeutice de mare importanfi. Preocuparea
conserviri capacitatii de muned trebuie si ciliuzeasca pe orice medic si in alegerea metodelor de tratament
Intrebuintate.

Capacitatea de munei este determinata de doi tactori, factorul biologic si factorul tehnologic, iar ca
raport fnire organism si profesiune, capacitatea de munci nu poate fi apreciatd considerind numai
organismul, ci si profesia.

Efortul profesional este rezultania, prin insumare a eforturilor funcjionale cerute organismului si
aceastd constatare este plind de consecinte, fiindcs ea implica in capacitatea de muncd toate elementele vietii.
In acest fel, nu capacitatea functionald, in sensul performantei maxime, este cea care poate si ne garanteze
caracterul inofensiv al performantei profesionale, i tot caracterul efortului care a fost ficut pentru a o atinge.
Si acest efort nu este expresiv dect in evaluarea sa In aedrul ciclului activitate-repaus, care permite, sau nu
permite, compensarea sa.

n. Purdea, M. Jaradat — Organizarea ergonomica a muncii, Editura Risoprint, Cluj-Napoca, 2009, pag.9
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Totodatd, capacitatea de munci este mecanismul pnmordu%] de a_ciaptar? la m_T_dblul S?C;alicD:;dei

decurg atét posibilitatea satisfacerii futuror nevoilor individuale, deci r}lentmerea in tichl 1t'zt'udi:1cilgg H,mhe lse
posibilitatea evolutiei sale progresive. De aceea, este necesar s& se cunocasci apfifu X

3. Tulburirile capacitifii de munci o i ) L
Pierderca temporard sau definitivi a capacitifii de munci se coreleazi cu expertiza medicald a

acesteia, Tnsotiti de readaptarea si reintegr_area Tn_ Fne('iiul S(?Cifl] al persoane%oi’ idcﬁme;iz.ﬁfwgﬁ;r;a
capacitifii de muncé este o afectare a intregii _col_ec:nwtfin, ca_dlmmuare a potenpa.u] ai pro e Sulg)]inia?j;
Prin alternarea capacitid{ii de muncd, boala individuald devine un fer}or_n;crl social, ceea
importanta care trebuie si-i fie acordati in procesul ge'ner‘al de ocrsat:ri: a saAnatagii. o de tulburas
Pierdearea capacititii de muncid este franzitorie a_tun_c:l (Eand ea este det_el:rr_t'm;a iburdr
functionale cu caracter reversibil si de scurtd durati. Este ]lChldE%tﬂ plerdefea_capafltapl le‘muncaism e
cand tulburdrile functionale provocate de boald, atét gée c;rganulm lezat, caf gi ale Intregului organism,
f i i mai persiati fenomene climatice reziduale. o »
et ;‘:;ES‘:;H ;l;billjé, de lungd duratd, a capacitifii de munci, este t.iatoratﬁ afecmimlor cu _tulburar}
functionale ireversibile (ex.: amputarea unei méini). .Bolnavu! piegdé capacitatea c_le {rinu_r.wi [Lexgtru é;: 21.;11 :;1;11
poate exercita functia sa in conditii normale. Deosebitd este situatia In categorfa pierderii s zfl l1 ea c ;[J i
de munci a celor care au o situafie organicd pentru care munca este cor.ltra_llndlcata. Astfe ,dl.m o nl .
infarct miocardic, indiferent de starea functionald, are in exercilarea profem!.m“n sale un fac?ord e comp Ki:‘tz}tﬁ
si agravare. In acest caz, numai patogenia si prognosticul afectiunii, determina evaluarea pierderii capac
de mumg categorie speciald este reprezentatd de sté:il.e _de boala care conduc la_ T'ntrer;lp{?rea} }:)rustcadsg
nepreviizutd a activitatii, asa cum este tahicardia par_o?usnc‘é pentrll‘CEI care eXf:r.cn:.adpro e;u;nci e%;e:lﬁe
siguranta colectivi si au o incapacitate de munci conditionatd de specificul profesiei si de modul de € s

sub formd de accese, a bolii.

CONCLUZII ) o o o .
n dinamica sa, capacitatea de muncd, sub influenta factorilor biofiziclogici, psihologici, social-

economici, tehnologici, cunoagle 0 evolutie, caracterizatd prin urméatoarele .faze sau permadej: cap'amfate? de
muncid crescdndd (faza de adaptare, acomodare cu munca); cjapacxtateaA d% munca:i ogtlma] t:r:z:
performangelor in muncd, relafiv constante); capacitatea de muncd descrescdndi (faza de dezvo
Bboseh%\sigura:ea, mentinerea, protejarea, refac.erea capa_ufitigii de munci este 551:50121 pr1m_ott;li1a]a up:;;trl;
specialistii In ergonorie, lucru realizabil prin proiectarea si implementarea regimului ergonomic de m g
ihni umand. ) ) o

— 'Iprfsnetlitunrﬁi;ltl;acéz mail mare o au tulburdrile functionale, atar .ale“urgarflsmulm nlez.at, lca; fl ale
intregului organism, tulburiri care vor fi apreciate, atit celf: datorate z_ifecglunn d(}mlnar_lt(i, cat si ce e datora 2
starilor morbide asociate, in functie de profesiunea exercitati. Mot.hﬂca.rea m(_Jrf()l(ngca determ‘!r;a mt mar
mésurd dinamica procesului patologic, insd ea nu precizeazi capaf:l'tatea func_;tonala aI m{ganulm ezal lslj lc:
atdt mai putin a organismului in intregime. Etiologia, vérsta, sexul 151 au toate influeniele lor asupra evolu

diferitefor boli. o )
Un factor care influenteazi tulburarca functionald este constitnit de mecanismele compensatoare.

Acestea fac procesul patolegic si evolueze fard deficite functionale. In aceste cazuri, capacitatea de munci

este pistrati. L i ) e
P Asadar, munca, capacitatea de muncd, tulburarea capacitifii de munch, expertiza medicald,
2

recuperarea capacititii de munc#, au rol determinant pentru performanta economico-sociald, vigoarea §i
calitatea potengiatului uman al organizatiei.

* A. Manolescu, 5.a. — Ergonimie, Editura Economici, Bucaresti, 2010, pag. 111
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ABILITY. TO WORK AND ITS IMPAIRMENT

DUMITRU PURDEA
“Bogdan Vodi” University, Faculty of Economic Sciences, Cluj-Napoea, Romaniz
MOHAMMAD JARADAT
,»Bogdan Vodi” University, Faculty of Economic Sciences, Cluj-Napeca, Romania

Keywords: abilify to work/capacity for work; medical expertise; prafessional effort; economic indexes

SUMMARY:"Work is an attribute specific fo humans, representing, on the one hand, a bivlogical
activity and, on the other, an economic one. Work associafes itself directly with the capacity for work,
representing the sum total of the possibilities of physical- and intellectual nature to carry ouf the
utmost amownt of work, Working ability, as aftermath aof work itself and of the environment, worns
out,impairs, thus calling for its remaking and profection via the technigues offered by applied
ergonomics/biotechnology.

INTRODUCTION
First of all, work is a biologic activity and then, an ecopomic one, and, from biclogic point-of view,

professions are by no means equivalent. Work represents a complex process between the human being and
the surrounding nature, by means of which man mediates and controls the exchange of matters between him
and nature, within a settled social and human frame.! Tn other words, work represents a sentient
manifestation of adaptation to the sumoundings developed by the human organism taken in its entity,
following the achievment of material and spiritual goods”. The shapes displayed by work are decided by the
qualitative and quantitative pasticipation of the various functions of the human organism.

1. Work—hiologic- and economic activity .

As work is, firstly, & biological activity and, secondly, an economic ote, it correponds to a state of
variable functionality of the organism; the structures and functions of the organism are differently required
and at varying degrees, according to the specific nature of the forms of professional work. Thus, noteworthy
biological differences are being built up among the differing sorts of work. However, no matter the type of
work carried out, it always imples 2 complexily of organic reactions. The biological substance of the
professional activity is a manifestation of the polyfunctional synergy fulfilied by the morphological
structures that correspond to this function.

The biological component of the professional work includes all the organic reactions that, in the
chronological succession and various proportions according to each work form, comprise the activities of
body scgments, aiming to obtain well defined results, i.e., the work product.

The social component of work implies complex and numerous elements; of these, due to its
prevailing importance, we are highlighting profession. Assessing organs In activity and degree of functional
challenge make up the object of workplace study.

Waork takes up a diversity of forms, characteristics, hews, such as: skifled- and unskilled work;
physical~ and brainwork; daylight- or night work; piece-rated or not; managerial and executive work, etc.

As expression of relationships between individual and community they live in, professional work is
an expression of man’s adaptation to social environment.

! CRosca, s.a.- Dictionar de ergonomie,Editura Certi,Craiova, 1997, p.290
2 p_ Burloiu- Economia §i organizarea ergonomici a muncii, Bditura Didacticd 5i Pedagogici.Bucuresti, 1990, p.241.




2. Ability to work— preponderantly physical or intellectual

The notion of ability to -/eapacity for work is frequently encountered both in the science of
economics and in the medicine of labour. Capacity for work is the result of simultaneous action of several
factors at a given moment, characterised by the functional potential of the organism to carry out-- at highest
level—an activity usefu] from social point-of-view.

The main determining factors of work capacity are the following: state of health; food consumed:
training; age; gender; biorhythm phase; anthropometric data; weight. Corporeal integrity; level of
professional—and all-round education; mental state ; positive stance vis-a-vis work, a.5.0. In fact, all along
with the weight of action intensity of these functions, there stands out the profile of capacity for work. With
cases where the factors of labour work prevail, the profile of capacity for work will be physical and, where
mental factors prevail, or those regarding the professional skill, then the profile of capacity for work will be
the mental one.

Ability to ~/capacity for work is an organic state, biological that is, variable in time with each
individual’s organism, taken in its entirety. Its unity is being granted by the interdependence and reciprocal
conditioning of its functions; that’s why it cannot be taken into consideration but by assessing the
correlations of afl its component parts.

Ability to~/capacity for work being the sum-total of the entire organism, assessing one single organ
or system cannot lead to any conclusions; only through knowing the organism integrally and by an as
complete assessment of its functions as possible, we’ll be able to weigh ability to work. Such a systematic
conclusion does not exclude the analytic attitude of the study of organs and their function separately;
however, it imposes the reintegration of results within the general-organic ensemble.

Ability fo~/capacity for work, regarded in the sense of its possibility of maximum fulfillment, can
never be appraised by either of our modes. The organism never spends at its highest peak of strength;
instead, it withholds an important reservg to be utilised only in extreme necessity. Qur means of laberatory,
based on efficiency enforcement, meant fo lead to obtaining a maximum of possible effort, do not provide
for the desired result as man does not use the entirety of his possibilities. The notion of capacity for work in
its utmost aspect, still remains a theoretical notion. It is a Hmit that we cannot appraise ever...the best we can
do is presume. There are some probes, some sort of testing we can perform, that might make us believe that
the limit situates either higher, or lower. Thus, the option of capacity will ever be a presupposed notion, a
notion deduced from other data or explorations.

It is possible to express ability to work by both economic indexes expressing the results of work
(labour productivity, yield quality, etc.), and by physiological indexes mirroring the effect of work upon the
stability of functions of nervous, cardiovascular, respiratory etc., systems in the human organism®.
Organising work on ergonomic bases grants the keeping up of ability to work at the optimal level, as well as
preventing or ousting fatigue altogether, thus amplifying the results of work.

From the point-of-view of the medical survey of capacity for work, when capacity appraisal (utmost
{unctional value) is able to furnish the limits of possibility, solely the effort appraisal can serve as ground for
determining the limits of what is recommendable,

Appraisal of capacity for work is a task of the medic tight from the very beginning of providing
medical assistance and their recommendations are therapeutic elements of utmost importance. The concern
of preserving the capacity for work has to guide any medical staff in picking the right methods of treatment
utilised, as well.

Ability to work is decided by two factors, ie., the biologic and the technologic and, as connection
between organism and profession, it cannot be appraised by considering solely the organisny, ie., the
profession, too.

Professional effort is the resultant through adding up of the functional efforts asked by the organism,
and this finding is full of consequences as it entails all life elements in the ability to work. Thus, it is not the -
functional capacity, in the sense of utmost performance, which can grant us the harmiess character of the
professional performance but the entire character of the effort created for reaching it. This effort is also
unexpressive unless included in the frame of activity-repose cycle, allowing or not for its compensation.

3 D.Purdea, M.Jaradat—Organizarea economici a nmunci i, Editura Risoprint, Cluj-Napaca, 2009, p.9
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primordial mechanism of adaptation to the social

il i indivi hat is

nvironment . From this, there spring both the possibility o sjansfy all .the ;_r;]dlt\:;d;a};l ?flesd;,e Cte :5 »

& aintaining the biological balance, and the possibility of its progressive evolution. Tha Wzrthin  pecessary
E know the aptitudes, the limits of variation possibilities in the functions of the organism,

of its adaptability to labour.

Simultaneously, capacity for work is the

X . K ‘ '
e s o workd g ability correlates with its medical expertise , accompanied

Temporary- or permanent loss of workin ; x i
b readaptat?onazyud r;)integrati(}n in the social environment of Fhe deficient perso(r;,s. tposs :tff': n‘;‘;{kl}gﬁ
chacity means that it touches the entire community, as it curtails the general productive p .

alternating the working capacity, individual illness becomes a social phenorr‘lenon, that underlines the
— that should be granted to-it within the allover process of health protection. ol
mportarllf:ss of labour ability is transient when it is determined by ﬁl{lllctic;]nal t;!list;;ll:?cezl odfi Sﬁ\;;;ii‘l:ez
i ifity i en for terminated when the ion _
tt:iig:r:g%; Ziggar;edlggg); Itﬁ:aszlgil}gg?;;bﬁ(tly illlst;aek entire orgafiism have ceased, even if some residual
clioatic phenodmegiisgulgzs{snf. the capacity for labour is due to illnesses accompanield by irreversible
ﬁmctionl;lmiiipa?rrment (ex., amputation of hand). The patient llosscs his_:.’her lab'our f:apafntythas (]::;’:h: I;‘Osi‘
tice his job anymore, ie. in normal conditions. lefffrenft is .thc situation in f:h th gformer
o pracnt loss of labour capacity of those having such an organic situation that going on with the for 1
pel"m'ﬁmewmxld be counterproductive. Thus, a pacient having myocardial infarct, regardless his/her func:_tmna:i
:tc:::ltyhas an aggravating factor of complication in histher activity. In such a case, only the pathogenesis an

i i i i king capacity. .
fthe disease decide over the evaluation of loss of work
B e is represented by state of discase leading to an abrupt and unforeseeable cessation

A special category i : i . ;
of labour. sI:lch as paroxysmal tachycardia for those in profess19ns connected to comn?umty Sicun;‘ftsmﬁ
have labt;ur incapacity conditioned by the specific of the profession and mode of evolution, such as fits,

the iflness.

fnoisc E?::gig ability to work, under the influence of biophysiological, physielogical, socio-

. 4,
economic, technological factors is witnessing an evolution ?aracterized llg t!met 52210‘\:::;% ;c):s:z? t;)r( Ss::.::so f
ing i i tion to work); op
i sing work capacity (the stage of adaptation, accommodatl ]
1\E;:Eaperigormancesprelatively constant); decreasing work capacity (s;age of ifll(hgue tc‘iev:égl;xll;:g.dial poverty
i i i ishing the work force make up for .
Precaution, preservation, protection, replenis ] ! : ! e,
for specialists in ergonomics, feasible though, through planning and.implemennng the ergonomic reg
human resource. _ )
fabour aglfzilﬁun importance are the fimctional disturbances, both in th.e organ touched, as well as in l:h(e:1
entire organism; these will be weighed-—both those due to the prevailmg ailment a_nd thoseldug ‘E[o r;a]sg::g;atie
morbid states, c’lepending on the profession exercised. The morglho;c;g;u;ial allteratmx}t;a.:;%e ﬂze i?lj e;r e
i ; i i i al capact
of the pathological process, but it does not establl'sh e ction: e
S.i?i,arsl:;;iuch to aplesser Extem, of the organism entirely. Actiology, age, geqder all have their influence upon
tion of various illnesses. ] ' ' )
e eVOh;xl(t)":c(t)orvthat influences the functional disiurbance is constituted by the compensatmg .mec?amsEIisS.
These make the pathological process to evolve without functional deficit. In such cases, the ability of wotl

preserved. .
Therefore, work, ability to work,

impairment of capacity te work, medical expertise, recuperation of
ability to work have crucial part in the socio-economic performance, vigor and quality of human

potential of

the organization.

4 A Manolescu, §.a.- Ergonomie, Editura economici, Bucuresti, 2010, p.111
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Cuvinte cheie: asistare, suport, decizie, EXCEL, analize, simulare

REZUMAT: Intr-un context de globalizare a economiilor bazaté pe curoagtere si competitivitate, in care
Aexibilitatea, descentralizarea si informatizarea sunt condilii esenfiale peniru orice organizafie, luarea
decizitlor a devenit un proces de complexitate rvidicard, datoritd diversificirii obiectivelor si situatiilor
decizionale, cregterii mundrului de alternative decizionale, cregterii numéiiruluj de persoane implicate in
actul decizional, precum gi necesitdfii introducerii riscului §i incertifudinii in modelarea problemelor
deciziongle. Utilizarea unui sistem informatic destinat cu precédere sprifinirii tuturor fazelor procesului
decizionai a devenil o necesitate penfru activitatea oricdrui decident. In studiul de fafd se propume o
structurd de pornire pentru un swuport decisional informatizat, util in solutionarea unor probleme
decizionale specifice unel unitili de alimentatie publicd, prin infermediul facilititilor puse la dispozifie
de Microsoft Excel.

INTRODUCERE

De-a lungul timpului, asistarea deciziilor manageriale cu ajuforul calculatorului a stérnit un viu
interes in rdndul specialigtilor IT. Competitia acerba, atdt [a nivel local cét si global, progresul tehnologic
fard precedent, aparitia unor modificdri consistente in modul de organizare si functionare a unei companii,
volumul impresionant de date si cunostinte, schimbérile frecvente de ordin legislativ, politic §i social, resursa
umand din ce fn ce mai specializati gi intelectualizatd, gradul ridicai de nesiructurare a problemelor
decizionale, sunt doar céteva aspecte ce caracterizeazi mediul de afaceri actual intr-un context de
globalizare a economiilor bazate pe cunoastere, In care flexibilitatea, descentralizarea i informatizarea sunt
imperative pentru orice organizatie, luarea deciziilor a devenit un proces de complexitate ridicats, datorita
diversificirii obiectivelor si situatiilor decizionale, cresterii numérului de alternative decizionale, cregterii
numirului de persoane implicate In actul decizional, precum si necesitdii introducerii riscului $i
incertitudinii in modelarea problemelor decizionale.

Mai mult, frasdturile celor chemait a lua decizii, de altfel principalii beneficiari si utilizatori ai
sistemelor informatice decizionale, nu se ncadreazi in tiparul obisnuit al unui angajat. Rezolvarea
problemelor cu care se confruntd o organizatie, dezvoltarea de strategii §i planuri de actiune, agenda foarte
incarcatd si munca in conditii de intrerupere continui, frecventa folosire a rationamentelor bazate pe intuitii,
predictii, estim¥ri, opinit, zvonuri, informatii vagi, neoficiale, exercitarea autorita{ii si rispunderii la nivelul
unor structuri organizationale, luarea deciziilor infr-un timp scurt, in condifii de risc gi incertitudine, cu
implicatii directe atit in interiorul unei organizatii cét si in exteriorul acesteia, sunt doar céfeva caracteristici
tipice unui decident cu sarcini executive.

In conditiile amintite mai sus, dezvoltarea unui sistem informatic pentru asistarea deciziilor
constituie o adeviratd provocare pentru orice specialist care se incumetd s3-1 realizeze. fmbinarea unor
cunostinte din domenii precum informatic3, economie, psihologie, sociologie sau drept, reprezintd o conditie
esentiald pentru ca demersul propus si poatd fi infaptuit.

Microsoft Excel, prin componentele pe care le pune [a dispozitie, poate facilita munca decidentilor
din orice domeniu de activitate, prin oferirea unor indicii utile In solutionarea wnor probleme sau
identificarea unor oportunitagi.



METODOLOGIE SI INSTRUMENTE
De-a lungul timpului, functiile managementubzi au constituit un pilon de bazi in construirea unui
suport decizional. in opinia lui Taylor si Fayol, managementul se manifesti prin cinci furiciii de baza:

* funcfia de previziune, concretizati prin stabilirea obiectivelor firmei, identificarea modalitatilor
concrete de indeplinire a acestora §i fundamentarea necesarufui de resurse pe care le presupune
realizarea lor,

* funciia de organizare, constind in realizarea obiectivelfor rezultate ca urmare a manifestdrii functiet
de previziune.

° funciia de coordonare, concretizati prin mentinerea armonici intre activititile, oamenii si
compartimentele de munca pe care le are in subordine, in conditiile manifestarii unor factori inferni
4l externi care determind schimbari semnificative infr-o companie,

+ functia de motivare-anirenare, constéind in atragerea personalului ia realizarea obiectivelor unititii.

* functia de control-evaluare, ce presupune un ansamblu de actiuni prin care se urmireste masura in
care rezultatele (performaniele) obtinute sunt identice cu nivelul Tor prestabilit,

Confom tecriilor actuale, comportamentul managerial este intr-6 oarecare misurd diferit, suferind
modificiri fali de viziunea clasica. Astfel, acesta este mai putin sistematic, mai putin reflexiv, mai putin
organizat, dar, in acelasi timp, mai informal si reactiv. Munca managerului presupune implicarea in foarte
multe activititi desfagurate intr-un timp foarte seurt. Din aceasta cauzi putem vorbi de un grad ridicat de
fragmentare a programului de fucru, Mai mult, managerii preferd informatiile obtinute ad-hoc, speculatiile,
zvonurile, barfele, In defavoarea unor analize aprofundate. De asemenea, ei preferd comunicarea arald,
consideratd mult mai flexibila si obtinutd cu mai putin efort decdt comunicarea scrisa. Informarea acestora se
reatizeazd printr-un sistem informational mai putin formal, materializat printr-o retea diversificats §I extinsi
de contacte {Laudon K, Laudon J, 2002, p. 80).

in observatiile sale, Kotter aréfumenteazé faptul cd managerii sunt implicai in trei activitati critice:

* stabilirez agendei personale si formularea unor obiective pe termen lung si scurt,
¢ construirea unei refele de persoane de contaci cAt mai vasti si mai diversificats,
+ {olosirea agendei personale pentru atingerea obiectivelor propuse.

In acelasi context, analizind comportamentul zilnic al unui manager, Mintzberg a identificat zece
roluri manageriale, Impériite pe trei categorii; interpersonale, informationale si decizionale:

* roluri interpersonale

o de reprezentare = indeplinirea de sarcini ceremonial,

o de leader = Indrumarea si stimularea subordonatilor,

o de coordonator = mentinerea legaturilor informationale in interior si cu exteriorul companiei,
¢ roluri informationale

o de monitor = se solicitd si se receplioneaza informatii,

o de diseminator = se transmit informatii efitre membrii organizatiei,

o de purtitor de cuvént = se transmit informatii citre exteriorul companiet,
s roluri decizionale

o  de antreprenor = inifiere de noi proiecte,

o de solufionare a urgentelor = adoptarea unor actiuni corective n cazuri de erize §i dispute,

o de alocare a resurse]or,

¢ de negociator = negocierea contractelor.

Determinarea fazelor procesului decizional a starnit vii dezbateri in lumea academici, clabordndu-se
mai multe teorii de-a lungul fimputui. Dintre toate acestea, teoria emisd de H. Simon pare a fi cea mai
cunoscutd. Potrivit acestuia, procesul de [uare a deciziflor implicd patru faze majore: definirea si identificarea
problemei, proiectarea moedelului problemei, alegerea solutiei si implementarea deciziei.

De-a lungni timpului, in functie de nivelele organizationale ale unei companii, au fost dezvoltate mai
multe tipuri de sisteme informatice. Astfel, sistemele de prelucrare a tranzactiilor(TPS) sunt wutile in
adoptarea deciziilor structurate Ia nivel operational, sistemele birotice(OAS) faciliteazd adoptarea deciziilor
structurate si nestructurate la nivelul de cunoagtere al organizafiei, sistemele expert(SE) sprijind lrarea
deciziilor de tip nestructurat [a acelasi nivel de cunoastere, sistemele informatice de management{MIS)
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faciliteazi adoptarea deciziilor structurate si Semistructuratf: la nive.lul managemc‘antulutl c?re::; Sllzte,?;slj
suport de decizie(DSS) oferd asistenid in luarea deciziilor semistruciurate §i nes rl;c ur; fa_nivel
managementului curent si strategic si, In fine, sistemele informatice ale cx'ecu_t_;vulm(EIS) oferd suport pen
izif i ic di i unei organizatii.
deciziile nesiructurate ale managementulni strategic din cadrul L o ) ]
Sistemele suport pentru decizie sunt sisteme computerizate ce'factllteaza munca _d.emgentulu],
confruntat cu probleme slab structurate, prin folosirea unor modele de analizi a dat.el‘c_)r (Mchfrlm, prague,
2002, p. 368). O alta definifie afirma ci DSS oferd asistenfd n l_u_areei dec1zu_l0r semls_tructu'rate si
nestrl’lctl.krare prin combinarea datelor, instrumentelor 5i modelelor analitice Inir-un sistem computerlzgt cat
5 v -
mai prietenos cu utilizatorel. (Laudon K, Laudon J, 2002, p. 405): In opinia n:oastra, DSS cste un _§1sterxtf
informatic destinat cu precadere sprijinirii tuturor fazelor procesului decizional, in vederez} s?luglc?narnl unor
probleme complexe, cu un grad ridicat de nestructurare, intr-o manierd cat mai naturald si mai familiard
cidengilor (Mirginean, 2006, p. 24). o _ .
& IPrintra:f cegle mai cunos;cute metode pentru asistarea deciziilor cu ajutorul calculatorului se fnseriu si
urmitoarele: . '
« metodele normative, concretizate prin o . o .
o algoritmi de optimizare cu gjutorul programrii liniare, a arborilor decizionali sau a tabelelor

de decizie N ]
o analize predictive { folosind modelele de previziune, analiza Markov, etc)

» metodele descriptive, concretizate prin _ . )
o simulin - Simularea Monte Carlo, Simularea cozilor de agteptare, simularea in
managementul proiectelor, .
o -folosirea euristicilor - Sisteme expert, Data mining,
o folosirea analizelor “What-1£”,

Un caz particutar al sistemelor suport de decizie este cel bazat pe procesarea foilor de caleul ta!:el;ir.
Acestea sunt folosite cu precidere atit Tn efectuarea analizelor What-If qe evaloare a efectelor alternativelor
decizionale, cat si in analiza graficd §i multidimensional a date.lor. Foile e}cgu'omce de.cueuculfau avut ]un
impact deosebit asupra dezvoltdrii sistemelor informatice de asistare a deciziilor. Datorlt? per 19rm?i]11te c({);'
aciuale, foile electronice de calcul tabelar au devenit aproape un s.'taL_ndard_ de fa::to I ap 1c;111de d
complexitate medie spre ridicati, si, In acelagi timp, o optiune puternicid de interfatd cu sistemele de tip
depozit de date (Filip, 2004).

PREZENTAREA SISTEMULUI PROPUS PENTRU ASISTAREA DECIZIILOR

Alimentatia publici este o ramurd a cometfului cu amdnuntul, avﬁ_nd drept SCOp. pr.oducerea
preparatelor culinare, a produselor de cofetirie i patiserie, desfacerea lor ala‘gu:; de alte _mari:‘ul:[ val.lmentarfi
prin asigurarea unor conditif prielnice pentru consumarea lor. Se pot astiel chs.tn_lge doud acEmEatI duE: bazia.
cea de productie si cea de desfacere. Existi mai multe motive care detjerr?m:a 0 persoand si apeleze ta
serviciile alimentatiei publica: nevoia de hranj, petrecerea timpului liber, intélnirea cu persoanele apropiate
sau intdlnirile de afaceri. ) ) ) o ) -

Conform lui Paul Nistoreanu, serviciile oferite in alimentatia publica se car.act.en zeazi pI-'Ill.A -

» intangibilitate - serviciile nu pot fi expuse, deci nu pot fi gustate, vizute, pipdite sau auzite inainte de

cumpdrare; o o o .

s inseparabilitate - serviciile nu pot fi separate de furnizorii lor, indiferent dacé el sunt cameni sau
masini; ) _ ' ) o )
‘s variabilitate - in permanentd calitatea serviciilor depinde de cine le furnizeazs, cind, unde 51 cum

sunt ele prestate; _ ) o o

»  perisabilitatea serviciilor - serviciile nu pot fi stocate i pastrate In scopul vanzirii sau utilizarii lor
ulterioare; ) o ]
« lipsa proprietitii consumatorului cind acesta le achizitioneaza.

Dupa cum se gtie, obiectivul principal al unei afaceri este obinerca unui-})eneﬁciu. A(-:est. lucrL} este
posibil ptin atragerea unui numdr cAt mai mare de clienti consumatori, prin serviciile prestate si prin calitatea
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preparatelor oferite. Intr-un restaurant, activitatea preponderentd atasati serviciului este productia de
preparate §i gésirea acelor bauturi care si se potriveascd. Do aceea este foarte important ¢a meniul
restaurantului sd fic astfel Intocmit incét sa satisfacd cat mai multe gusturi ale unui anumit tip de clienteld.
De asemenea, preful de vénzare al produselor trebuie sa aibd in vedere rentabilizarea activiti{ii restaurantului
i conditiile actuale de concurentd si de buget ale clientelei. Pentru unii clienfi cu o anumits putere
economicd, preful poate reprezenta un element secundar, ei cautind confortul si serviciile la un standard
foarte ridicat; pentru alffi in schimb, pretul este elementul definitoriu. Indiferent de optiunea acestora, trebuie
avut grija ca raportul calitate pret sd aibd o valoare justa. Nu in vitimul rind, politica prefurilor trebuie s {ind
seama de evolufia listelor de preparate si de biuluri care vor fi adaptate permanent la cererea clienielei.
{Nistorecanu, 2012).

Pornind de la scurta analizd a domeniului alimentatiei publice realizati anterior, se poate stabili o
arhitectura incipientd a unei aplicatii informatice, dezvoltati in mediul de lucru Excel, cu scopul declarat de a
Imbundtiti calitatea deciziilor in activitatea de management a unui restaurant.

Hinenciaiosrs

* i alize Aunaricn

snatize gratice

Figura 1. Meniul principal al sistemului suport peniru decizii

Dupa cum se poate observa in figura de mai sus, structura sistemului suport pentru decizii cuprinde
trei categorii de functii:
+  afisarea datelor de intrare preluate din surse externe,
s grupul operatiunilor de analizd numerica a datelor
« grupul operatiunilor de analiz3 graficd a datelor,

Modelarea viitorului suport decizional trebuie si reflecte cdt mai fidel realitatea tnconjuritoare. De
aceea, inventarierea principalelor concepte utilizate este obligatorie. In alimentatia publics, alimentele sau
preparatele culinare reprezintd principalele concepte folosite. Ele sunt realizate de unul sau mai multi
bucitari, pe baza unui document numit refetd de productie, In care sunt previzute toate consumurile de
materie primd pe unitate de produs. Avind ea punct de piecare documentul amintit, se poate stabili costul de
produciie al fiecdrui preparat, Mai mult, in situatia cunoasterii procentului de adaos comercial practicat de
unitate, se poate stabili, printr-un calcul simplu, preful de vénzare al flecirui preparat culinar in parte, De
asemenea, fiecare dintre aceste preparate culinare se poate incadra fntr-una din urmétoarele categorii: gustari
réci, gustdri calde, preparate de bazi, salate si garnituri. Pentru fiecare categorie de preparate se va stoca pe
suport magnetic cte un nomenclator cu toate datele necesare pentru o gestiune optimé (Figura 2),
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Figura 2. Nomenclatoare ale sistemului suport pentru decizii

Utilitatea nomenclatoaretor de preparate se va dovedi_ in' activitaj[f:a df: concepere a ;en}urilll;zrz
structura unui menia se va regisi cel puiin un produs din cele cinci categoril a'mmtlfe mai sust. > n:; -111]1; It
tuturor costurilor si respectiv a preguriior de ;Jf]inzare fizfe:rf:ntF pre[?aratelor culinare incorporate 1

ine i ii rivind profitabilitatea fiecirui meniu. o ) -
epe! Olgt:falrgiznggga;liﬁea%menmgei publice vizeaza atat ceté;en}i roméni cit sl cel dfndfzxtcrm_ruull ‘gvagg
exprimarea multivalutari a valorilor aferente mem'uri_loru este necesard. ‘Importa;ea automatz;o :S;pgf ol WEB
a cursurilor valutare, publicate de o institutie financiard agreats, permnite trans ormzlre?I\{a(Fi s
ale meniurilor, exprimate implicit in RON, Intr-o monedd oarecare, fa-cursul curent al zilei (Figura 3).
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Figura 3. Exprimarea multivalutari a prefurilor de vinzare ale meniurilor

Tn unitatea analizat, majoritatea meniurilor sunt consumate fntr-un cadru organizat sub forma unor
evenimente planificate §i organizate dupd reguli specifice. Evenimentele pot fi clasificate atat dupa
momentul deruldrii lor (in evenimente de zi §i evenimente de noapte) cit si dupi tematica acestora {nunti,
banchete, botezuri, petreceri corporate, conferinfe). Efectuarea unor analize la nivel de evenimente poate
evidentia atdt caracterul sezonier al acestora cét si aportul lor Ia rentabilitatea economici a unitatii,

Excel dispune de o serie intreagi de instrumente utile Tn asistarea deciziilor, oferindu-i utilizatorului
0 imagine sintetici asupra datelor, pe baza cireia se vor construi viitoarele rationamente si se vor fundamenta
viitoarele decizii.

Tabelele pivot sunt instrumente de asistare a deciziei foarte utile in analiza multidimensionald a
datelor, analiza prin intermediul cireia o problema este analizati din mai multe perspective sau dimensiuni
concrete ale activiti{ii economice. In acest context, printr-o aranjare matricealii a dimensiunilor problemei si
printr-0 agregare a datelor de analizat corespunzitoare dimensiunilor stabilite, se pot crea rapoarte de sintezi
dintre cele mai diverse. Marele avantaj al tabelele pivot este acefa ci pot fi construite ad-hoc, datorits
gradului ridicat de flexibilitate si interactivitate, permifind astfel reorientarea facild a structurii tabelei in
raport cu necesititile decizionale specifice unui anumit context dat. Printre analizele efectuate in cadral
sistemului propus se pot aminti:

» analiza caracternlui sezonier al evenimentelor,

» analiza vinzérilor pe categorii de evenimente (Figura 4),
+ analiza vinzirilor pe meniuri,

¢ analiza vinziirilor pe uni,

+ analiza popularititii meniurilor.

Figura 4, Analizi pivot a vanzarilor pe tipuri de evenimente

Generarea unor date sintetice se poate face si prin intermediul functiei de subtotalizare, Aceasta
presupune o grupare prealabild a datelor, urmatd de inserarea in cadrul tabelului a wnor linii cu valor
agregate pentru anumite cAmpuri, Totalurile sunt caleulate atit pentru wn grup de articole avind aceleagi
valori pentru un anumit camp, cét si la nivel de tabel, prin inserarea unui total general fa finalul tabelului
(Figura 5},
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Figura 5. Agregarea datelor cu ajutorul subtotalurilor

Analiza datelor poate continua prin folosirea scenariilor. Un mare atu at aghicapet mﬁ:;ﬁ;:
EXCEL in suportu! decizionat este posibilitatea acesteja de gcrea maodele d'mamzce, madele a ca::;ceduﬁ e
se reimprospateaza duph fiecare modificare a unor date de mtrarf(:i. Astflc?l Tn;él_em?;l::;egr:ﬁ; ane o

i i optimi onomice devine ugor de realizat. Simu i
simulare si optimizare a uncr fenomene econ ! ) esupune in eser(d
construirea unui model al unei situagii reale §i crearea unor experuner:’:; cu ha;];;tc_)_rul ace;srtililll(z:; 1;16\/Wid‘mﬁaﬁ1

iei i in si j SCEN i

i i mai q i alizate. Prin simularca cu ajutorul tehnicil i

intelegeri mai clare a siluatiel an : ' o o Attol s
j i j iferitelor moduri de abordare ale unei pro - ;

avantajele §i dezavantajele difer ) : c ale . Ot
ii i i i i mitor valori de intrare ale unui m

scenariile examineazi modul in care variafia anu ) ‘ o e e s
lest iasi i tat in acest studiu s-au efectuat mai mu \ u-se,
lesire ale aceluiasi model. In cazul prezent X : au | 1ai iindu-se,
prsintre altele, impactul modificarii cantitafilor vindute din meniurile cpme_rczulllhm-te asugra profitulu i3
san impactul modificarii adaosului comereial practicat asupra profitului unitatii (Figura 6).

Figura 6. Folosirea scenariilor in analiza profitului
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Ana zele £ ce prezinta p T Cei-
i ire ce 1
1 rafi repre: unia dir fe mai Illp(ﬂ[a"te 13C|hta;l ale rocesoruiai de tdbe]e Ex

ic, deoarece orice i
I r A modificare a datelor re 4
reprezentare a graficului se resfringe automat §1 asupra reprezentirii grafice preventind sursa de

Figura 7, Analiza prafics a vanzirilor pe luni calendaristice

J_H sisiem 1 S!lport de dEK:tZle I Us S- f ciuat glai eV
CHILL p 0O S=an efe
P at mai multﬂ Emallze ice, d]llt[e CAar: or fi amintite ce]e

. anal'iza vanzarilor/profitului !a nivel de meniuri,
*  analiza vinzirilor pe Iuni (Figura 7),
*  analiza vanzirilor pe categorii de evenimente

! in funeti icd Arii
< analiza popularitith menion ( ctie de tematicd sau momentyl desfaguririi),

CONCLUZIL St PERSPECTIVE

. Intr-una din lucrérile sale, Peter Druker sptnea:
_reahtatea pe care au cunoscut-o acestia de :
3nforn'fationalﬁ pronuntatd si dinamica

4L 7 M
: o "Prea multi manageri presupun in mod eronat ci
-2 lungul viefii va riméne aceeasi pentru totdeauna”, Explozia

folesirea tehnologiei TT in izi
procesul decizional a devenit indi ifa i i
- ( o pr ! 1 ndispensabild iar folosirea mediului Mi
vjagﬁ;?; ::tunel falte aplicatii informatice echivalente, bazate pe calculul tabelar poate repiilzlflslnutla 12:11:? o
Tt arice persoand confruntatd cu luarea unei decizii. 1 ‘ alte
¢ ! ecizil. In acest sens pot
argumente pentru construlrffa unui DSS cu ajutorul unui software de calcul tabe]a.r'p 1 aduse fourte multe
* este dezvoltat de utilizatorul final; in consecingi; -
S cerinfele informationale sun-t determinate conform asteptarilor utilizatornbyj final
° p:f)ciasullt.:le dezwl)ltar? a ap_ll_ca;iei este in totalitate controlat de utilizator, ’
prin implicarea directi a utilizatorului,creste satisfactia acestuia si dorinta de a-] folosj
£l
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o numérul de probleme nerezolvate se diminueazi,
o reducerea dependentei de serviciile expertilor in domeniul IT.
e se oferd acces rapid la date operationale, atat din interiorul cét si din exteriorul firmei,
e permite imbunititirea cafitafii actului decizional si creste eficien(a acestuia prin reducerea timpului
de rispuns in solutionarea unor probleme decizionale,
stimuleazi cunoasterea mail aprofundatil a modelelor decizionale,
stimuleazi creativitatea §i imaginatia decidentului,
permite afirmarea lucritorilor bazali pe cunoastere,
permite automatizarea unor operatii de rutind,
incurajeaza stilul decizional bazat pe o abordare analitica.

Cu toate avantajele amintite, nu trebuie neglijate nici dezavantajele uaui suport decizional
computerizat, creat cu ajutorul unui procesar de calcul tabelar:

« pericolul increderii excesive n sugestiile oferite de sistem,‘cu tendinje de diminuare a graduloi de
comunicare cu celelalte persoane implicate in procesul decisional,

» spreadsheet-urile nu oferd o infelegere clard a logicii globale a aplicatiet, modelele decizionale fiind
destul de greu lizibile,

« spreadsheet-urile nu permit dezvoltarea unor aplicafii complexe, datoritd nesepardrii dintre
managementul datelor, a modelelor, a formelor i rapoartelor,

« controlul datelor este destul de rudimentar (lipsa unei discipline in administrarea datelor),

s lipsa unor proceduri de asigurare a calitifii,

s ytilizatorii finali care dezvoltd aplicatii nu au o viziune independentd asupra sistemului, astfef incét
sa poati specifica complet cerinfele informationale pe care 54 le satisfaci sistemul.

Ceea ce s-a realizat in cadrul acestai studiu, reprezintd doar un model simplificat al unui sistem
suport pentru asistarea deciziilor in domeniul alimentatiei publice. Directiile de dezvoltare ulterioard sumt
muitiple, amintindu-le aici pe urmétoarele:

» introducerea altor metode de asistare a deciziilor, atit din categoria celor normative cét si a celor

descriptive,

« gestionarea datelor de intrare cu ajutornl unui sistem de gestiune a bazelor de date precum Microsoft
Aceess,

« interfafi cu baze de date i alte aplicaii de prelucrare a tranzactiilor, in vederea preluérii datelor spre
analizi,

» imbunatifirea interfetei cu utilizatorul, caracteristic esentiald a unui DSS,

e generarea automati a rapoartelor de analizi numerici si grafica,

» analiza concurentei, in vederea stabilirii pozitiel pe piaf# a entiti{ii analizate,

» integrarea unor sisteme de urmirire a rezervirilor,

e urmirirea activititilor de pregitire a evenimenielor,

e crearea unor sisteme de simulare ale activititilor desfisurate intr-o unitate de alimentatie publica.
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ABSTRACT: In a globalization context of knowledge and competitiveness based economies, in which
flexibility, decentralization and computerization are essential conditions for any arganization, making
decisions has become a high complexity process, due to the diversification of goals and decisional
situations, the increase of the number of decisional alternatives, the increase of the number of individuals
involved in the decisional act, and the need to introduce the risk and uncertainty in modelling decisional
aspects. The use of an information system mainly intended to support all stages of the decisional process
has become a need for the activity of any decisional wnit. The present study suggests a starting structure of
a decisional support, usefill in solving some decisional problems of a catering unit through the Sacilities
made available by Microsoft Excel.

INTRODUCTION
In time, computer assisted managerial decisions aroused the interest of the TT specialists. The tough

competition, both on local and globat level, the unprecedented technological process, the appearance of some
consistent changes in company’s organization and opera ion, the impressive volume of data and knowledge,
the frequent Jegal, political and social type of changes, the human resources more and more specialized and
intellectualized, the high degree of unstructured decisional issues, arc only a few aspects which describe the
current business environment. In a context of globalization of the knowledge based economies, in which
flexibility, decentralization and computerization arc imperative for any organization, decision taking has
become a process of high complexity dus to the diversification of the goals and decisional situations, the
increase of the mumber of decisional alternatives, the increase of the number of individuals invelved in the
decisional act, as well as the need to introduce risk and uncertainty in modelling decisional issues.

Moreover, the features of the individuals required %o make decisions, who are the main beneficiaries
and users of the decisional information system do not frame in the usual pattern of an employee. Solving the
ptoblems which an organization faces, the development of action strategies and plans, the full agenda and the
work under continuous interruption conditions, frequent use of the arguments based on intuitions,
predictions, own appraisals, opinions, rumours, vague, unofficial information, exercise of authority and
liability on the level of some organizational structures, making decisions in a short time, under risk and
uncertainty conditions, with direct implications both upon the inside and outside of an organization, are only
a few characteristics typical of a decisional unit with executive duties.

Under the above mentioned conditions, development of an information system for decisional support
is a real challenge for any specialist who attempts to create it. Mixing knowledge from fields like computer
science, economics, sociology or law is an essential condition to achieve the intended goal.

Through the components Microsoft Excel has available it can facilitate decisional units® work from
any Geld of activity, by offering some useful clues in solving problems or identification of some

opportunities.
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METHODOLOGY AND INSTRUMENTS
In time, the management functions have been a basic pillar in building a decisional support. Tn the
opinjon of Taylor and Fayol, management has five basic finctions:

s the forecast function, materialtized in establishing company’s goals, identification of actual methods
to fulfil them and foundation of the human resources required to achieve such goals.

* the organization function, consisting in the achievement of the goals established in the forecast
function,

* the coordination function, materialized in maintaining harmony between the activities, people and
work departments under subordination, under the impulses of the endogenous and exogenous factors
which determine significant changes in company.

* the motivation — training fimction, consisting in aftracting the staff in the achievement of the unit’s
goals,

= the confrol — assessment function which means an assembly of actions which follow up to what
extent the results (performances) obtained are identical to their pre-established level.

According to some modem theories, a manager’s behaviour is less methodical, less reflexive, less
organized, but at the same time, more informal and reactive. The managerial behaviour is cheracterized by
more attributes different from the classical vision, First of all, manager’s work requires involvement in many
activities performed in a very short ime. Due to such reason, we can talk about a high degree of
fragmentation of the work schedule. Moreover, managers prefer the ad-hoc obtained information, the
speculations, the rumours and the gossip over some advanced analyses, Also, they prefer oral
communication, considered much more flexible and obtained with less effort as opposed to the written
communication. Their informing is made through a less formal information system, consisting of a
diversified and extended network of contasts. (Laudon K, Laudon J, 2002, p. 80).

In his notes, Kotter argues the fact that managers are involved in three critical activities;

* setting the personal agenda and some long and short term goals,
¢ building an ample and diversified contact network,
* use of the personal agenda to reach the goals suggested.

In the same context, analysing the daily behaviour of a manager, Mintzberg identified ten managerial
roles divided in three categories: interpersonal, informational and decisional:

s interpersonal roles

© representation = performing ceremonial tasks

o leader = guidance and stimulation of subordinates

o coordinator = keeping informational contact in the inside and outside of the company
* informational roleg

© monitor = request and receipt of information

o disseminator = transmission of information to organization’s members

o prolocutor = transmission of information to the outside of the company
¢ decisional roles

o entrepreneur = initiation of new projects

o emergency solving = adopting corrective actions in case of erises and disputes

o resources allotment

©  negotiator = negotistion of coniracts,

Determination of stages related to decisional process aroused debates in the academic world,
claborating more theories along time. Of all these, the theory issued by H. Simon seems to be the best
known. According to him, the decisional process involves four major phases: defining and identification of
the problem, design of the problem’s model, choosing the selution and implementation of the decision.

) In time, depending on the organizational levels of a company, more fypes of information systems
have been developed. Thus, the transaction processing systems (TPS) are useful in adopting decisions
structured on operational level, the office automation systems (OAS) facilitate adopting decisions structured
and non-structured on the knowledge level of the organization, the expert systems (SE) support decision
taking of a non-structured type on the same knowledge level, the management information systems (MIS)
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help in taking structured and semi-structured decisions on the current mana.gementd Iec\lfel3 Stil:; Sdeg;su;: ;?Cppair;
i i i i- d and non-structured deci
sterns (DSS) provide support in making semi-structure ; ; !
zfrategic level and finally, executive information systems (EIS) which offer support for the non struc_:tured

- . Ly ization. -
isions of the strategic management within an organiza _ B -
dee The decision support systems are computerized systerns which facilitate the work of the decisional

upit facing weakly structured problems, by using some data anglysm 'models (_McNurlmaSprz:iguz,n 2‘,2“0[2!; t}:largz
368). Another definition states that DSS provides support in talfmg semi-structured an tn et
decisions by combining data, instruments and analytical modx_els, in a user fnendly compu E;I‘ e Islﬂed tc..
{Laudon K, Laudon J, 2002, page 405). In our opinjon, DSS is an information sy_(stem ]‘:n;":] y inte dod 10
support all stages of the decisional process, to solve some comg!e)_c problems, with Zing egree O
structuring, in a natural and familiar manner for the governors (Maf‘g-mean, 2006, page . ;1 -

Among the best known methods for computer assisted decision support are the following:

i retized methods N
) mm(l)aml;j(coo;ci;mizaﬁon algorithms with the help of linear programsming, of the decision trees or
of the decision tables, ‘
o by predictive analyses (using the forecast models, Markov analysis, etc).

* materialized descriptive methods . ' ) o '
o by simulations - Monte Carlo simulation, Queues simulation, Simulation in Project
Management, L
o by use of heuristics - expert systems, Data mining,
o by use of “What-If” analyses.

A particular case of the decision support systems is the systems based on spreadsheetsfpaoc(?s?l;gli
They are mainly used in performing What-If analysis for ?he assessment of the .effects a;h etclshlzd !
alternatives and in the graphical and multidimensionfil analys.ls_ of data. Th'e electrqmc spreads| Ie)euz had
special impact upon the development of computer assisted decision support information dS)fst:hms. 1o 10 the
current performances, the electronic spreadsheets have bccome_ nearly a de facto §tandard in stz app tons
of average to high complexity and at the same time 2 strong interface option with the data storage typ

systems (Filip, 2004).

PRESENTATION OF THE PROPOSED DECISION SUPPORT SYSTEMS

Catering is branch of retail having as purpose production of c_opked meqls., confectmn-ery aﬁ past?”y,
their sale together with other food products by providing proper conditions for their co_n;uglptmn_. ausérsog
basic activities may be distinguished: production and sale. ljhere are more rcasons whlc‘ etermntl'e p
1o resort to catering: need for food, spending free time, mee?mg th.h other people ot busmc?ss meetings.

According to Paul Nistoreanu, the services offered in catering are characterized by: e befor

 intangibility — services cannot be exposed, therefore they cannot be tasted, touched or heard before

purchasing them; ) ) )
» inseparability — the services cannot be separated from their suppliers, regardless if they are people or

machinery; .
e variability — services quality depends constanily on who supplies them, when, where and how they
are performed;

» perishability of services — services cannot be stored and kept for sale or subsequent use;
s lack of consumer’s property when purchase is made.

As we know, the main goal of a business is obtai_mncpt of a benefit. T’tfis is possible by fafttraznnh% a
large number of consumer clients, through the services provu.ied and the quality of pr'oduci'lts g ered. t:
restaurant, the main activity attached to the service is production of products and finding the beverages
match them. This is why it is important that the restaurant mepu should be made so as tf’ satisfy z(xls r:tz;.gz
tastes as possible for a certain type of customers. The sale price of .tl}e produc‘ts. must take mt&:hconm texl'n ton
profitability of the restaurant’s activity under the current compeptlon conditions and alscu1 e cus t};) ol
budget. For some customers with a certain economic pawer, the price may come on second place, as they
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g):;rndgl ef:; sgig?foaxz_d sert\éices :1)‘ :; very high standard; for others, on the other hand, the price is defining

ption, the quality — price ratio should have a just value. Last, b . i icy

should take into consideration the evolution  bovaragen an e oty
of the cooked meal d i i i

permanently _adapted lo customers’ demands (Nistoreanu, 2012). eals and beverages lists which will be

Starting from the short analysis of catering field, mentioned above, we can establish an incipi-e.nt

architecture of a computer application develo i i
g . i . ped in the Excel working form: i
improving quality of decisions in the management activity of a restaurangt. o wilh he stated purpose of

Uarminzues

ANurnerical anaiysis -

Figare 1. Main menu of the proposed decision support systems

As you can see the above figure, th isi
cafogorios o foneons gure, the structure of the proposed decision support systen includes three

* the input data section taken from external sources,
* group of operations reflated o data numerical analysis,
* group of operations related to data graphical analysis.
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Modelling of the future decisional support should reflect as acourate as possible the surrounding
reality. This is why inventory of main concepts used is mandatory. In catering food or cooked meals
represent the main concepts used. They are made by one or more chefs, based on a document called
production formula in which are provided all consumptions of raw materials per unit of product. Having as &
starting point the above mentioned document, we may establish the production cost for each cooked meal.
Mareover, if the unit’s trade markup is known we can establish based on a simple computation the sale price
of each cooked meal, Fach of these cooked meals may be framed into one of the following categories: cold
snacks, hot snacks, basic meals, salads and garnishes. For each category of cooked meals will store on
magnetic support a catalogue with all data necessary for an optimal administration. (Figure 2).

The usefulness of cooked meals catalogues witl be proven in the menus conception. In a menu’s
structure there will be at least one product from the five categories mentioned above. By adding up all costs
and sale prices telated to cooked meals incorporated in & mwemu, clear information may be obtained regarding
the profitability of each menu.

As the catering field concerns both Romanian and foreign citizens, it is necessary fo express the
multi-currency values related to menus. Automatic import from the WEB of the foreign exchange published
by an authorized financial institution allows transformation of the sale values of the menus, implicitly
expressed in RON, into a random currency, on the foreign exchange rate applied on respective day (Figure

3.

Figure 3. Multi currency for menu sale prices

In the apalysed unit, most of menus are consumed in'an environment organized under the form of
some everts planned and organized following specific rules. The events may be classified both depending on
the moment when they are performed (in day and night events) and depending on their theme (weddings,
christenings, banquets, corporate parties, conferences). Performing some analyses on event level may point
out both their seasonal pature and their contribution to the economic profitability of the unit.

The pivot tables are decision support tools useful in the data multi-dimensional analysis, through
which a problem is analysed from several perspectives or concrete dimensions of the economic activity. In
such context, through a matrix organization of the problem’s dimensions and through an aggregation of the
data to be analysed corresponding to the established dimensions, diversified synthesis reports may be
created. The great advantage of the pivot tables is that they may be built ad hoc due to the high degree of
flexibility and interactivity, thus allowing easy re-orientation of the {able’s structure in comparison to the
decisional needs specific to a certain given context. Among the analyses performed within the suggested
system we can remind the following:

+ analysis of seasonal nature of the events,

+ analysis of sales per calegories of events (Figure 4),

s analysis of sales per menus,

s analysis of sales per months,

« analysis of menus popularity.
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Figure 4. Pivot analysis of the sales per type of evenis

loctio n(‘r;;gz.;i’og) ﬁi 501(111?) sytrllltht.atic datzg can be made through the sub-totalization function. This requires a
wed by the insertion in the table of some lines with a te val : i
The totals are calculated both for a i i o eortatn i ot elds.
: ¢ group of items with the same values ft i
level, by inserting a general total at the end of the table (Figure 5). or & coraln field and on the able

Figure 5. Data aggregation of data with the help of Subtotals function

dCCiSionIa.?laFma analysi: 'mg ctlantinue by using scenarios. A great advantage of EXCEL application as a
strument is that it provides the option to create dynamic models, wh
after each change of data. Thus, the im i o rmlation snd et o reshed
. . plementation of some procedures of simulation and optimizati
: 0 5 timiz
some economic phenomena becomes easy to do. Simulation tequires building a model of an agtuaf szii:llxz?i;f
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and building some experiments with its help, for the better understanding of the analysed situation. By the
simulation with the heip of scripts technique are pointed ouf the advantages and disadvantages of the various
manners of approach of a decisional probiem. In other words, the scenarios examine the way in which the
variation of certain input values of a model affect the output values of the same model. In the case presented
in this study several simulations were performed, studying, among others the impact of changing quantities
sold in the marketed menus upon the unit’s profit or the impact of the change of trade markup upon the unit’s

profit (Figure 6}.

Figure 6. Use of scenario in profit analysis

The graphical analyses represent one of the most important facilities of the Excel table processor.
Graphical representation of numerical data specific to a decisional problem allows a better visualization of
relations, tendencies or abnormalities established between the data. As in the case of dynamic models, graphs
present a strong dynamic character, because any change of data which is the graph’s representation source

automatically affects the graphical representation.

Figure 7. Graphical analysis of sales per calendar months
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In the suggested decision support system were performed several graphical analyses of which I will remind
the most important:

+ analysis of sales/profit on menu level,
* analysis of sales per months (Figure 7),

*  analysis of sales per categories of events (depending on the theme or moment of deployment),
+ analysis of menus’ popularity.

CONCLUSIONS AND PERSPECTIVES

In one of his papers, Peter Druker used to say: "Too many managers assume erroneously that the
reality they've come across in their lives will stay the same for ever". The strong, dynamic, unprecedented
informational explosion of all sides of contemporary society makes impossible the above mentioned
approach, imposing all managers to adopt a more receptive behaviour to the novelty, flexible and adaptable

to times” exigencies. By the functionalities it makes available, Microsoft Excel has currently become one of

the most popular and spread information application of spreadsheets worldwide, due to the high level of
satisfaction of the presentation needs of data and multiple possibilities offered for their analysis, Under an
extremely complex business environment the nse of IT technology in the decisional process has become
indispensable and the use of Microsoft Excel environment or of another equivalent information application,
based on spreadsheets, may represent an option viable for any individual facing decision taking. In this
meaning many arguments may be given for building a DSS with the help of spreadsheet sofiware:
e such a DSS is developed by the end user; therefore:
o the informational requirements are determined according to the expectations of the final
user,
the development process 8f the application is completely controlled by the user,
by direct implication of the user its satisfaction is increased and also the wish fo use it,
the number of unsolved problems is declined,
o decrease of dependency for the IT services experts.
e it provides quick access to the operational data both from the inside and outside of the company,
o it allows improvement of the quality of the decisional act and increases its efficiency by reducing the
reply time in solving some decisional issues,
stimulates advanced knowledge of decisional models,
stimulates creativity and imagination of the gavernor,
allows acknowledgement of workers based on knowledge,
allows automation of some routine operations,
encourages the decisional style based on an analytical approach.

o Co O

Despite of all advantages mentioned above, we shouldn’t neglect the disadvantages of a
computerized decisional suppoxt, created with the help of a spreadsheet processor;

¢ the risk of excessive confidence in the suggestions provided by the system, with tendencies to
diminish the communication degree with the other individuals involved in the decisional process

+ spreadsheets do not provide a clear comprehension of the global logic of the application, the
decisional models are hardly legible

* spreadsheets do not allow development of some complex applications due to inseparability between
the management of data, models, forms and reports

+  control of data is quite primitive (lack of discipline in data administration)

* [ack of some quality assurance procedures

» the final users who develop applications do not have an independent vision upon the system, so as to
specify completely the informational requirements which the system should satisfy.

The achievements included in this study represent only a simplified model of a support system to
assist decisions in the public catering. The subsequent development directions are multiple, of which I will
remind the following:

¢ infroduction of other decision support methods, both in the normative and descriptive category,
¢ administration of input data with the help of a database administration system Iike Microsoft Access,
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interface with database and other processing applications of transactions, for taking the data for
analysis, o
improvement of user interface, essential characteristic of a DSS,
i i i hical analysis reports,
automatic generation of numerical and grap . )
analysis of competition to establish the position on the market of the analysed entity,

integration of bookings follow — up systems,

follow up of event preparation activities, ‘ ) ) _ . -
creation of simulation systems of the activities carried out in a public catering facility.
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IMPACTUL CONTROLULUI FINANCIAR ASUPRA MANAGEMENTULUI ENTITATII
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Cuvinte cheie: management, obiective, fonduri bdnesti, control, evaluare

- REZUMAT: _Controlu! are o sferd de acfiune aproape nelimitatd, fiind implicat in loate activitdfil
umane organizate. El se manifestd ca un atribut de bazd al conducerii, contribuind la armoniz e
actiunilor mdrwc{uale, inir-un fot organic §i unitar. Orice conducere aré, pe ldngd atributele mI:TZ'Z
prevede:’e, organizare, coordonare §i comandd, §i sarcina de a controla totalitalea actiunilor intreprins
pe‘toata aruram desfagurdrii lov. Astfel, mecanismele controlului se manifestd ca atribut al canf;’ e','
atdt la 'mve.fu! Jlecdrel entitdfi patrimoniole (care este interesald sd-si amelioreze pe:formz:z";
economice gi Sfinanciare), cdt §i In nivehd organelor administratiei publice {care gestioneazd inte : ]
sta‘tulur §i aIe. c??ectivité;ilar locale} gi chiar la nivelul intregii societdfi civile, incluzdnd in acest ;‘;’;B .
lofi prcftago.nz,sfii viizfii economice §i sociale, care trebuie sd fie corect infor;naﬁ §I protejafi fmpotriiz
2:;:_ riscuri po{e{a}fa.!{e. Acttwtat_ea de Fontrol se r{ramfesra“ in toale etapele proiectdrii, organizdrii gi

dgurdril activitdfilor economico-sociale, dar mai ales in faza finald, cdnd rezultatele obfimie trebui
raporiale la scop, adicd la situatia care ar trebui 34 existe. ’ e

INTRODUCERE
Henry Fayol, unui dintre péarin{ii stiintei i a i |
organiza, & Comaﬂ)é a’,a oordom ipa cm’[; " 5}:}1&1 conducerti, spunea ci a conduce inseamnd a prevedea, a
_— aAtf:tglvn_:Eanageun_a! presupune, ¢a un atftbut deose_:bit df_: hnl?ortant, controlul permanent si sistematic
pra activititii entitdfilor, indiferent de structura organizatorica si forma de proprietate. Privit tn ansambl
_contro_lul ~cor:stz‘t in ztc;imea c}e verificare, periodicd sau permanentd, prealabi]é,. concomitenti sa:;
iﬁ;ﬁgﬁr:’aﬁsﬁﬁg - de citre organe sPecial abil.itate — asupra unor activititi, in scopul stabilirii
e = portuni tii opera;mmlorv fmam:lar-conta'blle sau a actelor emise de autoritifile administrative
In domens financiar, Conirolul urmdreste descoperirea faptelor, dar si a cauzelor care au condus I
incalcarea grevederilor legale, ceea ce face ca acesta sd se deosebeascd de expertize, revizii, inspec i_OIltHS :
) In l1teramr;.1 de specialitate pot fi intilnite mai multe definitii ale controlulu; ﬁnanc{ar c?a:et lc,: ci‘:' i
Vf:rlﬁc%re:a modului de indeplinire a programelor stabilite, dar si a erorilor, abaterilor, lipsuril(,)r de’ﬁ o al o
dm_ act_“1v1:ratea euconoi'_nico-_ﬁnanciaré. Altd definifie priveste controlul financiar drep’t un proce,s rir(: 1:;15: ;3;
;;erzﬁca si se masoara real[zan_:a canti’Ea-tivz‘.i §~i caflitat.ivﬁ a performantelor, a sarcinilor sau lucré.rilljor, pe care
compard cu obtect}vele planificate si indicd masurile de corecie ce apar ca necesare

ok In literatura juridica, contro_lui este clasificat dupa natura organuhs de control,- ca un control ce poate
dlue ﬁcctga_t -de organe ce fac pvarte din structura autoriEﬁ;i[or pt'lblice (legislativa, executivd sau judiciard), far
( éjne r;:ﬁ zifia pe care o ocupi arganul de control_ fati de entitatea controatd, se distinge un control intern
a%ﬁvﬁﬁisa&lesg(;:ilzgraé) ssaeu Hu:icaril;:io;gzxt::lc%ertaﬂllig sg;:fric?r saiu s;}ecializat). Dupé regimul juridic al
Vits de verificare, ntrol jurisdictiona ibutii
administrativ jurisdicfionale, fie de instantele judecétojresti) sEm un (c?)s’z't;azgjrifgic?i?:;c(;? ail'l'butll
organe care nu au atributii jurisdictionale). rptut de
el ((Ilontrf)lul ﬁlnafna:r este 1nstrumf:nt}11 t{e cunc_)ag;tere a realitdtii modului in care sunt cheltuiti banii
publici, dar, fn acelasi timp, el reprezini atdt un instrument preventive, cit si unul necesar restabilirii
Siﬂlﬂ!lel anterioare litigitului financiar, prin solicitarea organelor competente sa actioneze pentru tr. o ln
rispundere penald, patrimonialz ori administrativ-disciplinar a persoanelor vinovate, penir (ragerea fa
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FUNCTIILE $1 ROLUL CONTROLULUT FINANCIAR
Datorits modutui siu de organizare si exercitare gi tindnd seama de rolul si obiectivele pe care le
wrmireste, controlud financiar indeplinegte wrméitoarele funclii:

- functia de evaluare - constind in actele si operatiunile de estimare a situatiei de fapt in raport cu
starea de drept, realizirile obtinute vis-a-vis de obiectiveie si scopurile prestabilite. Totodata,
indeptinirea acestei functii permite aprecierea performantelor unor acfiuni econoinice sau a unor
entitdfi colective organizate ca persoane juridice.

- functia preventivd — consti in luarea de ciitre organele de control, a tuturor masurilor in vederea
evitaril si elimindrii (stoparii) unor fraude, inainte de a se produce efectele negative ale acestora, prin
identificarea si inliturarea cauzelor care le-ar putea pgencra sau favoriza. De aceea, acfiunea
preventivi se manifest inaintea emiterii actelor sau efectudrii operatiunilor, astfel incét sa se poatd
preintAmpina eventualele prejudicii. in fine, functia preventivid a controtului financiar permite
stabilirea oportunitatii, necesitdii si economicititii actelor §i operajiunilor ce urmeazi a se efectua.

- funcfia de documentare — permite cunoagterea proceselor care au loc in activitatea economici, a
rezultatelor activitafii desfigurate in structurile economice, relevarea fraudelor si depistarea cauzelor
acestora, precuh si identificarea actiunilor cficiente in scopul generalizirii lor. Datoritd acestei
funciii, controlul financiar participid in mod nemijlocit la actul de conducere economici, furnizénd o
serie de date §i informatii pentru fundamentarea deciziilor economico-financiare.

- functia recuperatorie — evidenfiazi acea laturd componentd a controlului financiar prin care se
actioneazi in vederea descoperirii $i recuperdrii pagubelor, precum i peitru stabilirea — potrivit legii
- a raspunderii juridice. Formele procedurale legale de recuperare a prejudiciilor sunt: - recuperarea
pe calea executérii silite; - recuperarea pe calea rispunderii civile sau administrative prin intermediul
actiunii civile sau in contencios administrativ in justitie.

- fancfig educativd sau pedagogicd- cea n temeiul creia se pot desfisura actiuni educative asupra
persoanelor care au drepturi g obligatii in legituri cu celelalte functii ate controlului financiar,
functia educativd contribuie la combaterea manifestirilor negative, ilegale, prin depistarea si
sanctionarea lor, precum si prin publicitatea constind in dezbaterea cazurilor de incilcare a

dispozitiilor legale.

Realizarea controlului financiar in toati complexitatea sa, astfel incdt el sd reuseascd s&-si
indeplineascd toate functiile menfionate, altfel spus, exercitarea Intocmai a controlului financiar intr-un
deplin spirit de obiectivitate si legalitate, conduce |a stabilirea unor relatii corecte fntre organele de control si
cei supugi verificarii modului in care si-au tndeplinit obligatiile.

Rolul controlului financiar poate fi pus In eviden{d in toate fazele proceselor economico-sociale,
incepand de la activitatile de proiectare, contractare, péna la finalizarea acestora si fnregistrarea rezuHatelor

obtinute.

FORMELE CONTROLULUI FINANCIAR
Prin organizarea si exercitarea controlului financiar se urmireste verificarea sub aspect valoric, a

intregii activiti{i desfigurate de agentii economici si institugiile publice, activitate care este extrem de
diversificatd, cuprinzand realizarea acumulirilor banesti, utilizarea fondurilor constituite, gestiunea valorilor
materiale §i binesti, operatiunile cu si fard numerar, creditarea, disciplina financiara si de casd, etc.
Desfisurindu-se asupra wnei arfi atit de largi de activitdfi, controlul financiar - dacid esie exercitat cu
competentd §i seriozitate —isi poate indeplini In totaiitate obiectivele privind realizarea echilibrulu] financiar,
monetar, de credit §i valutar al economiei nationale, respectarea legalitatii §i prin aceasta asigurarea unei
eficiente maxime.
Activitatea de control financiar este riguros determinatd prin acte nermative care, spre deosebire de multe
alte domenii ale viefii social-economice, au prezental o stabilitate relativa, fiind modificate, completate san
abrogate de pujine ori comparativ ¢u actele normative din celelalte domenii care, din acest punct de vedere,
s-au caracterizat prin instabilitate normativa.

Controlul financiar se realizeaza printr-o diversitate de forme, in functie de sfera, termenul, volumul
lucrarilor, felu! activitatilor si al organelor care il efectucaza, momentul infiptuirii lui, ete. Astfel, controlul
financigr se poate clasifica, in functie de diversele criterii posibil de luat in seama, n diferite forme de

control:
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a) dupi sfera de actiune — controlul financiar poate fi inters sau extern;

b) dupd fermenul Tn care se efeciueazi — controlul este permanent sau periodic;

¢} dupd volumul lucrdrilor controlate — controlul poate fi complet sau parfial:

dy dupd felul activildfii conirolate — existi control de casd, de magazie, de documente, de operafiuni
financiare; ' .

€) dupd organele care il exercitd — controlul poate fi jerarhic, de gestiune sau de execufie;

) dupd momentul in care se efectueazd, se disting urmitoarele forme de control financiar: controf
Jinanciar preventiv, control financiar operativ (curent saw comcomitent) §i control financiar
ulterior (posterior sau posioperaify), n functie de infinderea hui acest control este 1w control
general 5i unul specializat ete.

Controlul financiar preventiv
) C_ommlul financiar preventiv, consti in verificarea sistematica privind legalitatea si regularitatea
operatu_mli?r efectuate pe scama fondurilor publice sau a patrimoniutui public, inainte de aprobarea acestora,
respec?lv,‘ incadrarea fn limitele creditelor bugetare sau creditelor de angajament in cazul proiectelor de
operajiunj care fac obiectul acestuia.
o Obiectul controlului financiar preventiv il constituie proiectele de operatiuni care vizeaza, in
principal;
a) angajamente Jegale si credite bugetare sau credite de angajament, dupi caz;
b) deschiderea i repartizarea de credite bugetare;
c) Emodﬁ'%care.a re_partlzéni pe trimestre i pe subdiviziuni ale clasificatiei bugetare a creditelor aprobate,
inclusiv prin virdr de credite;
d) ordonantarea cheltuiclilor; ¢) efectuarea de incasiri in numerar;
¢} constituirea veniturilor publice, inzprivinta autorizdrii gi a stabilirii titlurilor de incasare;
f) reducerea, esalonarea sau anularea titlurilor deincasare;
) ccnstttglr_ca resurselor proprii ale bugetului Uniunii Europene, reprezentind contribufia viitoare a
Roméniei la acest organism;
p) recuperarea sumelor avansate §i care ulterior au devenit necuvenite;
i} vanzarea, gajarea, concesionarea sau inchirierea de bunuri din domeniu! privat al statului sau al
unitifilor administrativ-teritoriale;
N concesionarea sau inchirierea de bunuri din domeniul public ai statului san al unitatilor
adminisirativ-teritoriale;
k) alte tipuri de operatiuni, stabilite prin ordin al ministrului finantelor publice.

Controlul financiar preventiv se prezinid sub douz forme:
a) control financiar preventiv propriu;
b) control financiar preventiv delegat.

Controlul financiar preventiv propriu ~ conducitorii entitatilor publice au obligatia de a organiza in
egald .mﬁsuré atit controlul financiar preventiv propriv, gi in consecinii si stabileasci proiectele de
operz.muni, documentele justificative, circuitul acestora cu respectarea dispozitiifor legale, cdt si evidenta
a_nge.yamentelor in cadrul compartimentului financiar-contabil (se actualizeazii $i se raporteazd). Angajarea,
lichidarea i ordonantarea cheltuielilor din fonduri publice se aprobd de ordonatorul de credite, iar plata
acestora se efectueazi de contabil. Angajarea si ordonangarea cheltuielilor se efectueazi num:;i cu viza
prealabild de control financiar preventiv propriu.

) -Controlul financiar preventiv propriu se organizeazi, de reguld, in cadrul compartimentelor de
specialitate si se exercitd, prin vizd, de persoane desemnate in acest sems (act de numire), de citre
conductorul entitifilor publice, care va stabili totodatd si limitele de competenti. Acest tip de ’cont:rol se
exe_rcita.fie alte persoane decit cele care aprobd §i efectueazd operafiuni supuse vizei. Daci in urma
yenﬁcé.ru se constatd ci operatiunile nu Intrunesc conditiile de legalitate, regularitate si, dupd caz, de
mc_adrare in limitele si destinatia creditelor bugetare gi/sau de angajament, viza poate fi refuzati motivat, in
seris, f.'.ipt ce se va consemma in Registrul privind operatiunile prezentate la viza de control ﬁnan(;iar
preventiv. Refuzul de vizi se aduce la cunogtinia conducitorului entitifii publice. Acesta, ¢u exceplia
cjazunlor in care refuzul de vizi se datoreazi depasirii creditelor bugetare si/san de angajament, poate
dispune efectuarea operatiunilor refuzate la vizd, dar pe propria sa rispundere. Persoanele care exercitd
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controlul financiar preventiv propriu, rispund in raport de culpa lor, in selidar, alaturi de conducatorii
compartimentelor de specialitate, pentru realitatea, regularitatea si legalitatea operajiunilor i a fncadririi in
limitefe creditelor bugetare sau creditelor de angajament aprobate, dupd caz, pentru care au acordat viza de
control financiar preventiv propriu.

Conirolul financiar preventiv delegat se exercitd de citre Ministeru! Finanfelor Publice, prin
controlori delegati, 1a unele entititi publice, asupra unor operatiuni care pot afecta execufia Tn conditii de
echilibru a bugetclor sau care sunt asociate unor categorii de riscuri determinate prin metodologia specificd
analizei riscuritor. Fac obiectul acestui tip de control, erdenatorii principali de credite ai bugetelor (bugetul
de stat, bugetul asigurarilor sociale de stat, bugetele fondurilor speciale, bugetul trezoreriei statului, bugetele
institutiilor publice autonome ete.), operagiunile derulate prin bugetul trezoreriel statului pentru operatiuni
privind datoria publicd si pentru alte operatiuni specifice Ministerului Finanfetor Publice. Prin exceptie de la
regula aritatd, ministrul finantelor publice poate hotded exercitarea controlului financiar preventiv delegat si
asupra operafiunilor finantate sau cofinanate din fonduri publice ale unor ordonatori secundari sau tertiari de
credite sau ale unor persoane juridice de drept privat, daci prin acestia se deruleazi un volum ridicat de
credite bugetare si/sau de angajament sau pdrfi semnificative din programele aprobate, jar operafiunile
presupun un grad mare de risc.

Acest tip de control se exercitd numai asupra operatiunilor care se cuprind In limitele fixate prin
ordinul de numire a controlorului delegat. De asemenea controlul preventiv delegat se exercitd numai dupd
ce operatiunile 2u fost supuse controlului preventiv intern, dar operatiunile refuzate la viza de control
preventiv intern nu mai sunt supuse controlului preventiv delegat. Dacd in urma verificdrii se constati cd
operafiunile supuse controlulri preventiv delegat nu intrunesc elementele de legalitate, regularitate §i
jncadrare, dupi caz, in destinatia gi limitele creditelor bugetare gi/sau de angajament, coniroforul delegat va
comunica in scris ordonatorului de credite motivele pentru care operafiunea mu poate fi efectuats,
consemndnd acest fapt si in Registrul privind operatiunile prezentate la viza de control financiar preventiv.

Controlul financiar concomitent
Controlu! financiar concomitent, denurnit i simmdtan sau operativ ori curent, se exercitd in timpul

desfasuritii proceselor ecopomice si financiare, in acelasi timp sau paralel cu efectuarea actelor §i
operatiunilor pe care le presupun aceste activitdfi, in scopul de a se putea interveni peniru corectarea sau
eliminarea deficienjelor ori a ilegalititilor. Controlul concomiient se exercitd inopinat, cel pufin o datd pe
lund, prin verificdri faptice, pe bazd de documente, de reguld prin sondaj. Persoanele indreptatite a efectua
acest control sunt membrii consiliului de administratie, cenzorii, inspectorii sau alte persoane aviind atribufii

similare.

Controlul financiar posterior
Controlul financiar ulterior se exerciti asupra actelor si operajiunilor economico-financiare, dupa ce

acestea au fost executate. Este controlul cel mai eficient, intrucdt el se realizeazi temeinic, In aménuntime-
fard a fi stinjenite activitifile curente ale unitifilor controlate- asupra actelor si operatiunilor deja Incheiate.
Conirolul posterior are si un aspect sau rof preventiv, intrucit el permite tragerea unor concluzii care pot fi
utile top managerilor pentru activititile viitoare.

Metodele folosite In organizarea i exercitarea controfului financiar sunt §i ele diferite, in functie de
aspectele supuse verificarii, de elementele de evident’ utilizate, de scopul urmdrit 5i de gradul de cuprindere.
Astfel, sunt cunoscute ca metode tehnice de control: controlul financiar fuptic, documentar, tematic, total,
partial, complex, incrucisat, mixi, etc,

Controlul financiar faptic se exercitd prin observarea directd (la fata Jocului) a praceselor si
fenomenelor economico-financiare, prin cercetarea si investigarea activitifilor specifice supuse controlului,
in scopul constatarii acelor situatii care nu rezults din documentele existente Ja unitatea controlati.

Controlul financiar documentar sc realizeazi prin verificarea documenielor existente, in cadrul
evidentei contabile, urmdrind — in principal — legalitatea actelor i operatiunilor privind modul de folosire a
mijloacelor materiale i banesti.

Controlul financiar tematic consta In verificarea anumitor categorii i operatiuni, cum ar fi: cete de
casierie, cele privind evidenta §i pistrarea mijloacelor materiale st banesti, retribuirea numcii, etc.

Controlul financiar total priveste verificarea tuturor actelor §i operafiunilor care au fost intocmite
sau efectuate in perioada scursd de la controlul financiar anterior desfigurat la aceeagi entitate.
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Controlul financiar partial se exercitd numai asupra unor compartimente din activitatea entitftit
conirolate si pe anumite peripade de timp. Acest control se realizeazd — de reguld — prin sondaj asupra unor
acte si operatiuni derulate In cadrul activititilor economico-financiare.

Conirolul financiar complex presupune verificarea entitéfii controlate sub toate aspectele, vizand
formularea de aprecieri si concluzii in ceea ce priveste iIntreaga activitate desfigurati de citre entitatea
controlati. Efectuarea acestui gen de control presupune formarea unei echipe constituith din reprezentantii
mai multor organe de control, avind specialitiii diferite.

Controlul financiar incrucisaf se realizeazi prin verificarea — concomitenti — atdt a documentelor
unitatii supusa controlului, ¢t si a acelora cu care ea are relatii efectuate.

Controlul financiar mixt presupune utilizarea mai multor procedee tehnice de controi, in vederea
asiguririi unei mai mari eficacititi a actiunilor de verificare $i pentru a elimina unele din dezavantajele pe
care le prezintd anumite procedee de control.

Controlul financiar repelat reprezinti metoda utilizatd in situagiile cind rezultatele unor actiuni de
conirol — efectuate anterior - nu sunt concludente, sau sunt nesatisfacitoare.

fn principiu, activitatea de control financiar se deruleazi urmandu-se ¢ procedurd comuni.

Procedura controlului financiar este alcituitd dintr-un ansamblua de acte privind organizarea,
desfisurarea si valorificarea rezultatelor actiunii de control. Aceastd procedurd cuprinde urmatoarele etape:

a) pregafirea echipei de control financiar;

b) prezentarea la unitatea supusi controlului i organizarea activitatii de control;
¢) desfigurarea activititii de control;

d) redactaren actelor de control;

e) valorificarea rezuliatelor actiunii de control.

Procedura este succesiunea pagilr care trebuie urmati pentru realizarea unei activitdgi, iar procesul
este modul concret in care se desfisoard lucrurile. Spre exemplu, dacd constatati fipsa in gestiune, procedati
astfel..., iar daca este plus in gestiune, procedati in alt fel.

Dupi efectuarea controlului financiar, conducitorii entitifilor controlate au obligatia —potrivit legii —
s ia sau si dispund misurile corespunzitoare care se concretizeazi, in principal, in: fnregistrarea in
contabilitate a rezuitatelor controlului; emiterea actelor legale pentru recuperarea prejudiciilor; determinarea
oriciror altor masuri pentru remedierea deficientelor si abaterilor constatate si tragerea la réspundere a celor
vinovaii. Desfagurarea actiunilor de control financiar i rezultatele acestora se sintetizeaza fn wrmitoarele
acte specifice:

- procesul verbal de control — care sc intocmeste pe capitole de obiective controlate, prezentate in
succesiunea cronologic a constatdrilor ficute de echipa de control financiar;

- notele de consiatare - care se intocmesc in scopul supunerii §i evidentierii situatiilor constatate si a
caror reconstituire ulterioard nu este posibild;

- notele explicative — cuprinzand raspunsurile la intrebirile formulate de echipa de control i care sunt
date in cazurile ¢ind se constatd sivirsirea unor fapte care atrag raspunderea juridica a persoanelor
vinovate de inciilcarea legalitafii;

- procesul verbal de contravenfie — care se incheie de echipa de control financiar ori de cite ori se
constatii incilcarea normelor juridice privind disciplina financiara de cétre personalul unititii supuse
controlului;

- nota de prezeniare a procesului verbal de cowtrol financiar — care confine raportul echipei de
control, cuprinzind concluziile §i propunerile formulate fn urma constatirii abaterilor sivirsite fn
cadml unitatii controlate;

- nota de expunere a concluziilor — care se intocmegte atunci cénd, Tn urma activnii de control, nu se
constatd nici o abatere sau deficienjd in activitatea obiectivelor urmirite, actele si operafiunile
verificate, precum §i compartimentele controlate.

- Procedura controlului financiar preventiv propriu are practic doud etape — una formald i alta
propriu-zisa. Controlul formal presupune solicitarea, transmiterea documentelor, Tnsolite de avizele si notele
de fundamentare ale compartimentelor de specialitate, sau alte documente justificative. Etapa verificirii
formale (completare, semndturi, acte justificative) se jncheie cu Inregistrarea documentelor in Registrul
privind operatiunile prezentate la viza de control financiar preventiv. Controlul propriu-zis presupune
verificarea legalititii, regularititii §i, dupi caz, al incadririi in limitele gi destinajia creditelor bugetare gi/sau
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de angajament. La nevoie se pot solicita si alte acte justificative, precum si avizul _f:omparFlmentu!u1 jul’l-cllf.
ljului §i a semndturii sau prin refuzul de vizi.

Aceastd etapi se incheie prin a se acorda viza prin aplicarea sigt

CONCLUZII ,
Controlul financiar - componentd a controlului econ

i dministrate mijloacele materiale si fi 1 ' e
?:;1?;;; Sciu;]’lt‘jt?l?:ez banului publig, urmireste asigurarea si consolidarea echili.brului fgna.nc:ar,'a eﬁcmn;ell
economico-financiare. Pe de alta parte, managemenitul este p_n?oc_:upat' de organizarea s:stemlxlm 'de contro
intern 5i de actualizarea permanenti a acestuia, datoritd evolu’;1e_1 rlscurilt?r cu_ care se confrun:ca entltat{_za.

Controiu! financiar este o functie a managementului care asigura cunoagterea sl.p‘E:fft_e_c';lonarea
modufui de gestionare a patrimoniului §i de orientare, orgapizare ;1_desfé$ur_a§re a actlvna_‘;u. {\s.l:fzi,
managementul Ii asigurd informarea dinamicd §i reald, ceea ce Qetermm_a concluzii de valoare §i (_i‘cg:fz_n e
calitate. Controlul patrunde in esenta fenomenelor si contribuie .efectw lE.l un mana.gen-lerlt %tl{l‘l;l ic si
oficient, sesizind aspectele negative in momentul in care acestes{ se manifesti ca tendinfd si mtervn;e
operativ pentru prevenirea si lichidarea cauzelor care le genere':_aza..c‘on?olul nu se rez'umé sd corllstlaf:
manifestarea neajunsurilor, ci contribuie la previziunea desfiguréri: acuwté;u.. Pentn'l eﬁcagtatea f:ontro ului,
elementele acestuia trebuie sd corespunda obiectivului vizat, si fie coerente 5i actualizate sistematic.

Un control eficace necesith mentinerea echilibrului dintre: )

s auionomie §i unitaie; pentru a pastra acest echilibru, putem fi adesea obligap $3d trecem d? la
centralizare Ja descentralizare si de la impunerea de constringeri pentru motive de coerenid la
acordarea unei libert#{i de acfiune; N o

o situafia de fapt §i adapigrea la schimbdri; pentru a pastra a:cest .ecl-.uhbm, putern fi adeseii obllgafl, pe
de o parte, si cerem mai multd coerentd in scopul eﬁcwr_l;el si, pe de alti parte, si acorddm o
flexibilitate mai mare pentru a permite adaptarea la schimbdri.

omic - are ca obiectiv cunoagterea de ciitre stat a
nanciare de citre entiitile publice, modul de

ine, ci un mijloc, scopul organizirii acestuia fiind acela de a oferi o

Controlul nu este un scop in s sani aACE fiind 2 ofert
asigirare rezonabila impotriva riscurilor i nu o asigurare absolutd. [ndeplinirea obiectivelor activitifil de

control depinde de calitatea factorului uman. Elaborarea unor Coduri prin care se stabilesc anumite reguli de

conduits, drepturi si obligatii pentru tofi cei ce desfasoard activitati in domeniul public, demonstreaza daci

mai cra cazul, accentul pus astdzi pe cregterea calitaii factorului uman.
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ABSTRACT: Control has almost an unlimited action area, since it is involved in all human activities. Tt
is reflected as a fundamental element of management, contributing in harmonizing individual actions as a
whole. Apart from s preventive, organizational, coordinative and administraiive attributes, any
managenent has the duty to control all actions, as long as they take place. Therefore, the mechanisms of
control are presented as a managerial attribute at the level of both financial entities (which are interested
to enhance their financial and economic performance) and public administration bureaus (which
adminisirate the inferest of the state and of the local community) and even at the level of the entire civil
saciety. Like this, all the protagonists of economic and sociol life, that kave to be correctly informed and
properly protected against potential risks, are informed. The control activity can be seen in all its
appliance, organization, and practice of the social-economic activities, but moreover in the Jinal stage,

when the obtained resulis have to be compared with the objective, meaning the situation that is supposed
to be reached,

INTRODUCTION

Henry Fayol, one of the parents of management science said that the rule is to provide, organize,
command, coordinate and control.

The management document requires a very important atiribute, permanent and systematic control
over the activity of entities, regardless of organizational structure and ownership. As a whole, it consists of
the verification control, regular or permanent, prior, concurrent or back, held - by the bodies empowered -
the activities in order to determine the legality or appropriateness of financial and accounting operations or
acts of administrative authorities in finance. Control follows the discovery of facts, but also the causes that
led to violations of the law, which makes it distinct from the expertise, maintenance, inspection, etc..

In the specialized literature, one can find many definitions of financial control, which consists of
verifying the performance of established programs, but the errors, irregularities, deficiencies, deficiencies in
financial and economic activities. Another definition of financial control as a process to verify and measure
the achievement of quantitative and qualitative performance of tasks or work compares with the planned
objectives and indicates corrective measures that appear necessary.

In legal literature, the control bedy is classified by type of control that an inspection can be carried
out .b_y bodies that are part of the structure of public authorities (legislative, executive and Jjudicial) and the
position they occupy entity to control body controlled internal control stands (general or specialist) or an
external (superior or specialized). After verifying the legal status of activity, is also distinguished judicial
review (conducted either by judicial administrative organs responsible or by the courts) or non-judicial
control {organ done without a judicial function).

Financial contro] is the instrument of knowledge of reality how public money is spent, but at the
same time, he is both a preventive tool, and one necessary to restore the previous situation financial litigation
by requiring competent authorities to act for the punishment, administrative or disciplinary patrimony of
those responsible.
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FUNCTIONS AND ROLE OF FINANCIAL CONTRCL o
Due to its mode of organizing and exercising and faking into account the role and objectives

pursued, financial control following functions:

- evaluation function - consisiing of acts and operations assessment of the facts in relation to state
law, achievements vs. the objectives and specified purposes. However, fulfilling this functio_n allows
performance evaluation of economic action or collective entities organized as legal persons.

- preventive function - is to take control of bodies, of all measures to prevent and eliminate (stop)
fraud, before its negative effect, by identifying and removing the causes that could generate or favor.
Therefore, preventive action is manifested before issuing documents or conducting operations so that
it can prevent any damage. Finally, preventive financial control function enables the suitability,
necessity and efficiency of the acts and operations to be performed.

- documentation fanction - allows knowledge processes taking place in economic activity results in
the economic activity, revealing fraud and detect their causes and identify effective actions to their
generalization. Because of this function, financial control participation certificates to act directly in
economic management, providing a range of data and information to substantiate the economic and
financial decisions.

- recovery function - shows the side part of financial control which acts fo detect and recover damages
and to establish - law - legal liability. Procedural forms are legal recovery of damages - enforcement
recovery path - the path of recovery through civil or administrative liability civil or administrative
action in court.

- educational or pedagogical function, under which educational activities can be conducted by
persons who have rights and obligations in relation to other financial control functions, educational
function helps to combat negative, illegal manifestations by detecting and punishing them, as well as
advertising debate conststing of violations of laws.

Achieving financial control in all its complexity, so that it could succeed to perform all functiens in
other words, just exercising financial control in a full spirit of objectivity and legality, to the establishment of
proper relations between supervisory bodies and those at check.

The role of financial control can be demonstrated in all phases of economic and social processes,
from the design, contracting, until completion and recording their results.

FORMS OF FINANCIAL CONTROL

By organizing and exercising financial conirol aimed at verifying in terms of value, the enfire
activity of businesses and public institutions, an activity that is extremely diverse, including achieving
financial accumulation, using funds constituted the material and financial management, operations with and
without cash, credit, financial and cash discipline, etc.. Taking place over a wide area so activities, financial
control - if carried out with competence and reliability - can meet all the objectives for achieving financial
stability, monetary, credit and currency of the national economy, due process, thereby ensuring maximum
efficiency.

Audit activity is strictly determined by laws which, unlike many otber areas of social and economic
life, have shown a relative stability, as amended, supplemented or repealed many times compared with the
regulations in other areas of the terms were characterized by instability normative.

Financial control is achieved through a variety of forms depending on the scope, term, scope of
work, activities and how they carried the bodies, so when his accomplishment. Thus, financial control can be
classified according fo various criteria may be taken into account in various forms of control:

a) according to scope - financial control can be internal or external;

b) according to the moment the control is performed - it is continuous or periodical;

¢) according to the volume of control works - it can be completely or partially done;

d) according to the controlled activity - there is the control of house, of warehouse, of documents, of
financial operations;

e) according to the entities of control - it can be hierarchical, management or execution control;

f) by the time they are performed, there are the following forms of financial control: preventive
financial control, financial control foree {current or concurrent) and subsequent financial control
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(posterior or postoperative), depending on the extent of this control is a general and one so

specialized.

Preventive financial control

ublic f{]’;%\;entive f;?'ancial controt is & systematic check on the legality and regularity of transactions by
or public property, prior to their approval, respectivel, i imi
fun ‘ o s y, meeting the limits of bud
appropriations a!1d commltmerft appropriations for projects covered by its operations. ety
The subject.of preventive financial control is the aimed operation projects, mainly:
a) legal_comxmm_:enys and budgetary credits or commitments, if any; .
b)) opeglfl;g and distribution of budget appropriations;
<) modifying of distribution of the quarterly bud, =t ificati ivist i
B q y pet classification and subdivisions approved credits,
d) authorization of expenditure;
€) making cash receipts;
) pubhc-revenues, in the avthorization and establishment of titles of collection;
g) reduction or cancellation of collection units; ’
h) establishment of the EU bud : i ia'
o udget own resources, representing Romania's future contribution to this
f) recovering of advanced amounts and of those subsequently became irreguiar;
1) sale, pledge, lease or rental of goods from private or state administrative unit;'
k) lease or rental of goqu in the public domain or administrative units; '
1} other types of operations, set by the minister of public finances. -

Preventive financial control is presented in two forms:
a) preventive financial control;
b) delegated preventive financial control.

prevenﬁiwgr;:;;:n:iveﬁ ﬁlnam:aél cortz_tml - Managers of public entities are required to hold as much as
ntrol, and therefore to establish operations projects, d i i
legal provisions and record commitments i i i oo e oy wilh e
ts in the financial-accounting (updated
Employment, settlement and authorizin, i i  oved by e bz o
t g expendifures of public funds is approved by th izi
and accounting their payment is made. Emplo i ioation i5 made, o
et ing thelr bayme ployment and spending authorization is made only upon the prior
serson greyentlvg I;manc%al control is usually held in specialized departments and exercised by visa, the
detennm:s:h%a:ti::ni tsc:"fthls plixpose %ft of appointment), the head of public entities, which will also
competence, This control is exercised by persons other than th ’ j i
approved and performs. If upon examination it is found th i e ot et
; ! at transactions meet the requirements of legali
;Z%nurlziige:zd;h:}ﬁge approt])mat?:,Ll e%lployment and destination within the budget appropriations an%l /It())(r,
i : visa can be refused motivated, in writing, which will be reeorded in th i
OTI;:mt::;ES hsttl?d in the preventive financial control visa. Refusal of visa driver informsﬂtheepﬁlflgizzsfr:ﬁttl;e
s, vunless the visa refusal is due to exceeding budget a iati i -
5 ) : tions and / or commitmi
denied the visa operations, but on his own re bility, Penple wh e
3 sponsibility. People who exercise the own prevent i
perd ) : ESpon: five finan
::;unl‘;);; t;es:ﬁp;d;:gﬂ;ﬁy rele?u;;nartlo th_eu gmltc,1 Jjointly, managers with specialized departmp ents for rea]i':;;l
ty 0 sactions and credit grading within approved bud, i ¢
appropriations, as appropriate, for which were given preventive financial co}:]I::roI visa. etary commitment

Delegated preventive financial control - Delegated preventive financial control is exercised by the

budgetary credits and / or comiimitment or significant parts of the approved and operations requiring 2 high

degree of risk.
This control is exercised only on operations that are included within the limits prescribed by the

order appointing by the delegated controller. The delegated preventive control is exercised only after
preventive control operations have undergone internal operations, but refused to internal preventive control
visa are not subject to the preventive control. If, upon examination it appears that the preventive operations
audited do not mest the elements of legality, regularity and employment, as appropriate, the purpose and
fimits of budget appropriations and / or commitment, the delegated controller will communicate in writing
why officer operation can not be done, noting this fact and register the operations listed in the preventive

financial control visa.

Concomitant financial control
Concomitant financial control, also called operating or simultaneous or current control, is exercised

during the economic and financial processes at the same time or while carrying out the acts and operations
involved in these activities, in order to be able to intervene to correct or eliminate deficiencies or
irregularities. Simultaneous control is exercised unannounced at least opce a month, by verifying that, based
on documents, usually done using survey. People are entitled to make these control board members, auditors,
inspeetors or other persons with similar responsibilities.

After-checking financial control
This type of financial control is exercised on records and later economic and financial operations,

after they were executed. The most sffective control, because it is dome thoroughly and in detail, without
being hampered by the current activities of controlled units, the acts and transactions already completed.
Back control has a preventive aspect or role, since it allows drawing conclusions that may be useful for
future top nanagers.

The methods used to organize and exercise financial control are also different, depending on the
issues under examination, the items of evidence used, its purpose and the degree of coverage. Thus, known
technical methods of control: financial control factual, documentary, theme, total, partial, complex, cross,
mixed, etc..

Factual financial control is exercised through direct observation (on site) of the financial and
economic processes and phenomena, by investigating and specific activities under control, the purpose of
determining those situations that result from existing documents to the unit inspected.

Documentary financial control is done by checking existing records in the accounting, watching -
mainly - the legality of acts and operations on the use of material and financial means.

Financial control on different themes means checking certain thematic categories and operations,
such as the cashier, the recording and preservation of material and financial means, wages, ete..

Total financial control implies verification of all documents and transactions that have been made or
performed in the period since the previous finaneial control carried out the same entity.

Partial financial confrol is excreised only on certain sections of the entity controlled and short
periods of time. This review is - usually - random acts and operations performed on the financial and
econoniic activities. Lt

Complex financial control involves checking an entity under all aspects, aiming to drawing up
appreciations and conclusions of the entity's activity. Making this kind of control requires a team consisting
of representatives of several contro] organs with different specialties. I

Cross-checking financial control is achieved by cross-checking - at the same time - both documents'
subiect to the control unit and those with whom it has developed business relations. B

Joint financial control involves using several control techniques, to ensure gre

ater effectiveness:of
actions to check and eliminate some of the disadvantages posed by certain control proeedures: <L

hM;:lintgnﬁ'tiisa;f::h ﬂl;ogghtielfgated controllers, some public entities, the operations that may affect the

r e budget balance under or associated with certain categories of ri i

risk analysis methodology. Subject to such com inci o the oo (o Do il

C an: . trol, the principal officers of the bud,

social insurance budget, special funds bud , gt oot e

social i gets, the State Treasury budget, budgets i

stitutions, ete..), Operations performed b | Etons el e bl
tions, X y the State Treasury budget for debt operati bli

operations specific to the Ministry of Finance. The excepti o, T P
¢ : . tion to the rule shown, F ini

determine exercise the preventive financial o i + co-finanoed by une

( control and on operations financed or co-financed b i
funds of secondary or tertiary credit ordination or private legal persons, if they are carried by a voiu);lg ‘;111);1;

Repeated financial control method is used in situations where the results of contrel actions '-:-'n'}.‘a'c:lé"':
previously - are inconelusive, or unsatisfactory. Lreeh R
However, the financial control activity is conducted by following a common procedure;

Financial controf procedure consists of a set of documents on the organization; _dqv_‘:ﬁlo_ et i
exploitation of results of inspection. This procedure includes the following steps:
a) preparing the audit team;
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b) presentation to the unit under control and organization of control;
) control activity;

d) drafting the contre} documents;

e) establishment of the results of inspection.

The procedure is the sequence of steps you must follow to cotplete a task and the process is the
concrete way in which the things are done. For example, if you find missing in management, do so ... and if
there is plus in management, do otherwise,

After financial control is completed, managers of controlled entities are required by law - to take
appropriate measures that are materialized, mainly in: control recording of results in accounting documents;
issuing legal acts to recover damages; decision of any other steps to remedy the deficiencies and violations
found and to punish the guilty.

Conducting andit activities and results are synthesized in the following specific documents:

- control report - to be drawn on targets controlled chapters, presented in chronological sequence the
" findings of the audit team;

- finding notes - which are prepared for submission and reflect the situation found afier reconstitution
which is not possible;

- explanatory potes - including answers to questions raised by the inspection team and put where it is
found committing acts which aitract liability of guilty persons of violating the law;

- minutes of offense - ending the audit team whenever there is legal breach of discipline by staff of the
audited entity;

~ nole of the presentation of the minute of offense - which contains the team of control report,
including conclusions and proposals made following the finding of misconduct in the control unit;

- nole the exposure of the conclusions - which is made when the control team did not find any
irregularity or defect in work r’cnbjectives, documents and operations checked and controled
compartments.

Preventive financial control procedure has basically two stages - one formal and one actual. Formal
contro]l means request of documents, together with notices and background notes of specialized departments,
or other documents. Formal verification step (addition, signatures, supporting documents) ends with the
registration of documents in the Register of operations presenied on preventive financial control visa, Actual
confrol involves checking the legality, regularity and, where appropriate, the classification and purpose
within budgetary credits and / or commitment. If necessary, it may request additional supporting documents
and the opinion of the legal department. This phase ends with the application to be granted visa seal and
signature, or the refusal of visa.

CONCLUSIONS

Financial control - a component of economic control- aims to state how material and financial
resources are managed by public entities, how they make and spend public money, aims to ensure and
strengthen financial stability, economic efficiency and financial . On the other hand, management is
concerned with the organization of internal control and its continuous updating, due to the evolution of risks
facing the entity.

Financial control is a function that provides knowledge management and improving the management
of heritage and guidance, organization and conduct of business. Thus, management shall provide information
and real dynamic, resulting in valuable conclusions and quality decisions. Control reaches the essence of
phenomena and contributes effectively to 2 scientific and efficient management, appreciating the negative
aspects when they are manifested as a tendency and intervenes operative for preventing and eliminating all
the causes that generate them. Control is not Jjust to find manifest shortcomings, but also contributes to
forecast business conduct. For effective control, its elements must correspond to the objective sought to be
consistent and systematically updated.

Effective control requires maintaining the balance between:

* autonomy and unity; in order to maintain this balance, one can often be forced to move from
centralization to decentralization and to impose constraints for reasons of consistency in the granting
of freedom of action;
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alance one can often be obliged, on the one hand, to

- facts and adapting to change; to maintain this b e e othor hand, to give greater flexibility to

ask for more coherence to improve efficiency,
allow adaptation the changes.

Control does not have an aim in itself, but the aim of organizing it, is to pr?videfzﬁzs}?;l;iﬁ

assurance against tisk and not absolute assurance. Objectives of control c}z;ﬁ:nd 051 tl;:;.q:tai ;;ys oﬂ)r ¢ e
i i f conduct, rights and oblig

. Development of codes that establish certain rules o duct, 1 ! -

(fi;cetf:ting in thelzj public domain, demonstrates today's emphasis on increasing the quality of the human factor
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faptul cd posesorul este asigurat in tara de origine §i in consecingd poate primi Ingrijirt medicale in oricare
tard membra a Uniunii Europene.

Asigurarea de asistentli medicala pentru ¢iilitorii in striinitate

Asiguridrile de persoane au drept scop proteciia perscanelor fizice impotriva unor riscuri care pot
afecta integritatea corporald sau viata asiguratului, respectiv vatdmarea corporald, imbelnivirea, decesul sau
supraviefiirea.

Protectia prin asigurare a persoanelor se realizeazd de citre de societatea de asigurari’, prin
garantarea plafii unei sume de bani, deci a unei indemnizatii, in ipoteza producerii evenimentului asigorat.

Evenimentele luate in considerare in asigurare nu au fintotdeauna ca efect producerea umer
evenimente nedorite, aga fiind cazul sperantei de viatd peste o anumita vérsta.

Evolutia si gradul de dezvoltare a asigurdrilor de persoane comportd influenie ale unor factori
obiectivi intre care: nivelul de dezvoltare a economiei nafionale, *suportabilitatea financiard a primei de
asigurare, de citre asigurafi. fn acelasi timp se remarci influenta unor factori subiectivi cum sunt: sfera de
cuprindere §i amploarea asigurdrilor sociale; miasurile de modernizare §i publicitate a portofoliului de
asigurare Intreprinse de societitile de asigurare etc.

Sfera asigurdrilor de persoane include variate categoril ale populafiei, pentru unele constituind o
modalitate de a-gi reface sau spori mijloacele materiale de existentd, n ipoteza pierderii capacitétii de munci,

iar pentru altele fiind singura cale de realizare a acestor mijloace.
Asiguririle de persoane pot fi structurate in functie de riscul asigurat, de momentu! incasérii sumei

asigurate si de forma specifici san mecanismul realizéri.
in funetie de riseul acoperit, asigurdrile de persoane pot i structurate astfel’:
s agsiguréivi de viafd (asigurdri de supraviefuire, asiguréri de deces si asigurdri mixte)
asigurdri de persoane, altele decd cele de viagd (asigurdri de accidente, asiguriri de sindtate
si asiguriri de accidente pentru cildiorii In striinitate)
Este evident ¢a ambele categorii de asigurdiri au ca obiect persoana fizica, dar in primul caz, prin
prisma protectiei de risc-viats; in al doilea caz, prin prisma proteciei pentru riscul de accidente, boald i alte

riseuri.
Socictatea de asigurare care practicd asiguriiri de asistentd medicald pentru ¢litorii in striindtate,
asigurd, persoane fizice, cu virsta mai mic3 de 80 ani, cu rezidenta in Romdnia, care célitoresc in scop
turistic sau de afaceri, Tn haza conditiitor de asigurare i in schimbul achitaril primei de asigurare, doar in
afara teritoriului Roméniei si in zona teritoriald mentionatd, chelnuelile medicale si/san de repatricre de
urgenid cauzate de producerea unui risc asigurat.

Asigurarea de asistenti medicald pentru calatorii in strainitate acoperd in general urmétoarele riscuri:

« imbolndvirea subiti si imprevizibild care pune in pericol sinatatea sau viata asiguratubui;
e prejudicierea stirii sanitatii ca urmare a unui accident;

» urgentele stomatologice;

e deces ca urmare a imbolnavirii subite 51 imprevizibile sau a unui accident.

Desigur, riscurile prezentate mai sus sunt grupate tn planuri de asigurare de citre societifile de
asigurare pentru a putea si rspunda cerinfelor §i capacitatii financiare unui numér cit mai mare de potentiali
asigurati. Planurile de asigurare diferd in functie de suma asigurats, prima de asigurave, {ara de destinatie sau
de tranzit. Fiecare asigurat opteazi pentru planul de asigurare care rispunde cel mai bine exigentelor sale.

Suma asigurati este nivelul maxim admis al indemnizafiei de asigurare care poate fi platitd
asiguratului de asiguritor, in caz de dauna’

In peneral suma asiguratd se stabileste de asigurat, dar asiguritorul precizeazi, in functie de
condifiile sale de acoperire, nivelul maxim pand la care asiguratul poate coniracta asigurarea. in cazul
asigurfirii de asisten{i medicald, asiguritorul stabilesie mai multe variante de asigurare, la sume asigurate

diferite, iar asiguratul poate alege una din ele.

! Clurel, V. (2011), Asigurdri 5i reasigurdri-o perspectivi globald, Ed. Rentrop&Straton, Bucuresti, p. 17

2 Garbo, V. (2010), Asigurdri de viatd §i de sandtate, Ed. Risoprint, Cluj-Napoca, 2010, p. 21
* Bistriceanu G. (2002), Sistemul asigurdrilor din Romdnia, Ed, Economicd, Bucurest, p. 77
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Cardul permite accesul la serviciile medicale furnizate in sistemul public. S-ar putea ca acesta s& nu

acopere toate prestatiile pe care posesorul Iui se astepti i le primeascd gratuit de la Sisternul de Asiguriri
Sociale de Sanitate din Romdnia, in unele cazuri si contribuie 1a costul grijirilor medicale. De exemphu, fn
Germania, daca reziden(ii germani trebuie s3 co-plateascd 10 Euro pentru fiecare zi de spitalizare pentru
primele 20 zile de spitalizare pe an, rezideniii romani vor trebui si pliteasca aceeasi sumd daci se intdmpla
ca ei sa fie spitalizati in Germania in timpul gederii tor temporare).

De asemenea in anumite state membre, prestaiile medicale se
sa-i fie rambursate de citre casa locald de asigurdri de sinitate. Totusi, doar furnizorii de servicii medicale
care au incheiat contracte eu sistemul lor de asigiréri sociale de sanitate recunosc CEASS. Daci asiguratul
apeteazi la serviciile unui medic privat, asiguratul va achita serviciile, dar s-ar putea ca unele dintre acestea

sd-i fie decontate.

Cetitenii din térife europ:
primi asistenfd medicald necesard in timpul sed
romani asigurali in sistemul asigurdrilor socia
specialistilor sunt gratuite. Tratamentele dentare
de recuperare sunt de asemenea cu co-plata. Inte

la medicul de familie sau de 1a un specialist, exceptand urgentele.
Spatiul Economic European (SEE) include 25 tari din Uniunea Europeana (Austria, Belgia, Cipru,

Cehia, Danemarca, Estonia, Finlanda, Franta, Germania, Grecia, Ungaria, Irlanda, Italia, Letonia, Lituania,
Luxemburg, Malta, Olanda, Polonia, Slovenia, Slovacia, Spania, Suedia, Marea Britanie) plus Islanda,
Liechtenstein si Norvegia. Cu toate ca nu face 5pauz‘te din SEE, Elvefia elibereazi si recunoagte de asemenea
cardul european de asiguriri sociale de sindtate’.

Casa Najionald de Asigurdri de Sénatate {CNAS) este institutie publicd, autonomad, de interes
ministreaza si gestioneazi sistemul de asiguriri de sandtate pentru
le din domeniul sinatatii. Principalul obiect de activitate al CNAS
este de a asigura functionarea unitara si coordonata a sistemului asigurdrilor sociale de sinitate din Roménia.
CNAS coordoneaza atdt Casele Judetene de Asigurdri de Sandtate, Casa de Asigurdri de Sanitate a
Municipiului Bucuresti cit §i doud case profesionale de asiguréiri: Casa Asigurdrilor de Sidndtate a
Ministerului Transporturilor, Construciilor si Turismului, Casa Asigurdrilor de Sanitate a Apdririi, Ordinii
Publice, Sigutaniei Najionale §i Autoritétii Judecitoresti.

Casele de asigurdri sunt institufii publice, cu propriile bugete, subardonate CNAS. Casele de
Asigursri de Sanitate colecteazd contributiile persoanelor §i gestioneazd bugetul fondului aprobat. Casele
judefene vor fi responsabile cu verificarea statutului de asigurat a cetdfenilor si va vor furniza cardul
european de sindtate sau certificatul Inlocuitor provizorit.

Toate statele membre folosesc acelasi design, care cuprinde simbolul european. Scopul este ca acest
card curopean de sinatate s3 fie recunoscut imediat de catre furnizorii de servicii medicale (medici,
farmacisti, etc.). Cardut confine anumite informatii obligatorii, prezentate intr-un mod standardizat pentru ca
acesta s poatd fi citit, indiferent de limba posesorului. Acest design standard este obligatoriu doar pentru
una dintre fetele cardului. Statele membre sunt libere si aleagh design-ul pe care il doresc pentru cealaltd
parte, Roménia a frebuit s4 decidi cum va ardta cardul romdn §i ce informatie va fi scris pe acesta.

Scopul cardului este de a facilita accesul la fngrijiri medicale in timpul sederii temporare a
posesorului cardului In alt stat membru si accelerarca rambursarii costurilor implicate. Cardul european de
sindtate hu contine alte informatii medicale despre posesor {grupa de singe, boli preexistente etc.).

Orice persoani asiguratd sau acoperitd de sistemul de securitate sociald din orice stat membru are
dreptul de a detine cardul. Cum cardul european de asigurdri sociale de sinitate acoperd doar posesorul,
fiecare membru al familiet trebuie si detind propriul card.

Tari implicate sau mai bine spus cele care au acest fel de card sunt: Austria, Belgia, Cipru, Cehia,
Danemarca, Estonia, Finlanda, Franta, Germania, Grecia, Ungaria, Irlanda, Ialia, Letonia, Lituania,
Luxemburg, Malta, Olanda, Polonia, Slovenia, Slovacia, Spania, Suedia si Marea Britanie, Islanda,
Liechtenstein, Norvegia si Elvetia. . N

Pentru a obfine un Card European de Asiguriri Sociale de Sanitate, orice persoand asiguratd. din
sisternul romidnese de asiguréri sociale de sandtate are dreptul si-1 obtind de la Casa Judeteand de Asigurari

platesc de asigurat urménd ca aceste

ene si Elvetia care defin un Card European de Sandtate valid au dreptul de a
erii lor temporare in Roménia, in acelagi fel ca si cetitenii
le de sinitate. Consultatiile medicilor de familie i ale
cu exceptia urgentéior, dispozitivele medicale gi serviciile
rnarea in spital este condiffonatd de un bilet de trimitere de

national, cu personalitate juridics, care ad
a aplica hotarérile guvernului gi programe
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de Sdndtate din raza teritorils de rezidenti. Fiecare stat membru poate 53 decidd cum organizeaza distribuirea
cardului Tn teritoriul propriu.

Aseminiiri si deosebiri intre asigurarea de asistentd medicald pentru ciliitorii fo striintate si
Cardul European de asiguriri sociale de sinitate

a) Aseminari

Asigurarea de asistentd medicala pentru caldtorii in stréindtate si cardul european de sénitate sunt
doud produse distincte. Totusi fnire acestea se eviden{iazi o seric de elemente comune. Acesie elemente vor
face obiectul acestui subcapitol,

In primul rind ambele produse se adrescazi persoanelor fizice care se deplaseazi in striinitate in
scop turistic sau de afaceri, se emit individual pentru fiecare asigurat numai peniru sedere temporard, nu si in
cazul stabilirii definitive a asiguratului in strfinatate. Se elibereazd pentru o perioadd bine stabilitd in timp,
depdsirea acestel perioade exoncreaza emifentul de orice raspundere care ar interveni inainte de inceperea
sau dupa incetarea valabilititii asigurdrii san a cardulni,

Niei unul dintre instrumente nu are caracter obligatoriu. Daci o persoani se deplaseazi tn striinatate
tird a avea eliberat micar unul din aceste produse, in cazul producerii unui accident, va suporta personal
cheltuiclile medicale implicate.

Cardul european de sanatate si asigurarea de asisteni medjcald de calitorii in striindtate sunt
instrumente de acaperire a cheliuiefifor medicale care pot apdrea in urmitoarele cazuri:

*  incazul imbolnivirii neasteptate §i imprevizibile a persoanei asigurate sau

* in cazl producerii unui accident care poate afecta viata sau integritatea psihicd si/sau fizici

R a asiguratului. =

In ambele cazuri sunt acoperite insi numai cheltuielile de urgentd care nu pot fi aménate pina la
intoarcerea asiguratului in {ard sau servicii medicale care devin necesare pe perivada deplasirii tn striiinstate.
Nici cardul european de sinitate §i nici asigurarea de asistentd medicala pentru cilitorii in striindtate nu
acopers:

® Cazul in care asiguratul se deplaseazs in striindtate in vederea beneficierii de tratament
medical, pentru tratamente in spitale de recuperare sau alte institugii similare,

* Boli cronice existente cunoscute sau necunoscute de asigurat In momentul eliberdrii cardului
sau asigurdrii, exceptind cazul tn care asistenta medicald acordatd in striinitate implici
misuri de urgengs,

* Medicamente §i tratamente medicale care erau cunoscute sau prescrise inainte de Tnceperea
cildtoriei.

O ait] aseminare fntre cele doud produse implicd obligatii aseménitoare atit din partea emitentului
cét §i din partea beneficiarului de asigurare/card. Astfel, prin emiterea cardului say asiguriri societatea de
asigurare sau casa de asigurdri sociale de sfindtate isi asuma obligatia de a suporta coshurile producerii
evenimentului asigura, iar asiguratii an obli gagia de a achita contravaloare cardului sau asigurarii.

Eliberarea cardului european de sinitate §i incheierea asigurarii trebuie si se facd inainte de
pérasirea teritoriului Roméniei. Atdt prima de asigurare cit $i contravaloarea cardului european de sdndtate
trebuie achitate anticipat si integral.

In ceea ce priveste modalitatea de solujionare a daunelor §i aici se intAlnesc o serie de asemindri. fn
caz de producere a evenimentului asigurat, asiguratul trebuie si prezinte cardul sau asigurarea unitatii
medicale. Pe baza oriciruia dintre aceste produse asipuratul va beneficia de asistenid medicald gratuita.
Regularizarea cheituielilor medicale se va face intre societatea de asigurare sau casa de asigurdri sociale de
sdnitate din Roménia si unitatea medicali care a tratat asiguratul,

Asigurarea de asistend medicald pentru cilitorii in striinatate si cardul ecuropean de sandtate nu

produc efecte pe teritoriul Romaniei st nu creeaza nici o obligatie pentru furnizorii de servicii medicale din
Romdnia.

T T P
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solicita potentialului asigurat completarea unei declaratii de asigurare in care tzelzogsli s]fr‘l‘:;ll’;zage dm;;tﬂ
and ii i tipurile de activitifi pe care aceas : 2
starea de sdndtate a persoanei in cauzi si ' e fmcite 4o mEormatilo
ilatoriei irea insi 3 i 1 declaratic se completeazi si in functi |
cilitoriei. Deosebirea insi constd in faptul ci aceas tic se _ : e e tondias
inse i i tirdste pe loc dac va incheia asigurarea s - Te
cuprinse in aceasta, agentul de asigurare ho Iz A n !
peppia;a asiguririlor este de a se renunia la aceste declarafii pentru a facilita procesul de Incheiere a acesto
igurdri. ) i _ - o
e Asigurarea medicala pentru cildforii in striinitate se va incheia nccopdtglonai deai]:ilata or;«;asl':;
contributii ciitre bugetut de stat. Potentialul asigurat poate iru:l'unz:i as1gura.reatl_: o?car.e %;cu];i lt:,oar%e;:;; o s
i societiti i 1 le de trecere a frontierei. De s
titi de asigurare sau chiar la puncte! a _ ori, In ¢
punct de lucru al unei socie are liar ; T aciacs et
i a1 i termediul unor agentii de turism,
in care persoanele se deplaseazd In striindtate prin in erme t e m, costul urdrii
inclus iE pachetul de servicii turistice. In unele cazuri, asigurarea de asistentd medicala se Incheie chiar la
a autocarului”, in momentul Tnceperii céldtoriei. ) . o . _
- n timp ce cardul european de sindtate se emite §i este va]abll_ pe o perma}da (}e 6 lum_gl ;ste gr.z;tnuég
asigurarea medicald se poate emite pe perioade cuprinse intre 2 sl %6{5 de zile, In ful:lC'gletH e o;;éldusa
asiguratului. Prima de asigurare, spre deosebire de costul cardului de santate poate fi majoratd sau .
Majorari ale primei de asigurare se aplici: S ' .
: . ppentru persoanele cu o vArsti mai inaintatd, Tn general persoancte peste 75 de ani mnefiind
cuprinse in asigurare, ' o
inpfunc;ie de gcopui deplasiirii. De exemplu se pot aplica majordri pentru persoa;elled ca%*ecse:r1
deplaseazi in striindtate pentru desfagurarea de activititi lucrative, in functie de gra ul de I’IIS re
activitifii desfagurate, sau chiar unele activiti{i pot fi excluse din asigurare (extractii petroliere,
industria metaburgic, extractia de minereuri, echipajele de pe nave, etc.).
Reduceri ale primei de asigurare se pot acorda pentru: ) )
o fincheierea de asiguriri pentru un grup mai mare de asigurai;
ii a And i si pentru studenti.
e pentru copii cu vérsta de pind la 18 ani $i pentra s ) )
Cardul guropean de Sanitate este valabil doar in Spatiul Economic European. pl-us E'lve’;la,tztp;
deosebire de asiguriirile medicale private pentru calatoril in striinatate care pot .ﬁ.v“alab_lle in orticare i.; -
Jumii in functie de nevoile persoanei care se asigura. Pentru a face cat mai acries:bll-a astgural;ea e a; stenia
medicald pentru cilitorii fn strdinitate, asiguritorii impart aceastd asigurarc in mai multe planuri.
diferd in functie de: ‘ o . B -
s destinafia cdldtoriei. Planuri de asigurare pot i valz-ablllg: in toate 1'anle Tuenii, .np.mail fn
Europa sau spatiul Schengen, in firile limitrofe Roméniei, In statele unite ale Amencn., ete.;
o suymele asigurate. Limita minimi a sumei asigurate este in general de 5.000 euro, iar csa
maximi poate ajunge si la 50.000 -- 75.000 euro;
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s  prima de asigurare. Aceasta este direct proportionald cu sumele asigurate §i cu zonele
geografice acoperite de asigurare;
o vdrsta asigurandul. Societdile de asigurare au posibilitatea de a limita sumele asigurate
peniru persoanele in vérsti sau chiar sa refuze incheierea asigurarii pentru persoanele cu
afecfiuni care s-ar putea agrava pe durata cildtoriei. .
Asigurarea de asistentd pentrie cdltorii in striindtate acoperi cheltuielile medicale pdné in limita a 50.000 —
75.000 curo iar spre deosebire de card plateste suplimentar cheltuielile aferente repatrierii sanitare,
cheltuielile cu repatrierea in caz de deces, toate cheltuielile de spitalizare, precum $i alte cheltuieli medicale
ce apar in procesul derularii servicivlui medical.

Cardul European de S#natate poate fi folosit doar dacd posesorul se adreseazi unui firnizor de
servicii medicale acoperit de sistemul de securitate sociala potrivit legii din statul gazda. Spre deosebire de
acesta, ¢ asigurare privatd acoperd inclusiv cheltuielile medicale realizate in sistemul privat, singura conditie
fiind aceea de a se adresa celei wai apropiate unitd{i medicale in misurd si trateze problema asiguratului, in
limita unor cheltuieli rezonabile 5i normale. Cheltuielile rezonabile si normale reprezinia acele cheltuieli
ocazionate de ingrijirea medicald, care nu depdsesc un nivel general al tarifelor medicale solicitate de alte
unititi medicale similare, din localitatea unde se percepe acest tarif pentru tratamente similare sau
comparabile, servicii, materiale si medicamente furnizate persoanclor de acelagi sex gi varstd comparabila,
pentru o vitimare sau boald similara.

Cardul European de Sandtate are o acfiune limitata, tipurile de ingrijiri suportate fiind _prestatiile in
natura care devin necesare pe motive medicale in timpul sederii in alt stat membru, {indnd cont de natura
prestatiilor §i de durata de sedere preconizata”® Acest concept a fost definit ca ,,prestatii acordate pentru ca
persoana asiguratd si nu fie fortatd si se intoarci acasi i gii-gi poatd continua sederea fn striinitate in
conditii medicale sigure”. De altfel, in pagina de Internet dedicatd prezentérii informatiilor privind Cardul
European de Sandtate’ se atrage atentia asupra faptului c& acesta conferd posesorului drepturile oferite de
sisternul public similare cu cele ale reZidenilor statului pe care il viziteazd, flind prezentat exemplul
Germaniei unde rezidentii germani trebuie si co-plateascd spitalizarea. Prin urmare aceastd prevedere se va
aplica si cetdtenilor roméni care vor aparea la serviciile medicale din Germania.

CONCLUZIL
Asigurdrile de asistentd medicald pentru célatorii in sirdindtate sunt deja consacrate pe piata
asigurarilor generale. Datorita faptului ci ele au fost obligatorii pentru a ne putea deplasa in striindtate, au
devenit mai cunoscute decit multe afte tipuri de asigurari.
Asiguririle de asistenti medicald sunt avantajoase cel putin din urmitoarele motive:
s sunt o sursd alternativd de finaniare a sistemului de sénitate de stat, reducénd obligatiile pe care
statul fe-ar suporta daci cetifenii din Roménia s-a deplasa in striinatate numai pe bazi de card;
s contribuie indirect la cresterea caliti{ii §i eficientei serviciilor medicale din sistemul de sdnatate
de stat,
s sunt mai inovative, mai sensibile la cererile pietei, clientilor;
s oferd dreptul de a alege dintre mai mukte variante de asigurare;
* nu condifionarea accesul persoanelor in functie de plata contributiilor acestora fa{a de stat;
e se pot obline in orice moment.
Cardul european de asiguriiri soctale de sinitate oferd posibilitatea de a reduce cheituielile unei
cilitorii, datoritd costujui mai redus fatd de asigurarea de asistenti medicald.
Carenta numérul unu a cardului european de sanatate este lipsa unet legislatii viabile, care s3
ofere un cadru legislativ optim pentru dezvoltarea normala a acestul tip de asigurare.
Primul pas n acest sens apartine statului, respectiv Ministerului Sanatatii care ar trebui s
definitiveze cadrul legal care defineste modul de emitere gi functionare a cardului.

€ Regulamentul Consiliului (CE) nr. 1408/71, din 14 funie 1971, privind aplicarea regimurilor de securitate sociala
lucratorilor salariafi, lucritorilor independenti $i membrilor familitlor lor care se deplaseaza in interiorul Comunitétii.
7 WWW,Ceass.To
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Pentru a imbunatdtii aceas.fi facilitate oferita de sistemul de sinatate din Roménia s-ar puica lua

urmitoarele misuri;

«  Crearea unei baze de d 1
sale fati de stat. Implementarca unui
functionarilor din cadrul caselor judetene )

i ietitilor; i
compartimentele de resurse umanc ale socie 3 . o . ]

s Reducerea demersurifor care trebuie facute pentru obtinerca cardului si reducerea timpului

necesar pentru emitere. ool .
i ibilitdtii i i 5 tronica. .
s Oferirea posibilitatii de obiinere a cardului §i pe cale elec . o
» Informarea populatie cu privire }a existenta si modul de funcfionare a cardului prin mijloacele

mass media disponibile.
e Extinderea ariel de acoperire a carduiui si pentni celelatie zone ge?grflﬁ
« Extinderca valabilitagii cardului pana la 365 de zile, asa cum se Intam
i i icala pentru cilatoril in strdinétate. ) o
Desiﬁgﬁfiiiig::;adz sanatate oferd o alternativa, e_l nu pogte substiutui o asigurare Tzdic:;:dﬁs?tzz
calatorii Tn strainitate. De altfel, experienia statejor dm Un‘lunea Europeand, unudeu s1ste;nu. f:o orduri ¢
asignrare functioneazd de ani buni aratd ¢d toti posesotii upul asemenea card de sinitate detin g1 g

de cilitorie in stedindtate incheiatd la 0 companie privatd de asigurare.

ate care sa ofere informatii cu privire la asigurat si la situafia contnbu}ulor
program informatic eficient ar ugura munca atat ar
de asiguriri sociale de sanitate ¢t si a personalului din

ce
pld in cazul asigurdrii de
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;:ccxd'ents or (‘iiseases. To restore ability to work sick or ini
ospitals, clinics, public or private medical practices. ’

citizen. Thus they can move more easily in Europe both in terms of to

unpredictable illness, a dental EMETgency ¢

need a simple settlement costs for any
abroad travel healthrare and the European

form. In time, with increasing number of
needed insurance, it has been improved,

Although the time elapsed from the accessi
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INTRODUCTION

Each person's life is i

security, We Ly o life Whmarkec'I by unpredictable phenomen
en major changes oceur and it is obvious that mor

trauma, reason why they feel the need to protect property, health aﬁf({i) e Physicl, mental o financial

people security and safety, specifically to help those who suffer fin

cause further losses. Along with property oo memb o ancially loss or some part of events that

ociety face various bodily ini
y injury due to
:c ured persons turn to specialized institutions
er Romania joi i i |
Jjoined the European Union, their citizens have obtained the statys of Europ
3 ¢ ean
urism and in terms of business. Free

During journeys across borders people are unfortunately at risk. An accident
asa;; ;:ause discomfort and can affect movement. @ sudden and
medic;vt:lrg; ;r:nferzzé?ggdq;;? prFensive_ and difficult. Citizens
_card of health insurance have b::n-pla?;éh ;:1 :E:ﬁgﬂiiuraﬂﬂﬂs o
Iirnnplement entercd_ the market carlier, but in a much mc')rc simpl]
surance companies, increasingly complex needs of people “glz

Medical! costs incurred of unple:

Health insurance, much easier to

Buropean card of health insurance

Health insurance for traveling abroad

in
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Personal i i i
insurance aim the protection of individuals against risks that

tegrity or life of the insured, namely injury, illness, death or survival can affect the physical

_a sum of money, 50 an allowance, if the insured event occurs.
- a5 the case of life expectaney over a certain age.
. development of national economy,

moderaize and publicity of the insurance po

Protection by ensuring the people is carried out by the insurance compaﬂyi, guarantesing payment of

Fvents considered in the insurance do pot always result in the occugrence of undesirable events, such

Evolution and the Teve! of insurance of people behave influences of objective factors including: the
financial affordability of the insurance premium by the insured. At the
rs such as scope and extent of social insurance, and measures to
rtfolio undertaken by the insurance companies, etc. are noted.

Sphere of personal insurance includes various categories of people for some is a way fo Testore or

same time the influence of subjective facto

" ephance the material means of existence, if loss of working capacity, while for others is the only course to

achieve these means.

Personal insurance can be structured according to the risk insured, the insured amount upon receipt

" and the specific form or implementation mechanism.

Depending on the risk covered, personal insurance can be structured as follows™

Life insurance (insurance of survival, death insurance and mixed insurance)

security of persens ,other than life (accident insurance, health insurance and accident insurance for
traveling abroad)
It is obvicus that both insurers cover the natural person, but in the first case, in terms of risk-life
protection, in the second case, in terms of protection for the risk of accidents, illness and other risks.

Insurance company underwriting healthcare for abroad travel insurances , ensure individuals younger
+han 80 years, residing in Romania, traveling for tourism or business, under the conditions of insurance and
the payment insurance premium, just outside Romania and the mentioned territories, medical expenses and /
or repatriation of emergency caused by an insured risk.

Health insurance for traveling abroad generally covers the following risks:

« sudden and unpredictable illness which endangers the health or life of the insured,
+ damage to health status following an accident,

» dental emergencies,

e death due to sudden and unexpected illness or accident.

Of course, the risks described above are grouped in the insurance plans by insurance companies to be
able to mest the needs and financial capacity of a large number of potential policyholders. Insurance plans
vary depending on the sum insured, the insurance premium, destination or transit country. Each insured
chooses the insurance plan best suited to its requirerents.

The insured amount is the maximum level of indemnity that can be paid by the insurer to the insured
in case of da.mages.

Overall the insured sum is determined by
coverage, the maximum level to which an insure
the insurer sets several variants of insurance at different
them.

the insured, but the insurer states according to its terms of
d may contract insurance. In the case of health insurance,
insured amounts and the insured can choose one of

Sums insutred for health insurance for traveling abroad can start from 5,000 euros and may reach a

maximum of 50,000 to 75,000 euros or more.
A more special situation is met in the case of the risk of dental emergencies. To avoid the risk of

fraud in insurance, the usual amount to which fhe insurer compensates the insured in case of production of

this risk is lower, only about 200-300 euros.
tuarial caleulations, based on several criteria, namely: the

The premium is determined based on ac _
country of destination and / or transit period provided, the insured sum, the age of the insured and purpose of

travel (tourism, employment under a contract of employment, official sports competitions, ete.).
The premium shall be paid by the insurer or authorized agent, at the concluding of the insurance

contract, cash or bank transfer.

The insurance period is the time for which the insurance is contracted and insurance relationships are

valid.

! Ciurel, V; Asiguriri §i reasigurari-o perspectivd globali, Rentrop&Siraton editure, Bucharest, 2011, pag 17

2 Garbo, V — Asiguriiri de viald §i de sindtate, Risoprint editare, 2010, pag 21
3 Ristriceanu Gheorghe, Sistemul asigurdrilor din Roménia, Economici editure Bucharest, 2002, pag 77
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Health insurance for traveling abroad may be concluded for a period between 2 and 365 days,
usually without any possibility of extension. To accurately set the duration of insurance is important because
within the time the liability insurance and size affect the insurance premium.

Of all the exclustons found in insurance underwriting healthcare, we will mention only the most
important:

* chronic diseases and the consequences of such diseases, unless the healthcare provided involves

SMeETgency measures or contingency measures aimed only relieve acute pain;

* medicines and medical treatment needed to be given or provided during the stay abroad and who
were known or prescribed before travel:
* medical expenses incurred before the entry into force of the insurance policy after its expiry or after
recovery of the insured in Romania, even if they are related to an event the insured period;
Within the insurance, the insurer covers the following health benefits value:
« ambulatory medical treatment, medication under specialist medical advice and support materials
needed in the case treatment of fractures or injuries (plaster, bandages, dressings, etc.);
« radiation treatments and diagnostic radiology;
+ inpatient treatment in hospital under the direction of a physician and health where scientific methods
are used, recognized and authorized:
* travel expenses in case of first aid to the hospital or doctor nearest transport by specialized
emergency services;
* removal of dental treatments performed exclusively for acute pain;
* insured patient transport expenses abroad in Romania, where foreign doctor recommended it;
* f{ramsport costs of accompanying the insured patient, if need accompaniment is determined by the
doctor treated the insured; "
* the transportation expenses of the insured dead body in place of residence.
Insurance benefits’ shall be paid as a result of insurance event occurrence. These represent the value of
the medical services applied to the insured and the medical expenses supported by the insured or the medical
facility who assisted him.

European Health Insurance Card

Any Romanian citizen insured in the Romanian health insurance is entitled to receive the European
Social Insurance and Health card. Tt gives its owner the tight to receive care during a temporary stay in a
European Union member state.

The card allows access to services provided in the public system. It may not cover all the benefits
that its holder is expected to receive for free at the Social Insurance and Health System in Romania, in some
cases coniribute to the cost of medical care, For example, in Germany, if German residents must co-pay 10
Euro for each day of hospitalization for first 20 days of hospitalization per year, Romanian residents will
have to pay the same amount if they happen to be hospitalized in Germany during their temporary stay).

Also in some Member States, benefits shall be payable by the insured following that they will be
reimbursed by the local health insurance. However, only healthcare providers who have contracted with their
system recognize EHIC health insurance. If the insured uses the services of a private physician, the insured
will pay for the services, but it may be that some of them to be discounted.

Citizens of EU countries and Switzerland who hold a valid European Health Card are entitled to
recetve necessary medical assistance during their temporary stay in Romanis, the same as Romanian citizens
insured in the social health insurance system. Consultations of family doctors and specialists are free. Dental
ireatment except in emergencies, medical devices and rehabilitation services are also with co-payment.
Hospital care is subject to a referral note from the family doctor or a specialist, except in emergencies.

Buropean Economic Area (EEA) includes 25 EU countries (Austria, Belgium, Cyprus, Czech
Republic, Denmark, Estonia, Finland, France, Germany, Greece, Hungary, Ireland, Ttaly, Latvia, Lithuania,
Luxembourg, Malta, Netherlands, Poland, Slovenia, Slovakia, Spain, Sweden, United Kingdom) plus

* Gérbo, V — Asiguriri gi reasiguriri in Rominia, Risoprint editure, 2010, pag 45
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Iceland, Liechtenstein and Norway. Although not part of the BEA, Switzerfand issues and also recognizes

5
d of E Health Insurance’. ) . ) )
the ear lgatiomnzfﬁi?I:altzalnsmance House {CNAS) is & public, autonomous, national interest, with legal

i i i s implement government policies and health
ality, which manages the bealth insurance system to imp ] nt 1
pj(isg{;gmgyﬂ:: ;ain bus?]%ess of CNAS is 1o ensure consistent and coordinate functioning the social health
fnsur&nce system in Romania. CNAS coordinates both Houses County Health Insurance, Health .In'surancef
House Bucharest and two professional house insurance: Health Insurance I:iouse of the_ Mméstry o
Transport, Constructions and Tourism, Health Insurance House of Defence, Public Order, National Security
judicial authority. .
ndi 1:([::151:&1103 ﬁtjynds are public bodies with their own budgets, subordinated to CNAS. Health Insura%(ie
Houses collects and manages those contributions fund budget approved, County homes will be responsi ;
for checking the insured status of the citizens and will provide the European health card or provision
lacement certificate. ) o
e All Member States use the same design, which includes afE'uropean symbol. The aim is thatT%e
European health card is immediately recognized by health care p}'mﬂders (doctors., pharmacists, atc.).d1 e
card contains certain required information, presented in a standardized way 50 that it can be read, regaf.: efs
of language awner. This design standard is mandatory only for one card side. Mem_ber States'are lfe g
choose the design which they want for the other. Romania had to decide how Romanian card will look an
hat information will be written on it. ] )
i The purpose of the card is to facilitate access to health care during a temporary stay anothf:r
Member State of the cardholder and accelerate reimbursement costs. Eurc)'pean health card does not contain
i i i i £c. ).
ther health information about the owner (blood type, nlledmal hlst.ory, e ) )
o Axty person insured or covered by social security system in any Member State is entltled_ to hold lEhe
card. The way the European social health insurance card covers the only the owner, each family member
t their own card. . )
™ caréyountries involved or rather those who have this kind of card are: Ausiria, Belgium, C.ypruis,hCze'ch
Republic, Denmark, Estonia, Finland, France, Germany, Greece, Hur_lgary, Ire]and, Ttaly, Lat_wz I}gt u(zlimrz,
Luxembourg, Malta, Netherlands , Poland, Slovenia, Slovakia, Spain, Sweden and the United Xingdom,
land, Liechtenstein, Norway and Switzerland. ] . )
fosten To obtain a card Social Insurance and Health card, any insured person in the Romamax} sy'fstf.:m_ of
social health insurance has the right to obtain it from the County I_-Iea‘lth _Insura.nce Hfmse (.)f the ‘Jurlsdlcuon
of residence. Each Member State can decide how to organize the distribution of cards in their termtory.

Similarities and differcnces between Health insurance for traveling abroad arnd the European social
hezlth insurance card

2} Similarities

Health insurance for traveling abroad and European health card are two Eseparate products. Yet
between them stands a number of common elements. These items will be su_bject to thi_s subchapter. ) ;
First, both products are aimed at individuals who travel for tourism or busme_ss for each insure
individual s}:all be issued only for temporary stay, not for definitive establishment of the ul’su:_e‘d abroad. ?t Ii
issned for a well established over time periods exceeding the issuer exempt from any liability that migh
before or after the termination of the insurance or card vahdllty. ‘ o
e None of the instruments is compulsory. If a person traveling abroad without he;w::lg issued not even
i i i ical expenses involved.
f th roducts, in case of an accident, will suffer personal medic .
e Ezsoi})ean health card and Health insurance of abroad travel are tools to cover medical expenses that
may arise in the following cases: . .
s in case of unexpected and unpredictable disease of the msufed personor .
« incase of an accident can affect the life of or mental integrity and / or physical insured.

* www.ceass.ro
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In both cases they are covered but only the emergency expenses can not be postponed until the insured's
return home or medical services that become necessary when traveling abroad travel. Nejther the European
health card or Health insurance for traveling abroad does not cover:

* if the insured is traveling abroad to benefit from medical treatment for recovery treatment in

hospitals or similar instituiions;

* existing chronic diseases known or unknown to when issuing the cards or insurance, unless the

healthcare provided during abroad travel involves emergency measures;

* medicines and treatments that were known or prescribed before travel.

Another similarity between the two products both involve similar obligations of the issuer and the
beneficiary the insurance / card, Thus, by issuing cards or insurance or home insurance company social
health insurance home undertakes to bear the costs of insured event occurs and insured are obliged to pay
equivalent vaiue of insurance or the card,

European health card issuance and termination of insurance must be made before leaving the
Romanian territory. The heaith benefits value premium and the European health card must be paid fully in
advance.

insurance house in Romania and medical unit that treated the insured.
Health insurance for traveling abroad and European health card have no effect in Romania and not
cteate any obligation for health care providers in Romania,

b) Differences v

Although the European Health Card, and private medical insurance for traveling abroad are tools to
cover medical expenses, there are findamental differences between them. These differences are discussed
below.

The differences arise from the moment of issuing the card or insurance, European health card ig
issued by the county health insurance houses and Health insurance for traveling abroad are issued by
Insurance companies in Romania, authorized to practice this type of insurance by the nsurance Supervisory
Commission. .

In addition the procedure for issuing the card differs from the procedure for issuing HeaMh
insurance. To obtain the European health card a standard application must be completed and then filed at the
home county socjai health insurance, ifthe insured has not been operating the same job in the last five years,
he is obliged to submit the standard application with one certificate for each job showing that socia] health
insurance contributions were made, The essential condition for the card is that up to date contributions above
mentioned have been payed. If this condition is not fulfilled, to be able to issue the card will have to pay
retroactive social security contributions for as long as they were not paid in the last five years. After a period
of 7 days of the request the card is issued that can be taken from the home county social health insurance or
in case of absence of the insured, will be sent by post.

And in the case of medical insurance, some insurance companies before the end of insurance, may
require the potential insured completing an insurance statement calling for information about the health of
the person concerned and the types of activities that it will meet on the Jjourney. The difference however is
that this statement is complete and based on the information contained therein, the insurance agent decides
on the spot if he will close the insurance or not. However the trend in the insurance market is to renounce
these statements to facilitate the conclusion of such insurance,

Medical insurance for traveling abroad will end unconditional payment of any contributions to the
State budget. The potential insured can close the insurance to any branch, agency or place of business of an
insurance commpany or even crossing the border. Often when people are traveling abroad through travel
agencies, insurance cost is inciuded in the travel package. In some cases, Health insurance is concluded right
at the "coach door” at the start of the journey,

While the European health card is issued and is valid for six months and is free, health insurance
may be issued for periods of between 2 and 365 days, at the option of the insured. The premium, unlike the
cost of health card can be increased or decreased. Increase in insurance premium applies:

* people with an older age, generally those over 75 not covered by insurance
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depending on the purpose of travel. S_uc'h increases may app}y_ ljor peop:)e trazi:i;gd i:r);(;?fgc: mc;;g
out work according to risk level of activity, or even some activities may be ex
(oil extraction, metallurgy, mineral extraction, crews ships, etc..).
Insurance premium reductions may be granted for: ) '
= completion of insurance for a large group of policyholders;

i d 18 years and students; ) ) - )
) gllll;(l)ifazla}gl‘::alth éard is valid only in the European Economic Area plus Switzerland, unlike private

i id i in the world according to the needs of
insurance for traveling abroad that can be valid in any country ] ' ee
?}f:l pt};rlslzysllul;esponsible. To make accessible Health insurance for traveling abroad more accessible, insurers
insurance in several ways. They vary by: . .
e Su:nl?pn:iestination Insurance plans are available: in all countries, only in Europe or the Schengen area,
i i rderi i i f America, efc..,
countries bordering Romania, the United States ol )
i:e a?ounts provided. The minimum sum insured is generally € 5,000 and the maximum can reach

to 50,004 to 75,000 euro, ' .
}lmpsu(;ance premium. This is directly proportional to the amounts provided and the geographic areas

;z:i:; fhléyirilrslls::;?;i’surmce companies are Z‘;ﬂe todl:e.stric:ht:te aleoduatsrgéivdig:gl ;051 g?{féﬁ:;ple or
refusing to enter into insurance for people with con 1t1.0ns co do elm;s and
Provision of Assistance to fravel abroad to cover medical expenses up .to 50,000 to 7.5 , Py
iti i iation expenses, repatriation expenses in case 0
:,Isl (1?1;1)5 Zi;iﬁzezaéf h%z&}’);:ﬁ:;:’iﬂil af;?(g ?t;(;%cr}legﬁ?%(fpix;::sia;is;?egdinasthﬁ b?l:lerlfifsofn mlféggal “f}fl:ir:]icel:].ecome
a limite: & :

oy o s i et Ve S s o ot e e o
x}igltleff;:‘z:ll ct[oefztif:s dhgumr:tzlndofaitac);on.ti:llis tf)msltcfff abroad u:;;ie;rl Slafg a?é?d;ftzilfizﬁdti}t.zn;;ﬁﬁ?ﬁr&i‘:
Ke:brsiiégtg Zdii?(zie(;i bt; fl:: S:;l;ilf si;izr;lnzzﬁrill;r{téhti(itrggerzid;ts state they vis_it, resic!eflts w}f;:;] g;vell:yt‘tg
example of Germany where Germans may co -pay the hospital. Therefore this provision s pp

Roemanian citizens will appear at health care in Germany.

LUSIONS ] ) .
ﬁggt(}:mare insurance for traveling abroad are already established on the general insurance market

ther
Because they were required to enable us to move abroad, they have become more popular than many o

cs of insurance. L )
e Healthcare insurance are beneficial at least for the following reasons:

are an alternative source of funding for state health system, reducing the obligations that the state
would bear if the citizens of Romania to travel abroad on.ly basecl. on t.he card,

contribute indirectly to the quality and efficiency of medical services in state health system.

are more innovative, more responsive to market demands, customers,

& provide the right to choosc among scveregl optlons,. o

Eot conditional access for people depending on their contributions to the state,

be obtained at any time. )
) Eati:opem card of social health insurance offers an opporfunity to reduce travel costs due to lower

st Hea%tl?elﬁifl?)l;ie(;ne deficiency of the European health card is the lack of viable legislation that provides

i rk for normal development of this type of insurance, o
“ Optlm’lz“iltlf E:lsi‘:t(:ap in this direction belongs to the state, namely the Ministry of Health should complete

fram ich sets out the issue and operation of the card. ‘ .
e legalTD ix:;::c?:f: ?hzlc;'a(fiﬁty offered by the health system in Romania the following measures could be

taker:

i i If-employed
¢ Couneil Regutation (EC) no. 1408-_1 4_';'1, 14 June 19‘:’_1 on social security schemes te employed persons, se ploy
ersons and their families moving within the Community.
?www.ceass.ro
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* Creating a database t_hat provides information on the situation of the insured and his contributions ¢
the stai_:e. Implementing an effective software would case such as houses county officials i ns'a(i
health insurance and staff human resources departments of companies o e

*  Reduce the steps to be taken to obtain card and the time taken for issu;nce

¢ To enable to obtain the card and electronically. .

* Informing the popuiation about the existence and operation of the card by the media avaijlabl

* Extending coverage card and other geographical areas e

« Exiension of validity of card up to 365 days, as is the case with Health insurance for traveling -

abroad.

Although European health card i ive, i
] : provides an alternative, it can not replace health insuran
traveling abroad. Moreover, experience of the European Union, where card system works for years :faot\;(;;

that all owners that have such a health card also have abroad travel insurance completed at a private
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Cuvinte cheie: forfd de munca, somaj, piafa muncii, evelutie

REZUMAT: Schimbdrile sociale si econamice asociate cu Imbdirdnirea populafiei ar pufea avea
implicatii semnificative pentru UE, atdt la nivel nafional, edt 5i regional. Ele afecteazii o gamd largd de
domenii, avind impact asupra populatiel de vdrstd scolard, asistenjei medicale, participdrii la forfa de
muned, protectiei sociale, problemelor din sfera securiidfii sociale i finantelor publice, printre altele. In
Uniunea Europeand, evolufia demograficd face ca populatia activd si scadd: generafia mai vdrsinicd
baby-boom pirdseste piata fortei de muncd, fiind urmatd de generatiile mai tinere, mal pujin numeroase.
Acest fapt reprezintd o mare provocare pentru piaja fortei de muncd, stiut fiind ed o ofertd ridicatd de
Jforta de munca de inalid colificare este decisivd pentru cregierea economicd in Europa.

In perioada crizei economice globale, somajul in zona ewro s-a extins de lu 7,2% in martie 2008
Iz 10,1% in martie 2000. In timp ce datele furnizate de Organizatia pentru Cooperare §i Dezvoltare
Economicd prezeniau o ratd a somajului de 8,7 % in luna martie 2010.

INTRODUCERE
Tendinjele demografice au un impact puternic asupra statelor din Uniunea Europeani (UEL).

Nivelurile constant mici ale fertilititii, combinate cu cregterea longevitatii si cu faptul ci generatia ,.baby-
boom” ajunge la virsta de pensionare determina imbétrinirea populatiei UE. Numdrul de persoane in vérsti
de munci este in scidere, in timp ce numdrul persoanelor virstnice este in crestere. “Mobilitatea internationi
a fortei de munci induce in sistemele moderne sau in curs de modernizare schimbari de dispozitie, care se
pot dovedi critice In multe situafti, Pentru Roménia, opinia publici din ultimii 10-15 ani a fost populati cu
imaginea migranfilor care au atins piefele externe $i au avut o influentd bund asupra economiei {arii noastre™
(Oprean V., 2011). i

La 14 iulie 2011, n conformitate cu articolul 29 alineatul (2) din Regulamentul de procedura,
Comitetul Economic si Social European a hotéirat sa elaboreze un aviz din proprie initiativi cu privire la
Ocuparea fortei de munci tinere, catificiirile profesionale gi mobilitatea. Sectiunea pentru ecuparea forjei de
muncd, afaceri sociale si cetditenie (insircinatd cu pregdtirea Jucrdrilor Comitetului) a adoptat avizul la 16
decembrie 2011, In cea de-a 477-a sesiune plenard, care a avut loc la 18 si 19 ianuarie 2012 (sedinta din 18
januarie 2012) Comitetul Economic si Social European a adoptat prezentul aviz cu 173 de voturi pentru, 1

vot impotrivi i 4 abliner.

COEZIUNEA ECONOMICA
Coeziunea economicd g sociald reprezintd unul din obiectivele prioritare ale Uniunii Europene,

alaturi de Piata Unica si Uniunea Economici i Monetard (Tratatul de la Maastricht). Politica de coeziune
economici gi sociald cuprinde toate actiunile Uniunii Europene care vizeazi realizarea dezvoltirii economice
armonioase si echilibrate a acesteia, in special prin promovarea reducerii disparititilor de dezvoltare intre
diferitele regiunifstate ale Uniunii Europene, a egalititii sanselor $i a dezvoltarii durabile.

Unul din obiectivele prioritare ale politicii de coeziune economic3 si sociald pentru perioada 2007-
2013, reglementat prin Regulamentul Consilivlui Nr. 1083/2006 din 11 Tulie 2006, este Obiectivul de
Competitivitate Regionald si Ocupare a Foriei de Muncd, Obiectivul de Competitivitate Regionald si
Ocupare a Forfei de Muncd urmireste, in afara regiunilor celor mai putin dezvoliate, consolidarea
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competitivititii $i atractivititii regiunilor, precum si sporirea locurilor de munca, pentru a se pregéti st adapta
la schimbirile economice si sociale, prin sporirea §i imbunatitirea calititii investitiitor in capitalul uman,
inovafia §i promovarea societfii informatiei, spiritul ntreprinzitor, protejarea si Tmbunititirea calitigii
mediului, imbunatitirea accesibilitatli, adaptabilitatea lucritorilor si a intreprinderilor, precum si dezvoltares
pietelor de munc# (Fondul European de Dezvoltare Regionald - FEDR si Fondut Social European - FSE).

Somajul afecteazi toate gruparile de tineri, inclusiv grupurile mai vulnerabile, indiferent de niveluf
lor de educatie §i formare. Riscul de a nu gisi un loc de munci este insd mai mare la tinerii cu un nivel ma;
scdzut de educatie gi formare sau la cei care nu dispun de experienta profesionati. In plus, somajul de lunga
duratd a crescut si el, atingdnd un nivel de 9,5 % In martie 2011, mai ales tinerii fiind expusi riscului de a
ramine someri de lunga durati.

Atdt somajul, cit $i ocuparea insuficientd a fortei de munci in randul tinerilor, atrag dupi sine grave
probleme economice §i sociale pentru societate si pentru tinerii insisi, reducdnd posibilitiiile de crestere,
Inaintea crizei, Europa a cunoscut o perioadd in care au fost create relativ multe noi locuri de muncd
Conform Comisiei Europene, intre 1995 si 2006 au fost ergate 20 de milicane de noi locuri de munci, In
schimb, criza a dus la pierderea unui numir de 5 milicane de locuri de munca. Potrivit Eurofound este vorba
mai ales de locuri de munca slab platite pentru persoane necalificate. Exista insa diferente considerabile intre
statele membre din acest punct de vedere.

CEDEFOP (Centrul European pentru Dezvoltarea Formirii Profesionale) estimeaza ea in intervalul
2010-2020 vor fi create aproximativ 7 milioane de noi locuri de munca si ca aproximativ 73 de milioane de
locuri de munca se vor elibera prin evolutia demografica. Multe din locurile de munca nou create vor i
locuri de munca de inalta calificare. In mod paradoxal, unele state si sectoare se confrunta cu o insuficienta a

. fortei de munca, concomitent cu o rata a somajului crescuta, ceea ce reflecti persistenta unor probleme de

ordin structural pe piefele europene ale forfei de munci. Astfel, la sfarsitul anului 2009, Tarile de Jos au avut
118000 de locuri de munca neocupate, jar in sectorul tehnologfilor informationate din Germania st Polonia
exista 87800, respectiv 18300 de locuri de munca disponibite.

Competitivitatea sectorului privat va depinde in mare masurz de disponibilitatea unor lucritori
calificati. Daci intreprinderile din sectorul privat nu vor putea giisi lucratori care dispun de calificarile
necesare, atunci ele se vor vedea obligate sa-i recruteze din alte regiuni ale lumii. Evolutia demografica va
duce in acelasi timp si la o crestere a necesarului de forfa de muncd Tn sectorul ingrijirii persoanelor in varsts
si al sindtafii, Dupa cifra somajului, Roménia se regiseste 1a un nivel apreciabil la nivel euaropean (Fig. 1).
Ceea ce nu spune aceasti ¢ifra este cat din populaia activi (10 milioane) chiar lucreazi.
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Fig. 1. Somajul gi rata de ocupare (Sursa: www.riscograma.ro)
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f}ﬂA MUNCI IN ROMANIA - RAPORTATA LA ZONA EURO
varets denm ulnn(l:;szril? gl’ 2(?11, potrivit Comunicatului de presd din 2011, rata de ocupare a pepuiatier in
-64 ani) a fost de 58,8%. Rata de ocupare a populatiei in varstd de 20-64 ani a fost de

63,19 i i
1%, la o distanta de 6,9 puncte procentuale fatd de tinta naionald de 70% stabilitd in contextul Strategie] -

; ;lzligp;j ?020 (Fig. 3). In tnmestn_;l v 201 1, populatia activd a Romdniei era de 9921 mii persoane, din care
persoane erau ocupate §i 711 mii persoane eran someri BIM (Biroul International al Muncisi)
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Fig. 3. Categorii de populatic in Roménia
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Contrar unor opinii de la inceputurile crizei economice, conform cérora toate statele membre ale
1.E. din afara zonei euro vor “da nivald” si preia moneda unicd pentru garantii de stabilitate si bonitate,
Romania si-a amdnat cu cel pujin un an {inta aderdrii la eurozona, In Uniunea Europeand a celor 27 de state
membre, rata somajului in trimestrul 2010 de 9,6% s-a situat sub media zonei euro (10,1%6). Ar fi simplist sd
se concluzioneze ci moneda unica ar fi franat piata muncii, Insd nici nu se poate ignora aceasta realitate.

Roménia, cu 8,1% in trimestrul I al anului 2010, desi in cresterc atét faa de trimestrul anterior
(respectiv 7,5%), cat i fatd de trimestrul corespunzétor din anul precedent (6,9% - in 2019), raméne sub
media europeani. Unii roméni din Spania gi Italia s-au fntors Tn tard dupd contractia plefei muncii acolo, fnsd
impactul asupra piefei nruncii romAnesti nu s-a resimiit atdt de dramatic cum anticipau unii sceptici. Probabil,
sisternu! de Toregistrare a omerilor face ca mai multe persoane cu virsta activd aflate in afara piefei muncii
sd ,scape” statisticilar somajului. Oficial, Roméinia suportd o povari mai mic3 & somajului decéit media U.E.
si media zonei euro, ceea ce nu inseamni ci roménii triiesc mai bine.

CONCLUZI

Evolufia demograficd reprezintd o provocare majora pentry piata forei de munci. Consecinfele
crizei economice demonstreazd ¢4 pietele fortei de munci se confruntd cu probleme de ordin structural. In
cinda unor calificiri corespunzatoare, mai ales tinerii se confruntd cu dificultdt in incercarea de a infra pe
piata forfel de munca. De aceea, statele membre trebuie si pund in practicd reformele previzute de Strategia
Europa 2020 si de programele de reforma fa nivel national pentru relansarea cresterii economice. Somajul nu
spune prea multe despre standardul de viatd, el mai degraba este folosit uneori de politicienil populigti pentru
a sublinia performante iluzorii. Atunci cind salariul mediu al roménilor va depisi media zonei euro, atunei
putem considera ¢ suntem integrati deplin in Europa.. Somajul in réndul tinerilor atrage dupd sine grave
probieme economice si sociale pentru societate gi peniru tinerii Insisi, reducand posibilitatile de cregtere.
Competitivitatea Europei va depinde in mare mésura de disponibilitatea unor fucratori cu Inaltd calificare,
existind riseul ca Europa s piarda teren in competitia peniru atragerea Jucritorilor cu tnalth alificare §ia
specialigtilor, L e

Nimeni nu stie cu adevirat cum vor ardta locurile de munci ale viitorului, insd forrndrile profesionale
ar trebui 4 ia drept punct de plecare cererca de pe pietele fortei de munci si problemele reale care urmeaza
g4 fie abordate. Barierele intre sistemul de invigimant si piata forjei de munc ar trebui eliminate §i at trebui -
evitata acordarea unei atengii excesive aspectelor financiare. Ar trebui aprofundat parteneriati Intre ‘sistemul:
de fnvitamént gi intreprinderi, pentru & elabora programe de nvafamant coresplirizatoare i pent Aticipa
cerintele viitoare. Formirile profesionale si stagiile cu caracter dual din cadrul sistemului de invaiAmant ar: '
trebui ¢4 fie utilizate pe o scard mai largd — inclusiv in cazul invigimantuloi superiot s;.lformér pi"ofg'sio gle
relevante. Sinergiile dintre activitatea practicd si calificarea la locul de muncé, pe dé o patte; A

nvatamantul .
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teoretie, pe de alta parte, imbuni{esc capacitatea de insertie profesionali a tinerilor, asigurd o mai bunj
tranzifie spre viata profesionald §i oferd not impulsuri  pentru  dezvoltarea invifimantului,

Térile care doresc si introducd un sistem dual de formare, ar trebui si beneficieze de sprijin din partea
Fondului social european, pentru a acoperi astfel cheltuielile initiale aferente. piatd a fortei de muncyi
deschisd $i dinamicd poatc favoriza mobilitatea §i crea locuri de munci, mai ales pentru timeri, In
conformitate cu Strategia Europa 2020 si cu programele nationale de reformi, statele membre trebuie sd-gi
modernizeze piefele forfei de munca pentru a spori capacitatea acestora de absorbtie a forei de munci §i a
imbuntiti functionarea lor.
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ABSTRACT: Social and economic changes associated with the aging may have significant invelvement
Jor the EU, both nationally and regionally, They affect a wide range of areas impacting the schools’ age
population, heaith, labor force participation, social protection and social security problems, among
others. In the Ewropean Union, demographic evolution makes the active population decrease: elderly
baby-boom generation leave the labor market, followed by younger generations, less numerous. This
implies a challenge for the labor market, given that the offer for high skilled workforce is critical 1o
economic growth in Europe.

In the period of global economic crisis, unemployment in the Euro Zone expanded from 7.2% in
March 2008 to 10.1% in March 2010. While dala from the Organization jor Cooperation and Economic
Development presented a rate of unemployment of 8.7% in March 2010,

INTRODUCTION

Demographic trends have a strong impact on states of the European Union (EU), Consistently, a low
level of fertility combined with increasing longevity snd the fact that the generation of "baby boomers” reach
retirement age causes aging in EU population. The number of people of working age is decreasing while the
number of elderly is increasing. "International mobility of labor induces in modern or ongeing modernization
societies changes of which provision may prove critical in many situations. For Romania, the public
awareness of the past 10-15 years has beén populated with the image of migrants who reached foreign
markets and had a good influence on the sources economy” (Oprean V., 2011).

On July 14, 2011, in accordance with Article 29 (2) of the Rules of Procedure, the Economic and
Social Committee decided to develop an own-initiative opinion on employment of young, professionals,
quatifications and mobility. Section for Employment, Social Affairs and Citizenship (responsible for
preparing the Commitiee) adopted its opinion on December 16, 2011. In the 477th plenary session, held on
18 and 19 January 2012 (meeting of 18 January 2012) The Economic and Social Comﬂuﬁee adopted the
following opinion by 173 votes to 1 vote against and 4 abstentions.

ECONONMIC COHESION

Economic and sociat cohesion is one of the priorities of the European Union, with the Single Market
and Economic and Monetary Union (Maastricht Treaty). Economic and social cohesion policy covers all EU
actions aimed at achieving harmonious and balanced economic development, in particufar through promoting
the reduction of disparities between different regions / states of the European Union, equal opperiunities and
sustainable development.

One of the main objectives of economic and social cohesion policy for 2007-2013, covered by
Council Regulation no. 1083/2006 of 11 Fuly 2006, is the Regional Competitiveness and Employment. The
Regional Competitiveness and Employment seeks out the least developed regions, strengthening
competitiveness and attractiveness and increasing job offers, to prepare and adapt to economic and social
change by increasing and improving the quality of invesiment in the human capital, innovation and
promoting the information society, entrepreneurship, protect and improve the environment, improving
accessibility, the adaptability of workers and enterprises and the development of labor markets (European
Regional Development Fund - ERDF and European Social Fund - ESF) .
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Fig. 1 Unemployment and employment rates (Souwrce: WWW.riscograma.ro)
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Germany, long considered the “engine of eurc zone", especially that produced massive export
the crisis even managed to reduce unemployment to 7%. It is troe

surplus better manages labor. Throughout
and people have

that the specific measures called Prussian discipline are less practicable in Southern Europe,
accepted the reduced working rules in opposition to losing their jobs. The German government pays
compensation amounts to companies that maintain employees with reduced time scales instead of firing
them. Phenomenon occurs in other states. The OECD economist Paul Swaim noted that the economic crisis,
more than 2 million employees in the euro area bencfited from part-time working scheme of time, state
sponsored. The opposite is found, with some exceptions, the southern front of the European Union, Spain
registered a 40.5% unemployment among youth and 19.9% overall. The dynamics of unemployment in this

country is also worrying, doubling in the period 2008-2010.

EURO ZONE
In a recent report published by the International Labor Organization it states that one of the main

reasons that caused the problems now facing the euro zone has been gontinuously increasing competitiveness
of German export industry, other countries cannot keep up with the Germans. According to Eurostat,
between 2000 and 2010, nominal wages have increased in Germany by 18,6%, while growth in Italy,
Portugal, Greece, Spain and France was more than doubled and the entire euro zone wages increased by 32%

(Fig. 2).
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Fig. 2 The evolution of wages {Source: www.businessday.ro)

Absolute histarical record of 15.8 million unemployed in the euro zone (May 2010), occurred after a
decrease of 6000 persons in April, according to Furostat statistics. Next month, however, has brought
additional 35,000 unemployed. Resumption of timid growth in recent months appears to be insufficient yet o

determine a growing share of employment in the suro zone.
- According to a theory of Iabor market specialists, only after a resumption of GDP growth of 2% start
to create new jobs. Ronald Jansen, econcmist at the European Trade Union Confederation, raises the

threshotd at 2.5-3%, or, after the deep recession in the euro area, an increase of less than 1.5% of GDP, as at
present, does not help labor market recovery. At the beginning of economic recovery, usually,
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Fig. 4 The evolution of employment by quarter during 2010 to 2011 (%)

Contrary to some opinions from the beginning of the economic crisis, according o which all EU
Member States outside the euro zone will "rush” to take the single currency guarantees stability and
reliability, Romaniz has delayed by at least one year the target of joining the euro zone. The European Union
of 27 Member States, the unemployment rate of 9.6% quarter 2010 was below the euro zone average
(10.1%). It would be simplistic to conclude that the euro would have slowed the labor market, but one cannot
ignore this reality.

Romania, with 8.1% in the first quarter of 2010, although increasing the previous guarter {eg. 7.5%)
and to the corresponding quarter of previous year (6.9% - in 2019), remains below the European average.
Some Romanians in Spain and Italy have returned home after contraction of the labor market there, but the
Romanian labor market impact was felt not so dramatic as some skeptics anticipated. Perhaps unemployment
registration system makes more people of working age outside the labor market to "escape” unemployment
statistics. Officially, Romania supports a burden of lower unemployment than the EU and euro zone average,

which does not mean that the Romanians live better.

CONCLUSIONS
Demographics are a major challenge for the labor market. Economic crisis shows that labor markets

are facing structural problems. Despite appropriate gualifications, especially young people face difficulties in
entering the labor market. Therefore, Member States must implement reforms of Europe 2020 and the
national reform programs to restore growth. Unemployment does not say much about the living standard
rather it is sometimes used by populist politicians to emphasize illusory performance. When the Romanians'
average salary will exceed the euro zone average, then we believe that we are fully integrated into Europe.
Youth unemployment entails serious economic and social problems for society and for young people
themselves, teducing opportunities for growth. Furope's competitiveness will depend largely on the
availability of highly skilled workers, with a risk that Europe will lose ground in competition to attract highly
gualified workers and specialists.

Nobody reatly kmows what will the jobs of the future look like, but training should take as a starting
point to demand labor markets and real problems to be addressed. Barriers between education system and
labor market should be eliminated and should avoid excessive attention to financial issues. There should be
further partnership between the education system and industry fo develop appropriate educational programs
and to anticipate future needs. Professional training and internships with the dual character of the education
system should be used on a larger scale - including for higher education and relevant training. Synergies
between the practice and skifls at work, on one hand, and learning theory, on the other hand, improve the
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employability of young people and provide a better transition to work and new impetus for development of
education.

Countries wishing to introduce 2 dual system of traiming, should receive support from the European
Social Fund to cover such upfront costs involved. An open and dynamic labor market can promote mobility
and create jobs, especially for young people. In accordance with the Europe 2020 and the national reform
programs, Member States should modernize their labor markets to increase their capacity to absorb labor and
improve their operation.
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ETICA BENEDICTINA PREMERGATOAREA ETICII PROTESTANTE

ION MANOLE
Universitatea ,,Bogdan Vodd”, Facultatea de Stiinte Economice, Cluj-Napoca, Romfnia

Cuvinte cheie: eticd, benedectism, protesiant, renaglere, uminism

REZUMAT: Punctul de plecare a eticii benedictine H constituie construirea unei wriage biserici de la
Cluny (Burgundia), provocdnd o aspirafie generald i o voinfd de reinnoire spirituald, de reformare a
bisericii pe cili spirvituale §i de reanimare a cregtimismului religios.

Initiatorul Martin Luther a Incercat sd reconcilieze idealismyd cu pozitivismul, ficdnd apel la o
analizd gtiinfificd a societdii, vizdnd o eliberare i liberalizare. Dupd publicarea Celor 95 de teze prin
predicile sale, a fécut dese referiri la invdyditurile Reformei, care au influenjat major viata monahald, iar
in paralel, congtient sau nu, a fundameniat etica prolestantd. , Mica liberalizare” oferitd de etica
henedicting o fost ,um mare pas Inainte” peniru cregtindlaiea europeand, ca o consecinid datd de
superioritatea capitalismului fofd de fendalism, precum recerea de la , renagtere’ la ,, iluminism ™.

INTRODUCERE

fn 1905 Max Weber publica lucrarea ,.Efica protestanti 5i capitalismul” prin care demonstreaza cum
aceasti eticd a stat 1a baza aparitiei capitalismului.

Martin Luther, dupi publicarea Celor 95 de teze prin predicile safe, a facut dese referiri la
invigiturile Reformei, care au influentat major viafa monahala, jar in paralel, congtient sau nu, a fundamentat
etica protestanti. Din punct de vedere istoric, aceastd Reforma se plaseazi Intre 1517 §i 1533, ¢ind in urma
rizboiului de 30 de ani, pacea de la Augsburg (1555) delimiteazi geografic §i spiritual catolicismul §i
protestantismul, care, fn mod cert, ar fi avut o altsi configurajie dacd regele Suediei, care s-a apropiat cu
armatele sale de cAmpul de luptd ar fi intervenit, asa cum promisese, de partea protestantilor.

Ciderea Imperiului Roman si configurarea pe rimasitele acestuia a Imperinlui Romano-German, va
permite ulterior aparitia i consolidarea statului si nafiunii germane.

fn acest context, Martin Luther soliciti iegirea de sub tutela Papalitii, vizind o eliberare §i
liberalizare, 54 nu mai plateascd dari catre Scaunul Papal, etc. Dar mai important, dupa pirerea mea, este
faptu] ci el traduce in limba germand Biblia. Este pentru prima datd (mare indrizneald!) ciind propune ca
encriasul s nu asculte de povetele preotului asupra modutui de adoptare a gandirii spirituale, ci enoriagul
fnsusi si citeascd, interpreteze §i asimileze conceptele biblice dupd propria-i interpretare, putere de
cuprindere si aprofundare. Se dorea o legiturd directd ntre Dumnezeu si enoriagi $i deci o reducere a
distaniei (ca dimensiune a culturii in viziunea lui Gert Hofstede, fatd de putere). Aceastd abordare este o
promovare a individualismului (altd dimensiune culturati propusi de Gert Hofstede), i va permite
enoriasului, pe baza puterii de asimilare, analizd, insugirea unor concepte propril care au determinat
moiificiri Tn atitudinea si comportamentul siu in familie, colectivitate, societate, fatd de mediul inconjurdtor.
Reusita materiala individuald a fost considerats, eind nu era obtinutd pe cii necinstife, un semn de favoare
divini. Apar primii germeni ai concurentei intre indivizi, a competitivitatii si de aici pini la cerere-ofertd nu
este decit un pas.

REFORMA 51 ETICA BENEDICTINA

Miscarea Reformei cuprinde n realitate patru etape:
1517 — doctrina lui Luther;
1522 — doctrina lui Zwigli in Elvetia germani;
1534 — crearea Bisericii Anglicane;
1541 — Calvin Tsi Intemeiaza propria-i biserici la Geneva.
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1 s ae .
thlghtz J.(2010), fu cddere fibera, Ed. Politici, Bucuresti

inima docils, aceste cuvinte exprimd dorintele {comandamentele)
SEIGNEUR-uhui, care se traduce prin nobil, domn. Mai departe: pentru cei care au inima durd sau
care infeleg mai putin, abatele prin exemplul s8u va aréfa care sunt dorinteie (comandameniele) lui
DIEU (Dumnezeu)! De unde si deviza: CUIUS REGIO HUIUS RELIGIO (cum e regele aga este si

s Pentru monahii care au

relipia);
» Si repete mereu: ziua
aspecte: fnvitatura si supunerea.

in care Dumnezeu va judeca oamenii o va face examindnd urmétoarele doud

CONCLUZIX

O prima concluzie este aceea ¢d individul, pe langa calititile morale, si dea dovada de supunere.
Interpretarea capitd un aspect ambiguu: supunere fatd de SEIGNEUR sau faga de DIEU. Oricum, un lucru
este esengial: organizarea acestel abatil, legiturile de dependentd si independentd, colaborarea cu nobilii
(SEIGNEURS), regii si printii Europei, neimplicarea puterii laice, supunerea fagé de SEIGNEURS gi fafd de
DUMNEZEU, pe conduce la ideea ¢i RENEDICTISMUL a fost’ fundamentul principal la aparitia si
consolidarea societatii feudale aga cum, mult mal tarziu a fost protestantismut pentru capitalism.

Spre deosebire de reforma protestant, putem afirma ci benedictismul reprezinti o micro-reformd,
intelegand prin aceasta ca@ menirea pe care §i-a propus-¢ a fost una de flexibilitate si de adaptare la noile
conditii sociale si politice si care si-au dovedit succesul, pentru o perioadi de timp, lucru care, trebuie
precizat, este absolut meritoriu dacd Judm in considerare cu ce s€ confrunta Europa in acea perioads §i ¢i au
mai fost fncerciri de implementare a noi modalititi spirituale. Si care nu au fost putine, dar nu au ajuns la
nivelul benedictismului, nici ca spiritualifate, nici ca cuprindere a ariei geografice.

Daci etica proiestantd se adresa tuturor membrilor unei colectivitiiti sau chiar societiti, efica
benedictind viza numai pe monahi {cilugari), neglijand sau chiar ignorand pe cei mai multi care nu numai ¢
atdt le oferea relatiile feudale, dar erau in mare majoritate féra Hbertafi si drepturi. Ori, place sau nu place,
protestantismul prin includerea liberalismului devenise un fel de ,umbrefd protectoare” pentru cej care

adoptaserd principiile protestante.
incd odatd susiinem cd ,mica liberalizare™ oferiti de etica benedictini a fost ,,un mare pas inainte”
pentru cregtinitatea europeand. Firesc, apare 5i intrebarea: de ce etica benedictini, care chiar dacd nu a
disparut in totalitate, §i-a redus foarte mult importania, cel putin sub aspectul oumdrului de credinciosi
aferenti, dar si al spatiutui de manifestare. Dupi parerea mea, explicatia este foarte simpla. A fost germenele
de bazi in aparifia feudalismului §i s-a ,.stins™ odat cu acesta in fata capitalismului. $i s2 nu neglijim cid
pénd nu demult statul si Biserica au coexistat §i colaborat ,,méni in méni” In plan politic, social si economic.
Daci mai amintim si de acele biserici care sunt recunoscute ca Biserici de Stat, altele cu separatie clard sau
Suedia, Finlanda, 51 putem aminti aici, in plan secundar
Jtalia, Spanta si Portugalia) §i revenind la acea

fard o separatie clardi {Grecia, Marea Britanie,

Germania, Austria, Luxemburg, Belgia §i, de ce nu,

colaborare . mini in mind”, ,,gind in génd”, interes in interes” se poate intui ¢a etica benedictini, dacinu a
fost suprimati, nemaiavind sprijin politic (de care tn feudalism nici nu avea nevoie!) si-a pierdut miretia si
influenta, ca o consecintéd datd de superioritatea capitalismului fatd de feudalism, care pani fa urmd a fost un
proces faptic, ca o evolutie istoricd. A fost precum trecerea de la L fenastere” 1a , jluminism™.
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tivism, calling for a scieniific analysis of society,

eliminate entirely of the mtervention of value
suggesting several reasons for proposing a social
fons can explain the complexity of the

In fact, Luther tried to reconcile idealism with post
gven though he was aware of the dream, impossible to
judgment. Luther exerted a major influence on sociology,
situation. No Marxist diatectical materialism or spiritual interpretat

reality’.

The historical events that followed: the 1798 Revelution in France, with the motto "Liberty,
Equality, Fraternity”, strengthening of Buropean countries, efc., have strengthened the capitalism which
manifested major issues in economics, social and politics. In conclusion, we can say that indeed the
protestant ethic was the basic seed of the emergence of capitalism.

From a personal view, I find the Bepedictine ethics extremely interesting. The starting point is the
building of a huge church (abbots) of Cluny (Burgundy) which caused further construction of grandiose
churches across Europe, but caused a general aspiration and desire for spiritual renewal, reform for the
church in ways of spiritual and religious revival of Christianity, but considering that next year the church
building of Cluny (509 according to some, 910 according to others) Europe is "shadowed". Out of this
nshadow", we ust accept that 2 major role was played by the Moors from Spain, which by their scientists
have translated the Arabic works of ancient Greek and Roman thinkers, that Europe had forgotten its
practice. No less true that the Arabs had taken hold of these philosophical, scientific works and last remaking
# from the library of Alexandria after its conquest by them.

The building was owned by the Duke of Guillaume d'Aquitaine (first troubadour of France}, in honor
of Saints Peter and Paul. From the outset it through the act of foundation and donation, eliminated any
submissicn, so independence from secular institutions for 2 period and to the King, and prohibits interference
of the Pope, even if it was placed under his authority, but that was a trustee. So spiritual guardianship of the
Pope was somewhat infact, Monks of Cluny were reserved, by card privileges, the right to defend and
preserve the property to "any power", regardless of its nature. Moreover, this independence was extended 1o
local episcopate. This independence, this freedom reforms favored by the first turn of Bernon, and Odon later
materialized in the precepts of St. Benoit, named after Benedict which’s collective prayer is essential in life
of Benedictine monk, thus promoting the cultural dimension of collectivism. Moreover, in the half century
since its founding in 951, Pope John XT decided that all religious establishments were to adopt the mie of
Cluny, commemorated under the name of the authorizing cluniacensis subordinate to the parent abbey,
revolutionized the monastic life, in that each monastery was free to operate under a proper turn. Besides the
separation of seeular we are dealing, as we say today, with a strong independence and decentralization, but
the relationship to turn-mona - (senior, noble)-God, leads to higher power distance, to the institution. We can
invoke the resulting collapse of the Roman Empire and the Papacy rigor. But we can not overlook that this
Benedictine ethics included almost all over Europe defending its kind in England, Spain, Central Europe.
Obviously in these cireumstances, the real and powerful centers become the soul of culture and civilization,
reason abbey came about European rulers. Accumulation of information that they later used as a means of

influence have led to a situation where in sec. XI-X1L, the abbots enjoyed more prestige than the Popes.

To further point out that command, attitude and behavior of the abbot:

Do not make distinctions and differences between monks;

Do not love a brother more than another only if one identifies the (those) who behaves worthy and
subject to (hear) more than others;

To disregard ranking monks, because God does not make distinctions between people;
Appreciate the monk that is more valuable than others in their actions;

To apply the same rules and regulations for all monks, but after each one merits;

To be tolerant, but severe, demanding like every leader and affectionate as any father;

Do not overlook undignified and inappropriate behaviors;

Correction of errors is through dialogue (communication), and two grrors are tangible sanctions;
All good and holy, is evidenced by the words and then by example;
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o For the monks who have docile heart, these words express wishes (commands) of the Seigneur's,
which means noble gentleman. Further: for those who understand less and have a hard heart, abbot
by his example will show what are wishes {commands) of Dieu (God)! Hence the motio: CUIUS
REGIO HUIUS RELIGIO (like King so is religion);

o To repeat again and again: the day when God will judge people he will be examining the following
two aspects: teaching and obedience.

CONCLUSIONS

A first conclusion is that individual, in addition to moral qualities, has to show obedience.
Interpretation becomes an ambiguous aspect: submission to or from Seigneur Dien. However, one thing is
essential: organizing the abbey, the bonds of dependence and independence, collaboration with the nobles
(SEIGNEURS), kings and princes of Europe, non-interference of secular power, and SEIGNEURS
obedience to God leads us to the idea that benectidism was the main foundation of the emergence and
strengthening of feudal society as much later was Protestantism to capitalism.

Unlike the Protestant Reformation, we can say that benedictidism is a micro-reform, understanding
that it meant a proposed Nexibility and adaptation to new social and political conditions that have proved
successful for a period of time, which should be noted, is absolutely worthy considering what Europe is
facing at the time and have been attempts to implement new spiritual ways. And were not little, but did not
reach the benedictism or as spiritual or as geographic coverage.

If Protestant ethic has intended to all members of a community or society, Benedictine ethics
concern only monks (monks), neglecting or even ignoring most of which not only offered the feudal
relations, but were mostly without liberties and rights. Or, like or not like, Protestantism, by including
liberations had become a “protective umbrella” for those that had adopted the Protestant principles.

Once again we say that “the little liberalization” offered by Benedictine ethic was a big step forward
“for European Christianity”. Of course, begs the question: why Benedictine ethics, which although has not
entirely disappeared, and has greatly reduced the importance, at least in terms of number of related believers,
but the event space. In my opinion, the explanation is very simple. It was basic seed emergence of foudalism
and it "died” with it before capitalism. And do not forget that until recently the state and church have
coexisted and worked "hand in hand” in politics, social and economy. If you also remember those churches
which are recognized as the State Church, others with clear separation or without a clear separation (Greece,
United Kingdom, Sweden, Finland, and we mention here, in the background Germany, Austria,
Luxembourg, Belgium and, why not Ttaly, Spain and Portugal) and returned to that collaboration "hand in
hand", "plan to plan”, "interest on interest" can be inferred that the Benedictine ethics, if not suppressed, no
longer has political support (that the feudalism did not need!) and lost greatness and influence, as a
consequence of the superiority of capitalism to feudalism, which eventually was a factual process, as a
historical evolution. It was like switching from "revival" to "Enlightenment",
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REZUMAT: Lucrarea analizeczi doud noi abordiiri ale marketingului, doud noi deriviri care permit
adaptavea organizatiei Ta dinamica mediului economic social: marketingul de gherild 5i marketingul
viral, Mai mult, cele dowd stiinfe sunt prezentate in anlitezd pentru surprinderea punctelor forte §i ale
celor slabe plecand de Ta ideea cii au apdrut totodatd noi probleme gi noi intrebdri In lumea oamenilor de
afaceri, legate de volumul cererii, nivelul productiei, fundamentarea prefurilor, optimizarea canalelor de
distribuie, segmentarea piefei, concurenia,

INTRODUCERE
Dezvoltarea puternicd a productiel materiale, in special in ultimele decenii, a determinat,

concomitent §i in mod necesar, extinderea st diversificarea formelor $i mijloacelor de informare destinate
marelui public, wilizatorilor de mijloace de productie precum si specialigtilor din diferite domenii. Au apérut
totodatd noi probleme si noi intrebdri in lumea camenilor de afaceri, legate de volumul cererii, nivelul
productici, fundamentarea preturilor, optimizarea canalelor de distributie, segmentarea piefei, concurentd,
ete.

Pentru a rispunde acestor fntrebéri a apérut, inca de la inceputul secolufui XX o noud conceptie, o
noud orientate §i 0 noud practica denumiti marketing.

1. Etapele dezvoltirii marketingului

Apiarut initial pe planul practicii economice, marketingul a constituit obiectul unor ample dispute si
tot mai profunde dezvoliari teoretice. Termen de origine angle-saxoni, marketingul deriva din participiul
prezent al verbului “to market”, a cirui semnificatie este aceea de a desfisura tranzaciii de piatd, respectiv de
a cumpdra §i de a vinde. Privit strict prin prisma semnificatiei sale etimologice, marketingul ar defini, astfel,
actul, procesul schimburilor in spatiul pietei. O asemenea acceptiune, deci aparent corect, apare iInsd ca fiind
prea puiin corespunzitoare fafi de realitaie, neputind reliefa bogafia, complexitatea de semnificaiii a
murketingului. '

' in evidentierea semnificatiei marketingului, se ia, de reguls, ca punct de plecare definitia formulata
de Asociatia Americani de Marketing { Jim Blythe — Comportamentul comsumatorului — Ed. Teora 1398).
Potrivit acesteia, marketingul vizeazd “realizarea activitatilor economice care dirijeazd fluxul de bunwi §i
servicii de Ja producator la consumator sau utilizator”, definitie care a fost considerats, mai tirziu, ca fiind
tributard vechiului concept de marketing, vulnerabilitatea sa pornind de la faptuf cd marketingului i se
atribuie doar roluri ce se exerciti dupd incheierea productiei (punctul de pornire nereprezentdndu-l clientul
sau consumatorul ci produsele care urmeazA a fi desfacute). Astfel aceasta definitie s-a imbundtatit treptat, nu
numai ca formulare, ci §i in esenti,

Philip Kotler considerd ci marketingul este un proces social §i managerial prin care indivizi $i
grupuri de indivizi obfin ceea ce le este necesar §i ceea ce doresc ptin crearea, oferirea §i schimbul de
produse avénd o anumiti valoare (Philip Kotler - Principiile marketingului, ed. Teora, Bucuresti, 2001).
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germano-alpin, Marketingul relational - -

MARKETINGUL VIRAL VERSUYN MAKKELLNGUL LI SITILRIL

Folosindu-se de aceste avantaje cit §i de rispAndirea continud specialigtii au inventat un nou tip de
marketing specific comunicirii on-line; marketingul viral.

2. Marketingul viral .
Prin "marketing viral" se inielege o metodd de promovare online fn care mesajul publicitar este

iransmis de [a o persoand la alta fird interventia directd a celui care face promotia. Numele este dat de la
modul in se propagi virusii prin email, muftiplicAndu-se pe numeroase nivele.
Marketingul viral creste exponenial vizibilitatea online prin simpla uti

clienti si abonati la newsletter. .
Marketingul viral implica un inalt grad de creativitate in realizarea unei campanii precum §i o bund

cunoagtere a psihologiei cumpiratorului. Ca n orice alt domeniu de activitate, marketingul viral poate
functiona sau nu, poate avea un impact puternic, sau dimpotrivd poate avea efecte dezastruoase In cazul in

care Tl sunt respectate anumite reguli.
In varianta pozitivd, marketingul viral genereazi o crestere exponentiald a vizibilititli companiei
care inifiazd campania, dar fn acelagi timp poate promova un produs nou, crescand astfel vanzirile. Sunt

dousi modalitati in care poate deiermina camenii s3 retrimitd mesajul: fie promovind un produs de foarte

bund calitate, fie oferindu-te un beneficiu direct.

Marketingul viral implic orice serviciu sau informatie, beneficiu, oferti speciald sau produs pe care
persoanele sunt tentate si le “Impartd” cu ceilalii. Mesajul trebuie si gemereze reactii, si “viruseze” atét
actualii cft 51 potentialii clienti.

Pentru & supraviefui in era tehnologiei care evolueaza extrem de rapid, trebuie s3 existe un grad

lizare a retelei existente de

crescut de informare si socializare. Internetul este canalul care ofera cele mai multe posibilitai in acest sens.

Bazdndu-se pe nevoile actualufui consumator de socializare §i informare, marketingul viral
exploatcaza la maxim potentialul internetulul si avantajele utilizarii acestuia, fic ¢ este vorba de viteza
foarte de mare de rispandire a informatiilor sau de ugurinta cu care putem comunica in grupul social din care
facem parte. Pentra a avea insi succes, marketingul viral trebuie utilizat in cadrul unei strategii. Mesajul,
canalele de transmitere a acestuia si lista de recipienti, sunt elementele de bazi ale campaniei de marketing
viral. Strategia de marketing viral trebuie s imbine cele trei elemente, astfel ncit potentialul acestora sé fie
utilizat la maxim in fzvoarca realizirii obiectivelor propuse in cadrul campaniei. O foarte buna abordare a
strategiei trebuie si incurajeze camenil s comunice in ambele sensuri, s& ceara feedback, s informeze, s
ceard sfaturi, si isi spund pireres, s contribuie la distribuirea mesajului.

Pentru a avea impactul dorit, strategia trebuie si {in% cont de urmatoarele reguli ( Benoit Heilbrunn,
Logo-ul, comunicare.ro, Bucuresti, 2002}:
mesajul trebuie si fie simplu, concis, sd poata fi infeles imediat pentru a produce efectul scontat;
mesajul nu trebuie doar si fie citit, ¢l trebuie 52 il convinga pe destinatar si 1l transmitd mai departe;
mesajul trebuie sa furnizeze informatii corecte, si promoveze beneficii reale, si completeze un
serviciu san produs de foarte buna calitate, cu standarde ridicate, pentru ca sursa care frimite mesajul

53 fie credibild;

mesajul trebuie si creeze o stare de entuziasm generat in legdturd cu produsul oferit, aceastd
- abordare putdnd fi cheia citre o campanie de marketing viral reusita;

informatiile legate de modul de fransmitere mai departe a mesajului trebuie s fie clare §i bine
organizate;

e transmiterea mai departe a mesajului trebuie sd se realizeze cdt mai simphy

utilizarea culorilor, a graficii §i a aspectului general al mesajului trebuie sd il completeze pe acesta 51
54 influenteze actiunea de a il transmite mai departe, pe care dorim si o efectueze clientul;

cel care trimite mai departe mesajul poate fi stimulat cu ajutorul unui beneficiu direct, tangibil sau
intangibil;

echipamentul tehnic trebuie si fie foarte bine pus la punect, astfel incat si poatd face fafi unei
eventuale “explozii” de vizitatori; .

conexiunea la Internet trebuie sa suporie o eventuald cregtere a traficutui pe site, in urma derularit
campaniei de marketing viral;

s urmirirea si analizarea datelor obtinute n urma campaniei;

campania de marketing viral trebuie si fie creativd, originald, si producd sonoritate, si aibi
rezonanta;
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3. Marketingnl de gherili

Un nou tip de marketin srut di
Internetului cu ceri & apz'irut dintr-o alta categorie de necesita(i si .
si mai multy i Cer_lnI‘?le consumatorului, dar folosind metode mai simple din - ccl:are combind utiltatca
Gue .;’fagmailﬁ este marketingul de gherili (guerilla marketing) punct de vedere al tehnologie
Tilla marketi -
care un om de afaceri re:igi;::zgonc?pt creat de Jay Conrad Levinson in 1984, a fost gindit ca o formula pri
Levinson, Guerilla Advyertio fEnm mullt §t obiine profituri substantiale, cheltuind maj utin ( 5 rmuld prin
strategiile 51 tehmicile fulac ing, Ed. Business Tech International, Bucuresti, 1996) Chip daci ay Colfl'ad
ol olosite in guerilla marketing sunt destu] d ? - Chiar dacd multe dintre
publicul, € neconveniionale, ele nu trebuie sa socheze
In ciuda denumirii i .
consimtimantului acestora,’ t:if;?: tip de markfetmg Tu presupunc agasarea consumatorilor, ¢i obti
Scontate, strategiile trebuie i Herea de mesaje, informarea, totul in pasi mici. Pentru =da e
de lance, indiforent de dlg:; ;nt.tl:ﬁrgte Intr-un sistem de Iucru in care planul de guer.illa mﬂrk:t' l‘ezult:]t—ze
. 2 O niul de activitate al companiei, Gueri . ing este varful
simple, aplicabile imedi - panie1. Guerilla marketin : ..
cuncte cepreprezti:n'][:in?hat Una dinfre ele este meme-ul, un simboi care pogtgrzzllll};l;lne 0 scrie d_e tac:uc'l
rma sau produsul $i care comumicd instantanen modul in car: :;‘;ﬂtﬂa ll:lag'mh
ea pot ajuta
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consumatorii: in doud secunde, frebuie sa transmitd cine esti, de ce cineva ar trebui si cumpere de la tine §i
5 renunie la concurentii tai, si declangeze un raspuns emotional 5i s genereze o dorintd.

Managerii trebuie 53 stie ¢i aceste tactici sunt eficiente prin integrarea fntr-un sistem de lucru bine
organizat, dupd un plan realizat pentru & perioadd mai lungd de timp §i cu misurarea eficienfei fiecirel arme
pentru a se adapta strategia in vederea limitdrii pierderilor. Neribdarea este una dintre gregelile managerilor,
care se agteaptd la solutii imediate. Atunci cind este aplicata corect, primele rezultate palpabile vin dup cel
putin un an. Inal treilea an, insi, compania define un mecanism de promovare si vAnziri aproape perfect. O
alta greseald este schimbarea strategiei de marketing in timpuf deruldrii, pierzdndu-se banii si munca depuse
péini atunci. Per final, metoda beneficiazi de un avantaj major: poti dezvolta o campanie cu buget zero, care

trebuie insi compensat cu timp, energie §i entuziasm, imaginatie st informatie.
Atunci cind abordeaza procesul de promovare, guerilla marketing pleacd fintotdeauna dintr-o
perspectivil in care se incearc in permanen{d gasirea de alternative la costurile aferente marketingului clasic

Afaceri mici sau mari au aplicat principiile Guerrilla Marketing datoriti simplitaii, concretetii si
eficientel inregistrate. O cauzd larg rispandita a esecului in afacefi este lipsa viziunii Tn ceca ce priveste
marketingul, Guerrilia Marketing oferd tocmai acea viziune. Este si motivul pentru care Guerrilla Marketing
a fost orientatd initial catre firme mici si mijlocii - teoria a fost dezvoltata prima datd pentru a oferi micilor
intreprinzitori o alternativd viabila la marketing-ul clasic.

Marketing-ul este compus din fogte contactele pe caic 0 companje le are cu oricine din lumea
exterioard, fiecare contact; asta Inseamnd o sumd imensd de oportunitdfi. Dar nu inseamna si investirea unei

sume imense de bani.
ri, o lupid durd in

Atragerea de noi clienti sau mentinerea celor existenti este, de cele mai multe o
care, pentru & jesi invingétor, un om de afaceri T este nevoit si scoatd neapdrar mai multi bani din buzunar,
ci poate Tecurge la alte solufii. Cu multa irnaginajie, entuziasm si fard s ignore factorul timp, acesta devine
un “luptator de gherild”.

Cea mai frecventi greseala intdlnitd, este cea conform cireia cuvantul marketing duce cu gandul la
clienti noi; guerrifla marketing sugereaza gandirea atit la clienli existenti cét si la cei potentiali, Cifra
afacerilor plerdute esie de 68% gi se datoreazd apatiei post-vénzare. Asta pentru cd, in acceptiunea largl,

marketing-ul clasic se ocupd de adiugarea de noi clienti listei actuale. El fsi inceteaza activitatea odatd ce
vinzarea a fost ficutiL De aceea, Guerrilla Marketing sustine cu fervoare urmirirea post-vanzare.
Ideea de bazi este simpli: odaid ce clientul a frecut pragut psihelogic al deciziei de cumpdrare,
1-a multumit, el se afld pentru aproximativ 30 de zile intr-o
stare denumitd “moment al maximei satisfactii”. Aceastd perioada trebuie exploatatd peniru a face din el un
client fidel. Concurenta este In cregtere continui, comunicarea prin internet este un mod facil, campaniile
neconvengionate de marketing la care recurg unele companii pot da rezuliate neagteptate. Ceoa ce determinid
de cele mai multe ori un succes neasteptat este IDEEA care se foloseste intr-o campanie de tip guerrila.
Pentru ci, pe ling3 orientarea data de marketing-ul clasic, aceea de a adauga noi clienti listei, trebuie
pastrat aproape clientul cucerit, aga cum tnvatd Guerrilla Marketing. $i i se cere sd cumpere din nou de acolo,

si ofere referinfe sau si fie de acord cu ldrgirea vAnzirii inijiale, prin addugarea de versiuni de hux sau
contracte de servicii. [atd cum, folosind aceste instrumente, se poate miri profitul realizat datorita respectivei
vanzari. $i, ltor clienfi, poate creste exopnential.

tn loc si creascd liniar, doar prin addupgarea al
Pentru exemplificarea notiunii de follow-up,

admitand faptul c& produsul sau serviciul nostru

prezentim citeva propuncri oferite de Guerrilla

Marketing:

ja 48 de ore dup# vanzare, clientul primeste ¢ nofd de mulfumire; dupa doud sdptimani, poate primi
1m telefon pentru a vedea daci totul merge O cu produsul respectiv;

s dupa 2-3 luni i se poate trimite o ofertd pentru produse noi sau complementare. : o

Dupi 6 luni de la cumpérarea efectuatd cljentul este contactat pentru 2 i se darui o ofertd speciald in

baza unui cupon de discount pe care doar clientii care au mai cumpdrat, §i ca urmare se afld in baza de date il -

rimesc. o
’ Dupi aproximativ 9 Juni i se poate solicita s& fach trei referinte — clienti poteniali, care de cele mai. -
multe ori sunt prieten cu clientul in cauzi si care sa beneficieze de acelasi produs. cob o

La un an de zile de la devenirea ca si client i se trimite o felicitare. Toate aceste propuneri venite dé:
la marketing-ul de tip Guerrila 1i determind clientului sentimentul ci este in centrul
dispus si ajuie prin recomandarca produsului, prin trimiterea de clienti potentiali.

legatura care in timp se intensificd — fidelizarea.

Se f'ormeazﬁ_.astfel':d

aentiei jar acesta €stei L0




® dupa 9 luni i se pot cere s trimita tre referinte, clienti potentiali care ga beneficieze de acelasj -

produs:
° iardupalanise trimitem o felicitare aniversara,

Clientul se va simti bine, in centry] atentiei si va fi dispus sa ajute. Se formeaza acea legatura care se

intensifica odata cu timpul: fidelizareq, :
Statistic s-a constatat ca pentru o companie costa de 6 ori mai mult sa vanda unyj client nou decat
unuia deja existent. :

CONCLUZII
De ce guerilia marketing diferd de marketingu! viral? S guerilla marketing este o actiune de

promovare a unuj produs/serviciu, cu costuri reduse, dar care difers de marketingul viral din maj multe

aspecte:
*  guerilla marketing nu are o arie de rispandire atdt de mare ca cea a marketinguluj viral: marketingu]
de guerilla are efecte mai mult pe plan local, regional;
* tacticile de guerilla marketing sunt in asa fel concepute, incat consumatorul nici nu i di seama ci

este vorba de o factics de mtarketing, de promovare a unui produs/serviciu, cizind astfe! fn capcana

marketerilor;

*  guerilla marketing este astfe! conceput, inct utilizatorul nici no isi da seama c3 g Insusi a fost
cooptat in acest proces, fiind cel care promoveazi, gramuit, produsele/serviciile campaniei de
marketing; &

* guerrilla marketing are mai mult de-a face cu promovarea decdt cu marketingul strategic, degi

tacticile de guerrilla marketing sunt strategice prin esenta lor.,

* guerrilla marketing nu e rispéndeste de la sipe aga cum foarte usor se intdmpla fn cazyl unei

campanii virale word-ofmouth,

* marketingul de tip “guerrilla” tinde s fic maj direct decét cel de tip viral.

*  guerrilla marketing este maj eficient pe plan locaj / regional decit puterea unyj marketing viral care
se poate intinde usor la njvel global,

* campaniile de guerrilly marketing sunt campanii foarte creative pentru o memorie trecltoare dap

In fond, fie ca facem marketing viral, fic ci facem marketing de guerila, scopul marketerilor cste 53
promoveze produsul/serviciul, cy scopul de a se vinde,
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INTRODUCTION

Strong d ial pré
g development of material production, especially in recent decades

not i s . .
hecessarily, expansion and diversificati : has led, simultancously and

Stages Of mar ke[‘mg deFelOpmeﬂt
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Philip Kotler believes th i
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¢) 1950-present — orientation to concept of marketing
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on phase distribution methods
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century, is relatiopal marketing, considered to be a new
this thinking helped northemn European school-Grotroos.
Alps. Relational marketing has

Last orientation, & product of the twentieth

paradigm of economic thinking. In developing
It was to point out that marketing relational model as a typical German

differences from transactional marketing.

Tabel no. 1, Differences between transactional and relational marketing

Transactional marketing Relational marketing

« emphasize the degree of customer retention
« based on customer benefits

« along term horizon

= be a focus on custonier service

+ contact with clients: high

« concern of all staff

+ the emphasis is on a single transaction
« is based on product characteristics

« is shori-term horizon

« reduced focus is customer service

« contact with clients: moderate

» quality is the concern of the production

specialists “New marketing requires continuous

foedback” and that we can provide relational marketing. Closely telated to this type of marketing and even
American markeier statement, appears and development increasingly in recent decades the Internet, which
initially appeared as a necessity of the American army and was later taken over by companies all areas and

even population from feature that provides for communication.

Flectronic communication knows a rapidly developing, In 1997, number of internet user worldwide
amounted to 100 million people, of which 67 million in U.S. Tnternet traffic doubles every 100 days. There
are over 1.5 million websites, creating "highway information" revolutionizing commerce. Elecironic
commeree is a general term used for buyers and sellers who use electronic means to do marketing research,
for communicate and make transactions with each othet. Electronic markets are safegnarded websites of
lenders nominated, who described products and services offered by venders and allow buyers to seek

information, to indentify things they need or want.

Taken into account that the end of 2007, 21,1% had internet access in all the population, and the
growth rate is staggering (from 2000 to date is 290%) , the Internet is an environment of great importance
and value to marketers as marketing channel.

In addition, development of information te
such as precise targeting, both geographically and by age and visitor preferences
advertising. Another advantage is the interactivity that we provide the intermet, making advertising a
dialogue, unlike traditional advertising media, where it is more like a monologue.

Using these advantages and the confinuing spread of specialists there has been invented a new type

of specific marketing communication online: viral marketing.

As said Regis McKenna, one of American

chnologics allow a wide range of facilities for marketers,
and consumer web

Viral marketing
The "viral marketing" means a method of online advertising where the advertising message is passed

from one person to another without direct intervention of those who make promotion. The pame is given to
bow the virus spreads via email, multiplying the number of Jevels.
Viral marketing is growing exponentially online visibility by simple w
customers and subscribers to our newsletter.
Viral marketing involves a high degree of creativity in developing a campaign and 2 good
knowledge of customer psychology. As in any other field of activity, viral marketing can work or not, may

have an impact, or the contrary may have disastrous effects if not followed certain rules.
In positive variant, viral marketing generates an exponential increase company visibility that initiates

campaign, but also promote a new product, increasing sales. There are two ways that can cause people to

retry the message is promoting a high quality produet or giving them a direct benefit.
Viral marketing involves any service or information, benefits, special offers or product that people
are tempted to “share” with others. Message must generate reactions to “virus™ both current and potential

customers.

sing the existing network of
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Examples of using viral marketing in Romania:
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VIRAL MARKETING VERSUS GUERRILLA MARKETING

+  The most spectacular viral marketing campaign in Romania has political purposes, not commercial,
and was initiated by GMP, advertising agency, web agency Webstyler and online media agency
Boom. It was developed in 2004, over six days, and generated on site Basescu.ro 50.000 unique
visitors and 290.000 hits, reaching the top 50 sites according traficro first place in category

d movies and images posted by supporters

_Politics™. A section called ,digital guerrilla” and containe
of President, in which he was represcnted as a character film is adapted suggestive name and slogan.
and the mess all the population sent to alt list the urge to go

These posters were circulated by email,

to University Square and later to vote. These viral campaigns have been well worked out, so were
able to mobilize thousands of people. In 2007, Basescu.ro turned, this time containing more
information, statements and texts filmed suspended president who explained the facts.

Guerilla marketing
A new type of marketing came from anot

Internet with consumer requirements, but using stnp

more guerilla marketing.
Guerilla marketing, a concept created by Jay Conrad Levinson in 1984, was designed as a formula

by which 2 business makes more and achieved substantial profits spending less. Even though many of the
strategies and techniques used are guite unconventional guerilla marketing, they should not shock the public.

Despite the name, this type of marketing does not require consumer annoyance, but obtaining their

consent, sending messages, information, everything in small steps. To give the expected results, strategies
must be integrated into a working system in which guerrilla marketing is at the forefront, regardless of field
of activity. Guerilla marketing tactics involves a series of simple, immediately applicable. One is the meme,
2 symbol may contain words, images, sounds that represent the company or product and communicating
instantly how they can help consumers: in two seconds, must send who you are, why someone should buy
from you and give to your competitors to trigger an emotional response and generate 2 desire.

Managers should be aware that these tacties are cffective by integrating it into a weil organized
system, developed a plan for a longer period of time and measure the effectiveness of each weapon fo adapt
the strategy in order to limit losses. Impatience is one of mistakes managers who expect immediate solutions.
When applied correctly, the first tangible results come after at least one year. [n the third year, however, i
has a mechanism to promote and sell almost perfect. Another mistake is changing marketing strategy during
the development, losing money and work is made by then.
Finally, the method enjoys a major advaniage: you develop a campaign with zero budget, but be
compensated with time, energy and enthusiasm, imagination and information.

In addressing the promotion, guerilla marketing always starts from a perspective that is constantly
trying to find alternatives io traditional marketing costs.
Small or large business principles applied Guerrilla Marketing because of simplicity, patpable and
efficiency recorded. A widespread cause of business failure is lack of vision in terms of marketing. Guerrilla
marketing provides that vision, Is and why Guerrilla Marketing was initially oriented towards small and
medium - the theory was first developed to provide small businesses a viable alternative to traditional

marketing.

Markefing consists of all the contacts that 4 company has with anyone from the outside world, every

contact this means a fuge amount of opportunities. But not also roeans investing a huge amount of money.

Attracting new customers and maintaining existing ones is ofien a tough battle in which, to congquer, a .

businessman not necessarily have to pull more money out of pocket, but can use other solutions. With - " -

imagination, enthusiasm and without ignoring the time factor, it becomes a “guerrilla fighter”. L
Common mistake: the word conjures marketing to new cusiomers, guerrilla marketing tells you 3 . L

thirk about both existing clients and to the potential. R
That's because, in' the accepiance range, the classic marketing deal with adding new ‘customers:

current list. He once outgeing sale was made. Therefore, Guerrilla Marketing fervently support post-sale”

her category of necessity and utility that combines the
ler methods in terms of technology and imagination: is

d the psychological threshold of customer buy_i_pg dqc_x__s;p_
he was for about 30 days in a state of “mome

tracking.
The idea is simple: once the client crosse

recognizing that satisfied our product or service, !
maximum satisfaction”. This perfod should be exploited to make him a Toyal customer. For _tha_

marketing orientaiion on the classic, added to that list a new clients, should be kept close to the client 3
learn Guerrilla Marketing. It is required to buy again from there to provide references or to ag_rge-to.e!ﬂ




the initial sale, by adding tuxury versions or service contracts. Here’s how, using these instruments that can

increase profits due to sales. And, instead of linear increase, Just by adding other clients, can increase

exponentially,
What follow-up? Here are some proposals to the Guerriila Marketing: )
¢ to 48 howrs after the sale, the customer receives a thank you note, after two weeks, may receive
call to see if everything goes OK with the product;
* after 2-3 months may be a pitch for new or additional;

* and after six months a special offer with a discount coupon, just for existing clients already in the

data base;

+ after 9 months may be required to submit three references, potential customers to benefit from the

same product;
* after a year send him a birthday card.

The customer will feel good in the spotlight and will be willing to help. Form that bond that .

intensifies with time: loyalty.
Statistically it was found that the company cost six times more to sell a new customer than ap
existing one. So it should be treated as such and kept close; worth!

CONCLUSIONS
Why guerilla marketing is different from viral marketing?
And guerilla marketing is an action to promote a product/serviee, with low —cost viral marketing but
differs in several aspects:

* guerilla marketing has a wide spreading as large as viral marketing, guerilla marketing works better
than the local, regional; &

¢ guerilla marketing tactics are so designed, that consumers do not even realize it’s 2 marketing tactic,
fo promote a product/service, thus falling into the trap marketers;

* guerilla marketing is designed so that the users do not even realize that he himself was recruited in
this process is one that promotes free products/services marketing campaign;

* guerrilla marketing has more to do than with strategic marketing and promotion, although guerrilla

marketing tactics are strategic in their essence.

* marketing is type “guerrilla” tends to be more direct than the viral type.

* guerrilla marketing is more efficacy local / regional than a viral marketing power that can easily
spread globally,

* guerrilla marketing campaigns are very creative campaigns for a {ransient memory but powerful
enough te give birth so that curiosity and generate short term bustle.

Afier all, whether we do viral marketing, guerrilla marketing is that we, for marketers is to promote

product/service, in order to sell.
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colectie de pagini interconectate in funcfie de struclurd informatiilor, necesare d fi prezenlate prin site,
parcurgand fezele de lucru principale urmitoare: dezvoltarea uneia dinire strategiile de pozitie, comportament $i
dezvoltare vizate; definirea structurii §i crearea site-ului; perfectionarea si reconsiderarea gite-ului in functie de

obiectivele vizate; testarea gi implementarea site-ului pe internet in forma tui finajd.

in realizarea site-urilor de informare 5 comunicare pe internet, un madel de afaceri este dat de natura
relaiilor dintre parteneri. in general, relaifle pot fi- de I Ia 1, eum este cazul magazinelor virtuale; de.m lal,ca
si in cazul postei electronice, §i de m Jaz n pentru actiun de genul licitatiilor. Elemente principale ale unui model
sunt: furnizorut de produse/servicii, furnizorul de servicii internet, clientul care poate {1 un conswmator, 0 altd
firm4, administrafia publicd sau un angajat. Modelele de gfaceri pe internet, mal frecvent utilizate, -sunt:
magazinul electronic (e-shop), magazinul universal electronic (e-mail), achizitia publicd elecironicd {e-
procurement), licitatia electronici (e-auction), comunitatea virtuali (virtual community), prestaiii de servicii
electronice (e-service providing), brokeraj de informatii i modelele de promovare prin publicitate etc.

Pentru demararea unei afaceri proprii prin inlernet, principalele actiuni c& trebuic efectuate de o
societate comerciala includ stabilirea variantei sau a planudui de ., pagind/site pe Internel »_ adecvatil strategiilor
si tacticilor firmei care sunt continute in propriul plan de afaceri de definire a obiectivele organizatiei i
derularea projectului prin realizarea, testarea si lansarea site-ului pe internet.

Principalul motiv pentru care multe societiifi comerciale nu au dezvoltat solutii TIC in afaceri este
problematica securititii datelor §ia informatiilor transmise prin refed’, conditie esentiald a eficientei pentru
buna derulare a afacerilor promaovate prin spafiul virtual. Ohiectivid securitayii TIC este de a gisi solutii care
si elimine daunele produse de dugmanii potenfiali sau si le reducd la un nivel acceptabil deoarece
ameninjdrile la adresa calitdfii §i oportunitdfii informatiel sunt atacuri directe la eficienta afacerilor.
Sistemele sunt supuse la atacuri incé de la aparitia internetului, dar sofisticarea lor a crescut enorm §i ele pot
provoca pierderi aconomico-finaneiare considerabile. In general, pentru a se asigura transmisia in siguranfd
a datelor este necesard transformarea datelor trimise pe un canal “capit- la- capat™, prin criptarea si

decriptarea lor.

2. ETAPELE PROIECTARI SI CRITERIL DE APRECIERE A UNUI SITE

Pe langs aspectele legate de planificarea, machetarea si programarea unui site carecare, principalele
etape ale proiectdrii unui site de afaceri, pot fi considerate urmitoarele:

1. stabilirea tipului de site care poale fi, in esentd, .de firmda” sau informational. Aceastd decizie
trebuie sa aiba in vedere cine este cutorulh site-ului (persoand particulard, reprezentantu} unei firme, al unei
mari companii etc.) §i auditoriul ciruia se adreseazi;

2., fixarea” confinmatului. Informatiile de inserat trebuie sistematizate in functie de natura lor, de
structura acestora, precum si de posibilitatile de ilustrare a elementelor. Un sife de firmd este axat pe
aspectele vizuale 5i de informare interactivd cut tertii, iat un sile informational este orientat spre esteticd §i
inldnfuirea prezentdrii;

3 stabilirea unui proiect de , hartd de navigare™ (navigation map) care, ulterior, poate necesita
imbunitagirl. Harta este un desen simplu in care pagina de inceput (home poge) apare pe locul principal, iar
celelalte pagini sunt conectaie unele cu altele sau sunt independente. Pagina de nceput trebuic si fie
concludenta si sugestiva in prezentarea afacerii, sa ofere informatia despte scopul site- ului, si dureze putin
fncircarea ei §i s& atragd vizitatorii spre a parcurge intreg continutul;

4. determinarea structurii de navigare astefel incét cititorul si se edifice ugor asupra mesajelor §i a
continutului. Se poate opta tntre o structurd finjard, care permite trecerca de la o pagina la alta secvential, o
structurd arborescentd, cu pagina gazdi In raddcina arborelui sau pentru o structurd complexd in care mal
multe pagini sunt interconectate. Important este ca pagina principald sa reflecte structura corectd a site- ului
§i structura sa si atragd vizitatorii interesati de afacerea prezentatd,

5. alegerea unui design potrivit cu subieciul. Ta crearea design- ului trebuie avute in vedere
atributele imaginilor, cum sunt: compozitia, forma, culfoarea, precuit i prezentarea in zona de afigare printr-
o armonizare echilibrata fntre obiectele inserate;

6. testarea site- ului presapune verificarea corectitudinii prezentdrii din punct de veder
respectarii regulilor de elaborare) §i al informafiei oferite {(semanticii confinutului), @ corectitudinii

e sintactic (al

e
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succes este de a mj;ri eﬁé ieeIProPnez infrastructuri de e-business Respousab?;?!?EZ& sa lesteze gi s

.Y nta operafionald a i - .. . Ifatea unui m
material ot . a intreprinde ; 2z anager de
izarea eficientd a investifiilor ficuie de societatf:a vil prin wtilizarea de resurse minime si prin

Concomitent cu dezvoltarea servicitlor Web, a luc?merclalﬁ in infrastructura sa de e-business
» at nastere o noud seri .
erie de probleme ivi
cu privire la

evalua?ea SI admim' rar 3 ¥ Implement ¥ SErvICILe spe f S]
Sirarea pllcaﬁflo [ ] g {4 Cltice n
! 1. ale hys def ihuite ¥
, Cafe au [ baza i P i
aceasta Sltual:le, [Ila]lage-] lelltll-l pe] i(!]l[laﬂtel“l pentﬂ.] apllca[llle baza[e pe servicil Web p()ﬂje f lea. 1Za
numai sub io“na de serviciu s1nu p] 1n Utillzal'Ea unui SOﬁW&re !

ul si respecte exact harta de:

slf:rf-:le corespunzitoare paginilgy -
PUNZALOr paginii gozddd se va numi

[;igimtle acestuia, beneficiind de avantajele navigdr i
cin uia, ficiind Srip
ces a trels_bute si fle intuitivd, pentru ca informef.;iilIz 5
¢ v e
omplicatd se recomandi prezentarea explicitd, in

.

e

$ I. D D
wlid §i vizitatorii acestuia f; 1 s ste o fura permanent se poate
C rcb 1e eXIste Iega o ce

3. EDITAREA b

O paging Web s?nf;};? TN WEB CUFRONTPAGE SI CU ALTE PROGRAME
sau utitizénd site-uri unde Suntp 1 rf:fahzat:a.folosmd editoare HTML (Hyper Text M
imaginile din paginile W. puse la dispozitie sabloane de pagini Web, i ark-up Language)
. Browser sl f:t c.ab, este necesard utilizarea unui procesor grafic €b, lar pentru a genera §i prelucra

A -l este instrumentul ¢ P . -
Explorer si Netsca i U care se vizualizeaz pagini
e N . paginile Web. i ;
paginilor s a site. 13.1 avigator, care folosesc o interfatd grafica ce permi Cele mai folosite suat Toternet
urilor Web. Fiecare din ele au mai multe variante permite vizualizarea ugoara si atractivi a

5
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Editoarele HTML pot realiza site-uri Web chiar dacd nu se cunoagte limbajul HTML. Acesiea se
jmpart in doull categoril * :

- de tipul WYSTWYG ( What You See Is What You G

- editoare In cod HTML.

Editoarele WYSIWYG se pot folosi foarte ugor
multe opgiuni si butoane, realizared unei pagini Web simp.

de completat in functie de dorinte §i cerinfe. Dezavantajele unor astfe
modului cum va arata site-ul in final, nu permit realizarca wnei programari HTML avans

rezuliate sunt mai mari decét cele normale deoarsce st adaugate unele specificatii proprii etc.
Editoare in cod HTML permil vizualizarea paginilor Web realizate §i au o serie de alte facilitdyi

care usureazd pumea echiped de planificare, macheiare §i reaiizare a umei pagini Web. :
Compenent a pachetului de programe Microsoft Office, FrontPage este un editor de pagini Web care
asigurd acces deplin la facilitatile oferite de fimbajul HTM, facind parte din categoria editoarelor de tip

WYSIWYG care permite utilizatorului si vadd modul in care va arita pagina, concomifent cu crearea ei. El
oferd posibilitafi mulliple de realizare a paginilor de la cele mai simple pdnd la cele mai complicate.
Tehnica folositd este una vizuald, obiectuald, deosebit de imtuitivd.

Realizarea paginilor Web cu acest editor presupune (doar) curcastered semnificaiilor optiunilor din
meniuri. Meniul principal este aseminator cu cel din procesorul de documente Waord, diferentele constéind in
optiunile ce se referd

12 elementele specifice ale editarii paginilor Web.
Microsoft FrontPage este unul din cele mai bune progranie de creafie existente pentru site- i Web.
El nu este numai un edifor de pagini, ci oferd §i instrumente care ajuta la gestionarea site- urilor §i a
paginilor Web. in editarea de pagini Web, principalele acfivitdi sunt:
1. inceperea lucrului cu Web- uri. Fiind un editor WYSIWYG, in majoritatea browser- clor cunoscute,
HTML corect. El

procesorul este foarte buan irl recunogsterea standardelor si generarea codului
HTMI, dinamic, foile de stiluri in cascadi

recunoagie facilitdfi din Internet Explorer, cum ar fi:
(Cascading Style Sheets), [fisierele de definifie a eanalelor (Channel Definition Files) si multe altele.
Spatiui de Jucru din fereastra FrontPage Editor este format din mai multe etichete. Bara cu etichete sc giseste
in partea de jos a spatiului de Jueru si cuprinde etichetele:
o Normal, ce poate fi folositd ¢and editam 1o modu! WYSIWYG;
o HTML, utilizat cind veem s editam manual codul HTML din pagina de Web;
o Preview, poate fi activatd cand dorim sd vedem cum aratd pagina inainte de a 0 publica.
Browser- ele redau anumite element

e in mod diferit ceea ce impune cerinta de a testa paginile, inainte de a
le publica, pe mai multe browser- e.
lui, exista trei posibilitdti :

Dup4 lansarea in executic a programu
v Open An Existing FrontPage Web;
¥ Create a New Frontpage Web;

v Always Open last Web;

3. utilizarea gabloanelor §ia wizard- urilor pentru Web.

in caseta de dialog New sunt prezentate diferite gablogne §i wizard- uri
poate alege modelul cel mai convenabil:

- Corporaie Presence Wizard, ce cre

peniru o firmd; ) .
- Disscussion Web Wizard se foloseste pentru crearea wiul grip de disculil
plasat Intrun site din Web separat sau poate si fie inclus intrun site existent.
Din fereasira de prezemiare a sabloanelor utilizatorul poate selecta forma dotita;iar; a
pasii indicati, realizeaza obiectivul pe care §i k-a propus; IR
3. crearea unei pagini se realizeazil, de exemplu,
4 din meniul File se selecteazi optiunea New, . o
b sc selecteazi opjiunea Web afisfindu-se fereastra cu numele; sablo
construi ugor o pagind; :
¢ se alege gablomul Personal
acesta poate fi schimbat cu usurinta.
FrontPage va crea 0 pagini noud afigind o imagine a aces
homepage (paging inifiald) va avea legdiuri Ia toate documentele.c
editat cu ajutornl lui FrontPage Editor. .

et, adicd ,,Ceea ce vezi este ceea ce obfii”):

chiar §i de cétre neinformaticieni. Degi au-foarte
lo este relativ leferd, oferind gubloane (templates)

i de editoare sunt: control precar asupra
ate, fisierele

existente, din care ufilizatoru

eczd mai multe pagini penird generarea rapidd a:unbi st

propriu.- Acesta-poate fi

parcurgind pasii de Tucrau urm

Web care va afiga directd(u_j_.'ifﬁpli

{eid in fereastra Fr
oréla




Peﬂh’u i s Clic
a I-’J}’ES& in E)CE?CRII(:' FrOﬂtPage Editor, 5e face dublu 11

asemdinitoare, P i

Duns efzﬁﬁzizltaxepta tabele §i numeroase alte facilitai din HTML

. uturor ificarilor § . :
a0, Exit ot s e L madificarilor in document, se select .
4 el cditon] Fromben A cleaza comanda Save din meniul File, o |
. ;j?,sa;fa unei pagini in FrontPage : o

rimul pas este /gws : i
ared browser- ului pe care dorim si vizualizam pagina,

cum ar fi

avigator sau ]Ilte]]let EXplO] er. In Calllpﬂ] de adlesi se inloduce numE.ie de Cﬂle catre Terud mdex

care confine paging. Vizuali f
File, Preview i X lzarea se mai poate face cu aju funi ;
’ dlew in Brmjrser prin care se va afisa fereastra s i F;’_r“j optiunilor din meniul File cu su
. g itaren legdturilor in paging. peerties;
Pre exemplu, ne propune;
L * € > T Cr isi
contind paginile Index. i Cglalo : r]:area unui site Web® stocat in directorul | folderul 7
create cu un editor simply oo esi . t Ca:[nandahtm, Politici. htm, Tertihtm si He ;ergth;gaZm, care s§
inainte de realiza r otepad, WordPad sau folosi ' . eip. hrm. Paginile pot
rea site- ului, informatiil 2y folosind procesorul de texte Mi pot i
grafice etc.) §i dupd ’ aflile de afisat pe internet 7 exte Microsoft Word
- ipd  natura lor (dat Artt et trebuie structurate dupd 1] ’
FrontPage octo L natw ate de identificare firma upd fip (toxt, tabel
: organizal in ideea co P lrmd, nomenclatoare, ad i Editore]
de fisiere do tipups diverse nceptutui de site ca yi colectie de pagini cu rel;;fjs:z- ::r;l s.a.). Editoru]
Folosind asi ciali ”
. se selecteazid opfi : - Wi Sunt:
simbolul documentuiii vid de pe bara c‘;p_illl:nea New si comanda New Web site sau se acti 5 b
2.- se selecteazi opii nstrumente standard; freazd butomd cu
pliunea One page Web si :
3.~ se selecteazi C page web site, care are ca efect afi
. orporat ; ; afigarca gablo i icati
salva site~ ul (implicit sepsalv:;n:;‘fseme Wizard specificindu-se destina;ziz e anclor oferite de aplicatic;
site si a locului de stocare orin 2 tt_n My «]:locuments, folderul My Web Sitcsg ls)?lp()'n mafgnenc, unde sc va
care solicitd rispunsir? | . Activarea butonulut OK se lanseazd asi . Dupd confirmarea tipului de
a intrebdri sau cerine i anseazd asistentul Corporate P ;
uzuale: . _ erinte intr-o i : e Presence Wi
’ ivejz;eiacf Cancel 5i Finish. Acesti pagi sunt: succesiune de pasi, parcursi folosind butoanele W‘ZZE
.~ entqrea utilitarulul, a avert .
b selectia pagini > aavertismentului ¢ trebuie s3 se i ila §
- paginilor car i : 54 se rdspundd la art d
in site- ul magazinului; ce lehﬂteevor f?rfna site- ul; obligatorie este pagina  Ho mtrebar.r despre firmi;
{Products/Services), cuz;rz'ns (T blpaglm posibile se refera la nousdyi (What’smIf], ca 8f element de intrare
Form}; able of Contets), conexiune inversd (Feedback Focw))! e oo
. _ Tm) i cdutare (S
¢.- pagina principald cereh
- presupune selectia infi i
grupate astiel: informatii ;i ; i informafitlor care vor apar i i
activitate {Company Proi' | introductive (Introduction), scopul firmei (ifea- be prima pagin a site-ului,
& (Company | ;I e,) Si informafii de contact a frmed (Contact Tof ission Stalement), obiectul de
- nowtdfi va include 4. nformation);
(Web Changes) ¢ date receyte asupr i i :
. eventuale ;. : pra magazinului, ¢ : ificari i
Reviews): s comunicate de presd (Press Releases) si arla‘]il:'lojunt.' modificard ale sife- ului
_ e §i recenzii (Articl
 @- pagina de produse si servicii i 5 weles and
ulterior in pagini distincte. Peﬁs‘ aE?]:;ICH precizeaz numdrul de produse si / sau servicii
paginile individuale ale produselgrii : CE?I?-]SC va crea ca rezulial al acestui pas v " exist VlOr s nse
: . or exista legituri ¢3
J-- descrierea F1 servicitlar; cgaturi catre
produsel i P
fi: denumire, caractorietio o e(;F ;“l/ ;;g_zurlar precizind pentru fiecare produs si servici i
suplimentare despre prod > » avantaje de consum, profit realizabil, f o amanmie, oum ar
g formpl produs sau serviciu, conturi, rapoarte 5. a » formular de soficitare de informatii
. &-Jjo uiare pentru feed- H -
organizafia si oferta acesmiafjn fOiaCk=--f01oslte la colectarea de impresii ale utilizatoril ivind si
Name), loc de munci (JoblT-tl mafiile cerute de asistent despre vizitatorii si o st g s Ul
Informagiile completate de viyit;ts)"' o_rtgam;za.;la din care face parte (Comp ;n ;”i fLT{llttrt_Sunt; nume (Full
urmitor se poate decide daci a ril SIe- Lt s¢ vor pastra intrun figier tation), adresa, s.a.
acd acest figier va fi compatibil cu Prﬂgramelj de ;E:OS:;’L: pe ?Zweml Web. La pasul
ne si de caleul iabelar;

ele 5i ca un set

Ge()rgescu M, $.a.— Birotica, strum §
. T ente 51 metode de IUCILI Ed. Sed 44
N . com L. brlS, Ia§l, 2006, pag.

sunt: actualizarea automati a listei de pagini,

Microsoft. Instrum .

. entele de editare HTML cunos -
nu = L > cute din alt o

sunt in totalitate WYSIWYG, dar F rontPage of:rép;szi{ige_ L site, folosirea de buline sau marcatori pe

ilityg

gite-ului, cum sunt: sigla

elementele ce vor fi afisate in

realizatorului paginii, note asupra

CCesi; . .
Stunea: - de contact ale firmei;

asistentul solicitd utilizatorului 53 Fa8,
ficut. Fiecare sarcind are un indicativ
nu demarati,
respective.

istentului specializat este re

este migdloasd §i consumalogre de timp
prin urmare folosirea Wizard-

aptiunea One Page Web Site 5l alegem
creazi un site nou, gol, fird

legdturilor cdire toate paginile site-ului; opjiunile utilizatorutui
vizualizarea paginilor care nu sunt legate de celelalte pagini din
niru paginile de pe nivelurile superioare; ’
abilind efementele care vor apare in partea superioard a paginilor
aginii, legituri cétre paginile principale, precum si
drei pagini: legiturl catre paginile principale, adresa
ata ultimel modificari;

h.- pagina de cuprins, de aftyare a

g.- antetul §i subsolul pagiilor st
(logo-ul firmei), sithul p
parfea de jos a fiec
dreptului de autor, d
i . marcarea paginilor neterminate printr-un semn sugestiv;

hui, acronimulul §ia adresei societdfii comerciale;

fex i a adreselor de e-mail ale firmei, ca principale informatii

j.- precizared nume.
k.- precizarea numéirului de telefon,
rin care lg activarea butorlui Finish
e s i se aminteascd ce mai esie de
zare, adicd daci realizarea a fost sau

dificarii sarcinii si descrierit sarcini

I - sarcinile de wmat dupa Tncheierca lucrului cu asistentul, p
pundd la intrebarea dacd dores
iv de stare privind procesul de reali

un grad de prioritate, paginile asociate sarcipii, data mo

lativ lejerd, dax personalizarea site- ului

g¢ remarci faptul ¢ folosirea asi
istetiilor specializati in Visual FoxPro};

(ca giin cazul utilizarii as
ului nu este solutia optima.
Crearea unui site propriu se poaie face parcurgdnd urmdtorii pagi de lucri
1. definirea destinaiei site-ului; de exemplu folderul Magazin amplasat pe unitatea C:\
2. selectia optiunit Page or Web din meniul File, comanda New. Din panoul de sarcini New se alege
sablomil Empty Web Site sau One Page Web Site. fn primul caz se
azal al doilea se creazd un site noa U pagina vida
Browse se precizeazi folderul de stocare a figierelor
tipului de site si a folderului de stocare, folosind
ul este deschis in modul de vizualizare folders,
Folderul Magazin contine doud dosare private de

nicio pagind in el, in ¢
index hitm. In varianta Empty Weh Site, prin butonul
site- ului, ca de exemplu, C:\Magazin; dupi confirmarea
butonul OK, panoul New este inchis automat, iar site-
conindnd lista de foldere si figiere cu informatii asociate.

stocare a informatiilor necesare regasirii fisierelor de cétre editor 5i Images de salvare 2 imaginilor site-

ului pentru a i deosebite mai usor de paginile Web.
Crearea paginilor site-ului se poate realiza in mai multe moduri, recomandéndu- se ca aceasta s4 se

faca concomitenf cu creared velatiilor ferarhice dintre pagini, ca spructuril de navigare. De pilda, in

exemplul considerat, magazinul SC Paradigma SRL, poate avea struciurd ierarhicd a site- ului urmatoarea:
1. pagina te, cum sunt: logo- ul firmel, sigla, bufoane sau alte

Home ce va confine elemen
obiecte de directionare a utilizatoruloi citre celelalte pagini, nowdfi din site (oferte
ale, evenimente, mesaje, eic.), focilitdti de cautare in cadrul site-ului, etc.
1. paginile Firma, Produse, Terfi si Nowtdli; '
[ in dezvoltarea pe nivelul 3, pagina Firma po
principali ai magazinului, iar pagina Noutdyi va prezenta gve
de preghtire profesionald sau management prin proiecte), articole din presd despre
informatii privind managementul resurselor umane. L T,
Pentru realizarea structurii de navigare este necesard comularea din modul de vizualizare Folders in:
modul Navigation, carc permite prezentarea relatiilor ierarhice dintre pagini. Ca si in cazui tabelelor. umei -
baze de date, paginile §i relatiile dintre ele sunt de tip pdrinte — copil. Prima pagind este Howmiz §1 8¢ creazdl o
prin apelarea meniubui contextual (click dreapta pe suprafata albastt#) sl selectarea'nptiur'_lii_'_j\feﬂ_é_- siTop.
Page, san cu ajutorul butopului New Page din fereastra Navigation. Restul paginilor s realizeazi: deila
patine” citre ,,copii™. De pilda, pentru realizared paginilor de pe nivelul -1l 6 poate: proceda ifel
actionare buton dreapta mouse pe pagina parinte Home, 5¢ selecteazi New, Pagé. s_iﬁ.'s'e.rede:nu'r_nes_t_
pagina creatd (New Page 1) prin click dreapta pe pagin& §i alegerea optiunii Name;: fasie:
nume — Firma. La fel se va proceda §i pentru celelalie pagini de pe nivelul TE §i-1
paginilor fotderul va congine figiere de extensie .htm pentru fiecare pagind realizdtd: . -
Unei pagini create il sunt asoclate trei nume: nume de figier'c extensia htmi(ex
va fi afigat In browser {ex. pagina Index are pume Home'Pa'g_é)}si i
ului (Home). Atribuired urii il

speci
ate include istoricul, misiunea §i partenerii
nimente (conferinge, activitaii
firma i

paginii ce

butoane din batele de pavigare ale site-



redenumirea numelor de Jisiere, ale

text Title a noului nume al paginii,
Stergerea umei pagini dintran site

paginii, apelarea menivlui contextual $i selectia optiunii Delete, care admite alternativele de

propriu- zisi sau de separare a paginii de celelafte din site (Remove Page for Navigation structure);
se confirmi cu butonul OF. Stergerea unei pagini

Pentru sigbilirea elementelor de design i pentru compleiarea site-
recerea in modul de Iucru de vizuglizare Design a fiecdrei pagini in part
click pe pagind sau prin selectia oppimmii Page din meniul View.

O temd grafica predefinits este un set de el
logo- uri de pagini, etc., grupate sub un nume
Aplicarea unei teme se face astfal:

- din meniul Format se selecteazi o

Current theme, teme utilizate recent, loate temele disponibile 3i casete de validare pentru stabilirea unor

optiuni (culori mai expresive — Vivid colors, animatii ~ Active graphics, imagine de fundal — Background
picture). Casetele de validare pot fi deselectate, dacd nu se doreste utilizarea lor;
- din panoul de sarcini se selecteczd tema doritd;
- s¢ delermind aria de aplicare a temei astfel: elick stdnga pe tema aleasd in paging curents,
dreapla pe tema aleasd si selectia opfiunii Apply to selected
dreapta pe tema aleasé i selectia opfivmii Apply as default
avertismentul ci aplicarea temei va genera inlocuires formati

Efectul aplicdrii temei este schimbarea fundalutui; modificarea unei teme predefinite presupune
selectia optiunii Cusfomize... din meniul contextual activat pe miniatura temei. Se pot schimba culorile,
elementele grafice, butoanele, bulinele, s.a. sau formatarea textubui,

O aiternativd la folosirea unei teme
aspectului fundaluli i o textului de pe paginil
aspectelor coloristice dorite. Astfel:

- fundalul se poate personaliza prin aplicarea unei imagini sau a unei culori selecidnd Background
din meniul Format. in fereastra afisatd se pot stabili: imaginea de fundal bifind cisufa de validare
Background Picture si alegind o tmagine potrivita folosind butonul Browse; dac se doreste ca imaginea sa
apard infr-un format semitransparent se selecteazi §1 casuta Make it a watermark; culoarea fundaluiui i
culoarea textuiui;

- culoarea legdturilor nevizitate (Hiperlink), vizitate (Visited Hiperlink) si active (Active Hiperlink).
Fundalul se poate modifica $i in cazul unei t

eme implicite dup# anularea ei prin succesiunea Format
Theme... — All available themes No theme, click dreapta Set as default theme.
A Daca se doreste folosirea unor zone comune ale tutyror paginilor se pot folosi chenarele partajate.
In exemplul considerat, fn site- ul de prezentare a SC Paradigma SRL, cu structura creatd, clireia i-am aplicat
tema Global Marketing, dorim s& realizém urmdétoarels 2oke cortume: up chenar in partea de sus a paginii

de afisare a siglei firmei §i a unui banner cu tithid baginii; un chenar in stdnga paginii cu butogne de
navigare in cadrul site-ului §i un chenar in partea de jos a paginii de afisare a denumirvii §i a adresei de e-
mail a projectantuiui de site. Pagii de realizare a chenarelor partajate sunt:

- dctivare optiune prin succesiunea Tools — Page Options..— Authoring — bifave edsuld de
validare Shared Borders;

- fixarea pozifiei yi a rolului chenarelor din succesiunea Formar — Shared Borders. Se pot realiza
chenare partajate Tn partea de sus Top, de jos Bottom, stinga I

_eft, dreapta Right care pot sau nu s aibg
butoane de navigare. Chenarele pot fi realizate pe pagina curent sau pe toale paginile site-ului {4l pages).
Pozifia chenarelor se confirma prin OK. Comentariile implicite se pot inlocui cu un confinut dorit,

Banner- ele de paging sunt un mod rapid de adiugare de fithuri de paging. Daci site- uluj sau paginii
i-a fost aplicatd o temi; in caz conirar, acestea vor conjine numai text care poate fi formatat dupi dorinti. O
conditie pentru realizarea banner- clor este existenta unei structuri de navigare a site-ului; banner-ul nu este
vizibil pe o pagini care nu este inclusi In structura de navigare. Pe banner apare rumele dat de
paginii, cand a redenumit-o in modul de lucru Navigation (nume de navigare); cind se schimbi acest nume
se schimb3 automat si banner- ul pagimi redenumite. fnserarea banner-ului se face in partea de sus a paginii

curente, prin succesiunca: fnsers Page Banner — selectie tip banner, text sau imagine.

emente de formatare la nivel de text, fundal, butoane,
§i adecvate integului site, pentru a asigura unitatea graficii.

click
page(s) pentru paginile sclectate anterior, click

theme pentru intreg site-ul, ceea ce va implica
rilor existente.

grafice predefinite este schimbarea de cifre utilizator a
e site- ului, ceea ce implicd mai multe actiuni i cunoagterea

utilizator
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gdnd din meniul contextual aptiunea Properties si tastarea i ciisuia de -

se face in modul de vizualizare Navigation, prin selectareq

stergera -
optiunea
»parinte” atrage dupi sine §i eliminarea paginilor ,.copil® -
asociate,

ului cu informatii, este necesary
¢. Comutarea se face prin dubly

pliunca Theme a cérei confinut include tema folosits curent

trun . A inile site- ului.
. duc catre paginile site- u
ituie di de butoarne care con : fle site- wlul.
‘ o o e ie i ramand in afara site-ului i nici
i g er na::‘g:':setri?:turii sunt: nicio pagind nu trebuie si ra?a?:v; 1 S e alul
R?c‘?”l’le hy ‘-‘”“ag 1ine Cs:;a'ungé fntrun punct izolat din care 54 nu mal pozla) E;"orma e mevigan: o
;jz:mtojf]'tlt;ue t;i‘i;lmei Pc;lradigma sunt utile doud grupui delinutt{;ain; ps:n o Qo B et of o
o o jz2i i ale unei pagini, amplasa _ at st o
P i T e elagt v gini i} sl entar, un butokr cu trim
bord o i’egaéurl' Cfg:; ﬁgginile de pe acelagi nivel (pagini ., suror; '} i, suplim 8
4 cu legdturi © e vel (p ort ) "
b'fr 5! Home, bard pozifionatd in partea din star.'zga a pagini b baomen ul de pagind —
catre pagind b 5 de legaturi se creazii prin succestuned: pozifionare S b el Far
. an‘; sz?gation din meniu — alegers componenta I:rnks gars eﬁ,l e e Theme wate i
flec‘?e Ingz;igaﬁon e e mtor (ot bufﬂa?’f'_baf)as ci}r:c;);reapor;ent&rii buioanelor orizontal
atoanel i i Jobal Marketing) — 2 at
isti ei alese anterior (Glo > pre ¢ 4 butoanelor orizonta)
b“toal}elt’r ml;'ns'n}‘:nﬂlgcte;?e ca efect cerinta de precizare a legdturilor din bard {In P
/ vertical — Finis. inta de U
" - e et hard de 1 i din sté inii irea cd buloanele se vor
paginile ”.Co?ﬂ e pa:%;r;;z& si a doua bard de legatutl din stinga pvagu.m,vcu deasilgzede et el 3
S’m{la’; e re?a pasul final se selecleazd Same lavel — legdturt cdire pag
ienta vertical, 1ar S ¢ se ¢ -~ o el et
or din sectiunea legdturi suplimentare Addz_tfon_a g4 i _copil”, bara de legiri din stings
o o acind Home nu are pagini ,,surori”, ci doar 4 pagind .c0] 1 ,c D e egaturii
inii o pﬂman[i)cigun buton si bara de sus va fi eu 4 butoane. Comentariu Irz L o e Brevicw
e fia vata‘veg ser. Site-ul rezultat in urma acestor operatii se poate prev
nu va fi afigat in browser.

i 15 5 M tPage ca gi in Microsofi
in Browser. . ;0% Web este la fel de facild in Microsoft Fron ge ca §i ¢
i tro pagina Web este : i aplicatie sau zond a
Adaugarea_tiz;l;s;ldlg !ra tsstgaturé sau se adaugd text copiat sau m“UtallF qlzg?szlt;ﬁr?suciesiunea: Edit
Word:ls? %di;t::?oreste aducerea unii fext d"’jaformam;’ . cc')lmai?l?geif;psl; fc aplica pe cele ale temei
site- uhui, Da leaza formatirile ; ;
\ ! Parggraph care anu ; B . . selectie fisier —
o fase Sf;et?;ﬂ; _}aizojzmi?@semr (itltfun fisier separat prin succesiunea: Insert File — f
redefinite. Texiul po 5 ) ' )
rinta ca figierele s fie de format .ixt saul ‘d0~c nlositd de procesoare sau editoare de texte:
Open, cu cei a, formatarea textulni este similard cu cea folosi a 4 D anile dorite. Se pot utiliza i
| ]t)s %Sirf;et?fl: 'se aleg optiunile Font sau Paragraph si se aplicd op
se selecteazd s ] . ‘ ]
instrumentele de formatare din bara de instrumente. 4 prin celelalte programe ale Microsoft Office. Din
ins imaginilor este similard cu cea facutd prin cele it asifel: Clip Art imagine din galeria
i Inser’a T" fiunea Picture — se alege tipul de 1mag1{1<? o aSscan;ner ot Camera imagini scanate
m(?mul Imerff ; F}:’om File imagine stocatd pe Suport Magnetic; From itivele s fie conectate 1a calculator;
Microsoft Office; orie al unei camere digitale, cu cerinta ca dispozitivels in Flash Format animafie
san de pe cadm;ltlie me;inbum de imagini aranjate in diverse moduri Movie B nntele din bara Draw;
New Photo S Erzealizati in prealabil; New Drawing desen nou reahfli 1:‘;:1:;1‘: stru%nlinzat' Video fisier video.
Macr;);nedla folﬁﬁ graficii noud din lista aferentd Microso&t}?ff;;e, ﬁ?rmhange Format), care foloseste pAnd
AutoShapes : ; t .gif (Graphics Inte . . s
: : fice mai folosite sunt .g . : Yoint Photographic Expe:
Pe site-urile Web formatele grati . amimate si formatul jpg sau jpeg (Jo ¢ e *
i cu imagini mici, adeseori animaic 3 i si imagini de dimensiuni mari.
la 256 de culori cu imagimi micl, ade fori folosit pentru fotografii 5t imagt ‘
i imativ 16 milicane de cutor : u 1t + in album sunt prezentate
Giroue) C; SUPIOI'FS ;311: )::tzao colectie de imagini orgamzate du§ ¢ o an~umu§nge;nga11;ie foto de prezentare a
gatert i i Paradigma dorim s& cre e :
miniaturile imaginilor; . pentru site-ul firmes s iei — meniul Insert —
iaturile lmag"mfl&o:;ai:ae);rgsupune: plasarea cursorului in locu_l dc? creared'a’_lugzl;;r de imagini, de editare,
produselor fn’}“e{‘l Faoto Gallery. Fereastra deschisi prezint.? optiunile d? a ar.E o anea Fertical Layord:
selectarea optiunilor fc. Se poate alege aranjarea verticald a foiograﬁl‘or p lb. }‘Ja e e modificarilor
de stergere, modsftjca;ll‘;,cz iﬁserarea unei imagini nu inseamnd si salvarea €i; _de al 31; o pagind
. D er .
se poate remarca Zp tiunea din meniul File se stocheaz copii ale 1mag1_r_1;10r (1125 o e o pe pagin sub
dintro pagina pf;nF P tPage oferd posibilitali de aranjare a informatil or i ndoduu ccestora, i
- Ed1toi’t1 r-or-l am%larea marginilor, dipirea celulelor, colorarea drﬁmiiilor acestora, aparand doar
Jfl?r];m; iab;ézrhﬂlf ii:' liZibile pentry vizitatorii paginii prin seta;e? lz Zer;)t Zf;:fnj are sau orientare. Peniru o
abelele A . le se numesc fabele Layo i 1 in locul
; i de site. Astfel de tabele . 3 i lascaza cursorul in
arasfarea confinis agind Web deschisdi in mod Design se procedeazi astﬁ:;- Setplc dorite ale tabelului (ca
inserg un tabel 1;:1‘7" o a}.jzﬁ 8; plitinca Table din meniul Insert — se stabilesc coordonate
inserdril — se active: !

. : ite- ubui.
in cazul tabelelor Word). ife Web, acesta primeste un nume unic, care devine adresa sit
3

An jea pe internet un si . . . erlinks). Procesul de
oo Se;’sgbz!:;‘loi: i a site- urilor se realizeazd cu ajutorul hiperlegdturilor (Hyp
Inferconectared
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(#]

F Zatlir

eaiizare presupune: Po. Ifl e Lt d apard &) ”

{ re a unei legad 1 pre! 2ifionare cursor in loc I do 1t sd a !egatura - SEIECtla ] L
tluﬂll R

Hyperlink din meni
niul Insert, prin S
Verificarea lesaturii » prn care apar opfiunite de defini i~
24furii se f: ; efinire a legdtuwii; 5 selecti .
sau deschis e browee acse prin click pe texpul acesteia cind pagina estega urii; dupa ;\eflecjza optiuniler
er. Se mai poale verifica §i in modul Design prin co. ”f;‘?VlZ}laiézata in modul Previey

inatia Ctrl + elick,

g # 4 P 1 D 3
g
Le alurile citre o pa na sau un site Weh deja create pot fi externe, cilre alte sife- urj s U Intern,
célre o pagina din site.
- aiy nter
€y

Daci, de exem ;
. plu dorim a realiza o Jeodturs
site- ul unei firme ] o legdturd externd intre . . g
Partenere, a pagina Terfi a firmei X . T
tunct voin alege ca punct de inserare g lega"tur:'fi fr;fc‘e;z‘zufarac‘ﬁma edtre.
! paginii Terfi fn. .-

acest scop In fereastra I LT irm
nsert — Hyperlink 7
" soop in fere se completeazdi in ci '
part r%rlear in casu;z} Address, adresa site- ului firmei pa:“ferllrelrzasuy1 de text Tt to vl mumele fi .
) area unei legdturi citre un site 1
pagin deseren et legdturi extern se poate face i prin simpla tastare a adresei Weh (URL) .
Pentru a realiza s i ’
) o legditurd interna am i) |
dorim o T ¢ niernd ne fixim in chenarul jat di
2 o papts S A ienarul partajat din partea de i i
tur: use, iastim numele paginii Produse, il selectim si dggsr:eil'tcl- S
| s iul cont
declararea adresci, ce se realizeazi selectd in Ii et Popier popelectil, dar ma e?itual
oo, ce se 1ea ectind din lista Current Folder figierul Produs; htm e novole de
) area ] ini noi .
el cone oot GO € pagmau:z]ez {;ag.m: h01 se poate crea i o legdturd; pentru aceas;t dupa
Document 55 se o aure pagina ;IJJV §I activarea ferestrei Insert — Hyperlink se ale ; ‘;Pa o are
’ . ) e opfiunea C;
decragt e ame of New Document, d ii - vt
i gl de V , denumirea noii pagini, car
oo e de | When to edit se alege pri v Edi coument lnor g 1
et i oane 77 prima alternativd: Edit the docum
" ‘ A et ]
Comateien lmeta:diat‘ u sau al doilea buton Edit the document now d:cz'iater qaca .
O altd legdturd i a ' | o
import n &j i
b mastens L0 pmpfie; ::E? in ;lte-' urile .\‘_/e:b este cea cdtre adresa de e-mail a admini
personalizate la intrebdrile lor. tar u de site. Ut‘llrzand aceastd legitmed, vizitatorii ta i ll_?ISIU?‘atorullluni
cirora Ii se adreseazi, Per =cre a;el C[e intretin site- ul au avantajul comunicarii de orif 0d P orichnd o o
ora a7y, tru ea legaturii citr i i ) 6$m110r105.ndc |
optiunilor de crear Y, ¢ 0 adresa de e-mail, dupi 5 apeirea
Ortee 1 deea1 iegftitum, In fereastra Insert ~ Hyperiink se alege (;p!?lf: Segf Cfa"fa ddrex 1 spelares
) . egaturd se mai poate realiza 57 ; ; i ot e s
hypeﬂmJ]{‘{ rintraun preceden mentirt a §1 de pe o imagine prin selectarca ei si prin atasarea unui
egarea paginilor intre ele se f: i pri
. ‘ ace gi prin folosi i i
navigare (Link by e _ p osirea butoanelor inter. i
- : nire : active, ca alt |
ars wnui buton de navigare se face astfel: se poz:}‘io;zeazd zz;ztwal ]? b]are[e &
orud In locul de

C'ad)eie Sunt 0 allernaii ¥ ¥
s ini dist: - Qiivd a flabe!elo pentru QT'CII?]‘LHEQ’ co;z[inuzului urad site. Un set de cadre este
fon‘ntiat din palg ni Id AT nclie, de exempln, daci (? firmi are un site restrins format din pa. g'n'le Sg a.htm care
[¥4s) ze- nimai sigla propite, Pro use.htm, UleOl’i.hTﬂl, LCgﬁtLiFi htm ¢ uk £ I -1 i .
Prod F . u 2 butoar care trimit cétre pdelJSC

Banner and Co
nitenis. Fereastra contain
et ] er ¢e apare ; .
pagini existente ca si confinut °¢ apare confine 3 cadre, ficcare cu 2 opfiuni:
fncarcd paginile dispgnibile; msl:; a]‘ ciadr:l lui Set Initial Page, ca $i,frl cazul exeri’];ﬁﬁn{. . 5‘:-“1;31:31'3 @ unei
.. 3 sigla, in stdnga Legituri § ul considerat cénd
pagini noi New Page car - £a Legdturi, In centru Prod i izar se
. e va deveni confirutul i use si Furnizori, sau crear i
pagind goald, ca si cum N utul cadrului. Apdsand acest b ; ca unel
s s- s . uton, cad < »
cadrului. ar Incepe constructia unei pagini in modul de lu;ru I?;ls 'Se tfglleOrma oo
’ x sign, dar in limitel
Dupa completa itele
r¢d tutur . .
se salveazi pe rénd, i turor Ca.dre]()rs pagina container se safveazé in mod obisnuj is
In conchuzi a.r;. agina container se salveazi la sfargit) od obisnuit (paginile noi, create
.. uzie, editorul Micros .
unui site In variante alternative avoz"fn? FrontPage oferit o serie de facilitdfi privind crearea si d
galerie de imagini, intre care se pot ¢ oht'e mé grafica, bare de legaturi, banner-e, informagii d§ 1 t‘eZVO.ltarea
: . R 4 rea hiper- legaruri dj . . i 1 de tip text si
terarhiza prin tabele Layout si cadre de pagini gaturi diverse, jar confinutul unui site se poate szucturz §0i
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Alte programe, mai frecvent folosite, si sigl
Web sunt urmitoarele:

platform
media, modalititi de publicare sau
animatie i este un program flexibil, usor de folosit chiar si de incepdtori, sin

designer-ului.

standard de dezvoltare, optiuni deosebit
dezvoltatorilor si designerilor si creeze
de CSS (Cascading Style Sheets) p

STRATEGH ‘ALE INGINERIEL ORKGANLAA | ULAIR, Winaes sy =20 oo

Un Web site nu se realizeazd folosind doar un singur limbaj de programare sau un singur programm.

ele asociate, peniru crearea §i gestionarea de site-uri sau aplicatii
crearca de confinut bogat pe difetite
tate ridicati, suport imbunatiiit de tip
ayer (strat), §i “motion tween”
gura limita fiind imaginafia

viitar standard industrial ce permite
orate de productivi
Functioneazi pe baza de |

Flash MX reprezintid un
e 5i dispozitive. El contine elemente incorp
modele de ajutor.

er MY pune la dispozitia utilizatorilor o puternicd combinatie de modele
e si unelte de inalt nivel, suport de editare de cod, permitind astfel
aplicatii de orice tip, pagini web standard si aplicatii performante.

4na la editarea de cod scris de
diu de dezvoitare

Macromedia Dreamweav

porind de Ja optiuni de implementare
ménd, Dreamweaver pune la dispozitie uneltele de care esle pevoie pentru un me
profesionist. Dezvoltatorii pot folosi Dreamweaver alaturt de tehnologia server pe care o doresc pentru
realizarea aplicatiilor internet ce permit conectarea utilizatorilor la baze de date, servicii Web i sisteme de
securitate. In acelagi timp, Dreamweaver este un HTML editor, indicat incepitorilor care nu CUNOSC foarte
bine limbajul HTML §i care cu ajutorul acestui program pot crea site-uri, folositor i profesionistilor care, cu
ajutorul acestui program, pot crea site-uri §i aplicatii Web cu adevarat reugite si profesioniste
Adobe Photoshop este un program specializat in tucrul cu imagini, folosit pentru cr
imaginilor din site-uri. El este foarte flexibil 5i are o interfafd intuitivd care permite o multitudine de
modificiri necesare in mod curent: editari de huminozitate §i contrast, culoare, focalizare, aplicare de efecte
pe selectii, remsare de imagini degradate, numar arbitrar de canale de culoare, suport de canale de culoare pe

8 sau 16 bifi, efecte pe layere diferite ete.

parea §i editarea

CONCLUZIL

Activitdile de makeiing pe infernet au ca scop’ principal atragerea clientelet potenfiale printr-o
informare §i comunicare adecvate asupra oferiei i derularea activitatilor comerciale cu eficienid sporitd.

Printre avantajele marketingului pe internet sc pot remarca:

. diversificarea ofertei 5i sporirea vitezel de tranzactionare a afacerilor cu terfis;

- micgorarea cheltuielilor comerciale ale intreprinderii si, implicit cregterea profitabilitagi -
intreprinderii; S

- informare si comunicare proim disponibilitate non-stop a"
informagiilar privind potengialul si atuurile intreprinderii; C

- copsolidarea si dezvaltarea relatiilor comerciale; L

- imbundtitirea serviciilor folosind si inforratiile de “reactie inversd” (feed-back-ul) ale partenerilor

pti §i atractivd cu partenerii tn afaceri,

tingului electronic, cum
la baze de date gi cunostin
financiare

mnalat riscurile 3i dezaveantajele marke
“gpargerea” accesulul
il direct intre parteneri, dificultdile

etc.
Totodati, sunt de constatat §i s¢l

atentatele “hakerilor” de fraudare a agenfilor economici,
confidentiale, lezarea “intimitaii”® firmelor, lipsa contac
care limiteazi accesul ia noile tehnologii, &te. G

Indiferent de evolutiile contradictorii, uneori, ale informaticii si clectronpicii, marketngul
cunoaste o dezvoltare de ansamblu continui,atdt la nivel global cét si in {ara noastrd, asa cum’o’d
cu caracter statistic, publicate in revistele de specialitate”. :

7 Mérsanu R., Avantajele gi dezavantajele comertului ¢lectronic, n {tibuna econor'n_iC'
8 A se vedea, in acest sens, articolele autorului Marganu R. publicate in numerele 3514

economici
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ABSTRACT: FEngineering of orgamizations requires the definition and application of modern
management and marketing strategies in the context of exploijation of new information and
communication technologies in computer networks. E-marketing provides the necessary access and
efficient use of environmenial information to allow optimization of market relations protagonists,
benefits, primarily to improve economic and financial relations between the companies. Design and
editing sites are prevequisites for achieving attractive desiderata of modern commercial, profitable for
both bidders and customers.

INTRODUCTION

The globalization of financial and economic exchanges between companies, their adaptation of the
complex environment of market economy, assume using flexible and creative ways to address customer-
producer relationships. The reorganization of the company through marketing perspective and engineering of
organizations stands as a method of design and redesign of organizational structures, in accordance with the
requirements and business dynamics in order fo increase the market value of companies. The main goal,
pursued by the engineering organization is adequately meeting customer reguirements in terms of
profitability in the enterprise, linking the internal structures established by relationship management with
third product, using the new Information and Communication Technologies (ICT), implemented in computer
networks.

Classic, the making of a comumercial transaction involved market research information on the
transaction, finalizing the commercial contract, sell a product / service and payment. Jn these conditions, no
enferprise can afford lo operate on the market withowt a clear, short-term medium and long term goal, to
assure success in relationships with partners, in terms of rationality, efficiency and profitability of the
organization, In a comprehensive manner, Internet marketing and e-marketing is the promotion of goods and
services on - line, to both existing customers and to the new, potential methods and strategies of ICT.

1. INFORMATION AND COMMUNICATION THROUGH INTERNET

By connecting fo the Internet, companies can provide competitive advantage through: the primacy of the
market, advertising before [aunching the actual supply, contimuous improvement of performance by adapting
better offer to the user’s requirements, develop market continues to own and penetrate other markets under
penmanent control.

Distribution of information through the Web is crucial in achieving market success of a company
providing key competitive advantages, such as boosting sales, atiracting new customers, promoting compaiy
image and brand, etc. First step for Web advertising is achieving the website and collection of interconnected
pages depending on the structure of information required to be presented, going through phases of work
following: development of one position strategies, behavior and development target, define the structure and site
creation, improvement and testing and implemnentation of web site in its final form.

In carrying out site information and communication network on the Internet, a business model is given
by the nature of relationships between partriers. In general, relations can be: I-1, such as online shops, for m o J
as electronic or embassy or m to » for actions such as auctions. The main elements of a model are: supplier of
products / services, internet service provider, the customer may be a-consumer, another business, public
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government or employee. Iuterner business model,

department sto: -mai : moders, most commonly used are: electroni "

coﬁx.m ity ivh]fug ;le;% uf[:llitz;;r(l;mc f[Sn‘focl.lf.}'mlnf:n’[ (e-procurement), the electronic auctiono ?zaﬁggn)(e sltil‘(t)u?i
cnefits of electroni i - . s

and models of promoting the oblioty ectronic services (e-service outsourcing), brokerage information

. . .
o sfart your own buSI?’IeSS th ugh ine Iﬂ H@f, ma; acfion.s' 0 be perﬁ rmed ya pany 1r 1 de )
I O h Il d Fis) b compar citn L

establish variant or pl Y ite on the Inifernet a (<} and tactics that are
- pan " page / sit I/ " i i i
ari " ? i , appropriate business strat gI1CS i
ICOB lll.E m ltS. business p]a.n, defined Objeci‘lV@S ofz‘he ﬂrganization and the proj Y Cre i [ P
tained ! . project by cr atmg, tCStEl’lg and
& main i
Thy reason ‘Why nany companies have not developed solutions in the business is that securig}

1
18 pIOb ematic Of U‘ljbf mation fransmifted over the net Wofk a lerequlSlte for the smooth buSllleSS eﬁicle
p Ilcy

romoted thr o
gr e ?oui}; f;};lzzrsgze.lICIE Secw‘zt}{ is 10 find solutions to eliminate potential damage from enemi,
o by offoin g ’ e level of quality as threats and opportunities of information are divect atte lii:
dramatically and encc:z;mtys flms are subject to attacks from the appearance of the Tnternet, but it increasc d
transmission of data i ered considerable economic and financial losses, In general, in order to en y

’ is necessary to transform data sent to a channel "end-to-end” sure safe
decrypting them, nel "end-to-end", by encryping and

%I;SEQGES OF DESIGN AND CRITERIA FOR A SITE
addition to issues related to plannin, i
o i g, layout and program in si ;
deszgnmlg a business website can be considered ’theyfolléwixéJ .1‘0 ing ofa cerain sic, the main stages s
. Setting the type of site that ma ] :
) ! 1y be, in essence, "company” or information si i isi
f . . PR ’ 7 sile.
:}?nSIdeT who is the writer of the site (private individual, a firm's representé{iv f 1‘n o ion st
he audience that would be addressed: o Jarge company, etc.) and
2- LLF sat i ,' .
posgibﬂiﬁesi?izﬁﬁs;z;;m; Information should be collated in depending on their nature, structure and th
bt e oo oo anginfzriiﬁziz A; conkrﬁlfzny website is focused on visuals and fnre;active z’rzformatfm:
 and sile chain is oriented toward aestheti j
3 Tt & c fe chain | sthetics and presentation:
‘ profect of "navigation map" (navigati i ,
v i . o : ‘gation map) which the i
” }fe § S;Z:Z:-& Map is a s:r.np!e drawing in which the home page (home pagg) is the mainn [I::Y f;gmre
i prcsontins r; s;f::;z:’tid with %acgﬂother or are independent. Homepage must be conclusive fnd se;.lgagest;‘ﬁe
: , to provide informatio i isi .
e et e n about the goal, it takes less load and attract visitors to browse
4 Navieati A
You can Cho:;\sféggézt(‘):e stmc;ure determination 'for the reader to easily build on the messages and conty
g choose beu eltl 4 tinear strocture, which allows moving from one page to another sequence, a :'r"m.
Importan,t it the st oot page tree or a complex structure in which several pages are inte zlnk fie
ortan at the main page to reflect the correct structure of the site fo isi interested 1,
o si attract visitors interested in
3. Choosii ] ; ]
bt :[:).:zf fma:g;i?oiccsf;lrdmg tol the sz;?]ec!. When creating the design should be considered image
8 ape, color jon 1 i
between ohjocts oo , shap and presentation in the display area by balance harmonization
6. site testing involves checkin
g the correciness of the i ]
rales of 7 : z g presentation of syntacticall i
o ﬁnkscg:svt;tc;gz ang’h arva.zlable information (semantic content), the accurac’; of finks gn(tth;:lz zg.:nngllljaance
€s (the site to comply exactly navigati j 5
e een gatton map and meet projected goals);
— dirzz:;;zf ;ﬁey}zﬁc‘i Z}: glaces Xkere Yyou have saved your site. Files o Web }%ages)wiﬂ be stored is
eIVer. ropriate fil ] ]
() and e URT o your web pprop e host page will be named index. htm (1) or defaul htm
Evm;uat‘mg a site considers compliance with guality criteria, as:
* layout and organization of information. Their criteri are
; : . Their criteria ar i
contain unnecessary information, duplicative ¢ logicsl, easy to apply and does not
* dccess time. Internct connection is quite ex: i i
. ‘ : isq pensive, which means gas output report and
eiween the amoum‘_ of information included, presentation graphics mode and }[!:) d 1 s
pages so that potential users to obtain "usefil” information; actime of Web
*  (reaf i1y, i ! :
muitﬁi:ttzg;ty, in ;erm} of design of all pages belonging to the site. To "return” on the host
ame lype of connection, which js placed in th :
e ; , e same place on the page. Al
¢ used the same design banners for any buttons or other objects containedl.)algrcanniitth uflzlri:

easily allow i i
o8 ly any changes that are necessary in the design and development of the site;

avigate through its pages, taking
ssibly nonlinear, but it must be

Effective Web-site navigation. Users of the site can easy m
structure is more complicated

advantage of browsing through - a coherent structure, po
intuitive, so that useful information can be easily found, if the
presentation is recommended explicit on the host page or the navigation map;

e updating the site. The upgrade is required o do more often, period changes and deadlines can be
set from the beginning. These changes may be announced in an atfractive homepage, so visitors

can go directly to endorse new information;
«  portability of retworking site. Since the design phase, should be considered website visitors,
which means that visiting the site is rof restricted 1o using certain COMpPULErs or FeSOUrces;

s interactive website.
From the creafor of the site and its visitors to have a permanent connect

- A timer counting visitors;
- Enabling the sending of efectronic mail, even on the page;
- Request for suggestions and comments from visitors, who

belping to improve the site.
ncome, fo assess, test and "manage” their

Any company that uses the Web as a source of i
performance through e-business infrastructure. Responsibility of a successful manager is lo incredase the
by using minimal resources and effectively materialize the investment

operational efficiency of the enterprise
or made worse by the company in e-business infrastructure.

Along with Web services development, was born one new series of issues concerning the assessmen?
and monagement of applications implemented and distributed, which are based on specific services. And in
this situation, performance management applications hased on Web services can only be done as a service

rather than using software.

ion that can be through:

then be treated and resolved carefully

3. EDITING OF WEB SITE FRONTPAGE WITH OTHER PROGRAMS
A simple Web page editor can be achieved using HTML (Hyper Text Mark - up Language) or using
the sites where templates are available to Web pages and that would get and process jmages from ‘Web pages

need to use GPUL
Browser is the tool to view Web pages. The most common are Internet Explorer and Netscape
and Web sites. Each of

Navigator, using & graphical interface that allows easy viewing and aitractive pages

them have more options.
HTMI. editors of Web sites can be achieved even if HTML is not known, They fall into two

calegories:
-WYSIWY G type (What You See Is What You Get, means "What you see is what you get");
- Editor in HTML. .
WYSIWY G editors can be used easily even by they are not IT scientists. Althongh many options and
buttons, simple Web page development is relatively loose, providing templates (templates) to complete.
wishes and requirements. Disadvantages in such editors are: poor control over how the site will show in the:
end, allow an advanced HTML programming, output files arc larger than normal this is because it is® .

specified and added your own etc. R
HTML Editor allows viewing Web pages and make a number of other features that facilitate u_rt'_nrk L

team planning, layout and performance af a Web page. ; S
FrontPage is a Web page editor that provides full: =0

the user to'se how: o

ieving multiple pages fromithe! 00

Component of Microsoft Office software package,
access to language facilities for HTM, making part of the WYSIWYG editors that allow
the page will look, while creating them. If provides opportunities for ach
simplest to the most complicated. The technique is visual, object oriented, highly in
Making Web pages with this editor requires (only) knowing the meanings
main menu is similar to the Word processor documents, the differences consisting o
specific elements of editing Web pages.

Microsoft FrontPage is one of the best existin
editorial of pages, it provides fools that helps you manage sites and Web pages. The

fuitive, o
of the menu GpEoNs:. The
f options: that relate.to

ites. Tt is nof only ¢

¢ software to create Web s It i o
editing '_of'_W_eb papes;

main activities are:
1, starting work with Web sifes. As a WYS

very good in recognizing standards an

IWYG editor, the most popular browsers; the proce:
d generate the corvect HTML code: He'




fa;cilz’tz‘es I.n'temet Explorer, such as dvramic HTML cascadin

Dokt Sies definition Fharmels (Channe! Definition F iles} e;.nd more

esktop FrontPage Editor window consists o '
and includes Jape/s- ‘

*  Normally, you can use the WYSIWYG edit mode:

publish.
After launching the
program, there are the bilities:
v’ Open an existing FromtPage Webh; e possibiities
v Create a New FrontPage Web;
v Always Open last Web;
2. Use templates and Wizards for Wep sites,

New dialog box are redicted di
choose e g o o m}:} o different templates and wizards availabl

’ creqte g 4 7
separately or be matcany " oxisting i proper discussion group. It can be placed in 2 web site

Form the presentation femy i
1 plates window th i
e ?;eps’ bich et proposen oo e user can select the desired shape and then going through
- creating a puge is done for exam vorki
' 3 ple, working th ing:
Z. File menu select New aplion; &% staps fllowing;
- Web option is selected, the wi i i
A wind
o ow displaying the name templates that can easily build g
¢ Personal Weh template is selected which will
Frontp page, but it can be changed easily.
rontrage will create a now P& i
ge show
Document homepage (homepage) will h oo
the help of FrontPage Editor.

To launch the FrontPage Fdj i
s age Bditor, double-click the dock jcon MyHomePage. M

show the default directory where to store the

: picture of it in the FrontPage Explo i
ave links to ail related documents, each of which carf ber 2&:::11(:31":‘;

cont i
2ing Ppages of text you can edit to customize information, FrontPage Editoryliom'cpage o ement

known in other Microsoft
110 oth programs. HTML editing tools are pot
similar facilities, The program supports tables and many other fégzlrg;ﬂz I-?PI(AS]{WYG, but FrontPage offers

Aﬂ:Er makl'ﬂg aﬂy Changes to ﬂle docmneﬂt Ele: ﬂl ave Coﬂnnand ﬁ[ﬂnl the F € men and t
y S 1 ct SR I] m 1, d hen

4. Displaying « page i
ge in FrontP,
The first step i the
Explorer. In the ad J

5. ngtz‘ng links on the Page.
Of examp e creatio i ]
a 1 of a website stored i the / store folder, which confains pages

te) we plopose th
. agr -
. l, 25 2 0, A P i . , f’. f23 - pagcs can ])e created ‘tl
j'ndex htm ( hlm { maﬂdh hlm (274757 or] hlm jer 1. blm and .“e.f hl}ﬂ 121 w1 a

p N [) 5 g W dP Tosoft W()ld Drocessor Bef()ie ])IC)CCed]]lg to ﬂl -t
S IC e(i[!l]] SllCh as INote ad usin; Or ad Or LI]C . < 81 e,

zhe mfo; Hanon azspla ed on the T FUCLyr ed b IVP@ teXt, tﬂl]IeS Br aphs ete. and lhel.’ nature
1) th ntaernet can be Siruc,
g ( > ]
(Conlpally IdEHU.ﬁcatI()n data, Cata[ogs, th]ld addreSSeS, etc.). FTODtPagE Edltor 15 anaIYZEd )IH the ldea of the

concept of body site gs the collect; J ]
o 108 of pages with a relationship between them and a ser of files of various

Using special assisiant Wizard, the Steps of designing the site are:

1. FI()III ﬂ]e i de menu Sﬁ]ect ew and COIIlIlla.nd Op“‘)ﬂ gives New Héb SIte o1 at?t:umeﬁl Icon buﬂc?}l

N
aclivates the vacium Standard toolbm ~
5

. ¥ ¥ P
2 Se]ect Optloﬂ onepage ﬁ eb Sile, WhICh lesﬂlts n dISp]ﬂ mg templates plonded b thE: 4 phCat[D
1,
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e sivle sheets {Cascading Style Sheetsy -

{ several labels, Bar labels is in the bottom of the workspace-.

UNIVERSITATEA Qﬁ\\(

o K SBOCGHAN YOn A A
3. select Corporate Presence Wizard specifying the destination, whidH will save ‘ih’e,slxti (defuilf lé\sav?si
in My Documents, My Web Sites folder). Afier confirming the type of si e\and place of-sto age by activating
the OK button launches the Corporate Presence Wizard assistant, % Jein g EHS I SnSy T q}?ggtiony_‘;gr
requirements in a sequence of steps, traveled the usual Wizard buttons: h;%lyiack, Cancel, aiitgp,é‘f)ﬁsh.
These steps are: T T

a. presentation wiility, the warning that the answer to questions about the company; :

b. the selection of pages that will form the site, binding the home page as entry element site store, the
other refers to the news pages possible (What's New), products / services (Products / Services), contents
(Table of Contets), reverse connection (Feedback Form) and search (Search Form);

¢. main page requires the selection of information that will appear on the fromt page of the site,
grouped as follows: introductory information (Introduction), the company's purpose (mission statement), the
activity (Company Profile) and contact information of the company (Contact Information};

d. The news page will gather recent data to the shop, such as changes fo the site - site (Web
Changes), any press releases (Press Releases) and arficles and'reviews (Articles and Reviews);

e. products and services page indicates the number of products and / or services which will be
described subsequently in separate pages. On the page that is created as a result of this step there will be
links to individual pages of products and services;

J- description of products and services, in each product and service details such as name, features,
price, consumer benefits, profit made, application form for additional information about the product or
service accounts reports.

g forms for feed - back, used to collect users' impressions on site, the organization and its supply.
Information required by the assistant to the visitors of the site are name (Full Name), job (Job Title), of
which organization they belong to (Company Affilation), address, etc, Full details of site visitors will be kept
in an file stored on the Web server. The next step can decide if this file will be compatible with management
software and spreadsheets;

k. the contents page, display links to all pages of the site, user aptions are: automatic update of the
list of pages, view pages that are linked to other pages of the site, using dots or tags to pages on higher

levels;

g page header and footer clements setting it will appear at the fop of site pages, such as logo (logo),
title page, links to home pages and items to be displayed in the bottom of each page: links to pages, address
producer page, notes on copyright, last modified date;

i. unfinished pages marked by a suggestive sign;

J. indicate the name, acronym and address of company;

k. specify number of phone, fax and e-mail address of the company, the main company confact
information;

1. The duties of the assistant afier work followed by the Finish button to activate wizard prompts the
user lo answer the question if he wants to be reminded what to do. Bach task has a voice on the
implementation status, i whether or not started the construction of a high priority, pages associated with
tasks, tasks modification date and description of that task.

It is noted that the use of specialized support is relatively easy, but customizing the site is tedious and
time consuming (as for use in Visual FoxPro specialized assistants), so the use of the wizard is not the best
solution.

Creating a website can be made by the following steps:

1. Define the destination and the site, eg store folder located on drive C: \

2, Selection of Web Page option from the File menu, New command, From the New task pane to
choose option One Page Web Site and choose Empty Web Site template or One Page Web Site. In the first
case creafes a new site, empty, without any pages in it, if the second is creating a new site with index.htm
blank page. The Empty Web Site option, the Browse button to specify the folder file storage site, for
example, C: \ Store, after confirming the type of site and folder storage, using the OK, New panel is closed
automatically, and the site is opened in view mode folders, containing the list of folders and files related
information. Store folder contains two folders to store private information retrieval files required by the
publisher and save Images of the site for special Web pages easier.
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Creating stte pa, i
. iges can be done in several i
hiorarohcating ' veral ways, recommending that i / 7
oS rz .atlonshlps between pages, the navigation structure. For exagm la 'lt ;bhe o idoreq,
ra z,%m]z; SRL, may have the following website hierarchical structti:rz’ i he examplo considered,
. Home pa i ini :
Hom lfa ;:s w;xsnotitixhletersr;:es%ch as aiogo, buttons or other objects directing the user to
er 2 spec .
o agcs, pecial offers, events, messages, ete.), the site search
% iﬁmﬁanyzpages, products, third parties and News;
. the dev inchu
L smr: og:ze};:‘r elf;vel 3 company page can include history, mission and key pariners of
X s page will present evenis (conferences, training activities ix?d

Age. ent o ects), newspaper articles about buSIHESS alld hm‘ﬂﬂ” TESOouUrc
o]

management information,

To achieve the navigati i
¢ gation structure is necess } !
wiode, wh Z t ; ary to switch the view mod i ieati
mod b\: n:;:gnaltf:v]; grese;t;:mn of hierarchical relationships between pages. As aod:tanZiiegblm oo
] re of the pavent — child. The first i : i e and
o z page is created b
Na:?g ;t?fllllt “t:llsgk onTt]lle blue-a.rea) and selecting New and Top Page ;cglg”l?‘fege}’ﬂomi ol e
oviegon pagzzv.c sy Z I‘B]Il'aldﬂrl.'ng pages is via the "parent” to "children”. For EXampzllfemum:’qn' in the
second level pa o so: drive right mouse buiton on the parent Home page seIect’N s e
rename companypaﬁecsrz;t:dm(ie: P]ag: lglby rtilght-clicking and choosing the Name }page ther?;:pgatkglr: i
4 . pply to the other ing e
folder v\;}l contains files of extension. Htm for each I;iggzsczili;:féf pact I: Aftes creating all the pages the
O i(;ggi gla;at:dd i:. f}fso;'rated with tftree names: file name extension. Him (eg index.htm), the #
A b el iﬁon n e browser (eg index page is named Home Page) and name no;f di !1 o
el b g o ars of the site (Home). Assign a page title can make the renami S ee on
perties from the context menu option and typing in the it e
-y itle text box of the new name of the
Deleting a page from the site is i ]
. 18 in Navigation vie 7
ot 2t : ! w mode by selecting 1 ]
WEbup e (s;if]:;zzf ;’he Delete OFBtIOI’%, which allows alternatives to gctual r;rrzfofai ﬁfi::, gtrlfi{ng i‘he othor
b Dag : age for Navigation structure); option is confirmed with the OK b on. Dele o O
paren ;ntalls removing pages "child" associated. ) Hrion. Deleting @ page
o lay the design and completi ite with i
1o ign and. ipletion of site with informatic ifi i ]
page mdl.wch.ta.lly. Switching is done by double clicking on then e S i g e iew cach
ot page or by selecting Page from the View
A theme is a predefined set i
of text formatting level, back
0 * - i Om
under an ?‘E;?n;::;ate name and the entire site to ensure the graphicfrunit d/’i;;g?nngs’alfii:ﬁé} o B
! . . is sor
thomes, o themegle;;:ﬂ ;Zlg;:t Thdeme option whose content includes Curvent theme usesdserece )
mations - Actius goncias r;v ;ﬁz checg boxes for setting options (expressive colors : Vivig Jé Tsed
: ! i : - olo
1‘anJIttaeqlm-ec]; paper - Background picture). Check boxes are deselected, if their use is nr;
- In the task pane select the desived theme;

- Determi, i

hosen seneiern ?;nﬁ,f ;co;;e (:f th? topic as foilows: lef click on selected current page, righs click on th
celenion o option pphy o selected page (s) previously selected pages, right C[iC);{ Apply th e
selection a5 ' option theme Jor the whole site, which will involve ground applicati Coil soncn o
gma replacing the existing formatting. epplication will generate »

e effect ication 1
ivolves oo lgm ;'Z:f ti;:o Zﬁz:izi?e; E:echa.ng::_ the background theme, modifying a predefined selection
’ nu o i ini

graphlcsﬁuﬁonsj bults, ete. i ormting tex;t) lon activated on miniature theme. You can change colors,

alternative to using a i ;

graphical th
gc}zlckground and text on the webd site, . vols
us:

predefined by the user is to chan
cal t ge the appear
which involves many aspects of color desired actions angpknoa:lt;ng

- Background can be customized b j
. ¢ ed by applying an image or col ]
mfgmc_:}i:;) r:se;u. {lﬁth(:‘. \;m‘dow can l_je established: checking background hﬁ;gzelge;?ggoﬁgkgﬁd o e
ane onoo aIg tf Tig t image using the Browse button, if you want the image & o in e
parent box is selected and Make it a watermark, color and background co%(fr tgxippear @ format

- Col . . . .
olor of unvisited [inks (hyperlinks), visited (Visited Hyperlinks) and active (Active hyperlinks)
s).
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Background can be changed if a defauit theme after its cancellation by the suecession Format —

Theme ... No them, All themes available, vight click Set as defaull theme.

If you want to use some common areas of all the pages can use shared borders. In the example
considered, the presentation site of SC Paradigma SRL, established structure, which we have applied the
theme Global Marketing, we want to achieve the following common aregs! d box at the top of the page

display the company logo and a banner with the title page, a box on the left page navigation buttons within

the site and a box at the botiom of the page o display the name and email address of designer site. Steps (o
achieve shared borders are:
- Activation option by sequence Toals — Options ...

box validation;
- Fixing the position and role i succession borders Format — Shared Borders. Shared borders can

make the top, bottom, left, Right, which may or may not have navigation buttons. The frames can be made
on the curvent page or all pages of the sife (All pages). Position borders are confirmed by OK. Comments

can replace the default content you want,
Page banners are a quick way of adding page titles. Ifithe site or page theme has been applied,

otherwise, they will contain only text can be formatted as desired. A prerequisite for achieving banner is
thers a navigation structure of the site, the banner is mot visible on a page that is not included in the
navigation structure. Banner is the nome given to the user page, when it renamed the Navigation mode
(Navigation name), you change the name automatically changes the page banner renamed. Inserting banner
is at the top current page, the sequence: Insert — Page Banner, Banner selection, text or image.

Navigation structure is formed of a group of buttons that lead to web site. Rules to follow in

creating the structure are: no page should not remain outside the site and no visitor should ever come in an

isolated point of which is not May be able to return to the site. If site company presentation paradigm are
two groups of buttons useful as two navigation bars: a bar with links to the pages 'child' of a page, located at
the top of the shared border and bar with links the pages on the same level (page "sisters”) and, additionalty,
o Home button to the page, bar positioned to the left of the page.

The first bar of links is created by the sequence: positioning the mouse under the banner page menu
Bars — choice component of the open window type — Bar based on
navigation structure — choice aspect-bar buttons, such as Use Page’s Theme that gives buitons chosen
theme before (Global Marketing) — specify the orientation buttons horizontal / vertical — Finish has the
effoct of the requirement ro specify the links in the bar (if presented to the pages of "child" of the current

page - Child level) .
As is done and the second bar Tink on the left page, except that the buttons are vertically oriented
and the final step to select Same FLavelle - links fo the pages on the same level and additional links section

Home Page - Additional Pages.
How homepage Home pages not “sisters”, but only 4 pages "child” links bar on the lefi page will not
have a button bar above and will be 4 buttons. Comment relative to show links will be displayed in the

browser. Site resulting from these operations car preview the Preview in Browser option.

In a Web Page Adding text is as ¢asy as Microsoft FrontPage and Microsoft Word: the drafiers of the
keyboard or add text copied or moved from another application or area of the site. If you want fo bring an
already formatted fext, recommended "sticking" to the sequence: Edit — Paste Special — Paragraph
Normal canceling the original formatting and apply on the basis of redefined, Text can be inseried through a
separate sequence: Jnser! File — Select File — Open, by requiring files to be made. txt or. doc. _

Also, text formatiing is similar to that used by processors or text editors: the selected text, choose the
Font and Paragraph options and apply the desired options. You can also use the formatting tools in the
toolbar.

From the menu option Insert — Picture —+ choose the desired picture fype this: Clip Art Gallery
image of Microsoft Office, From File image stored on magnétic media; From Scanner or Camera or scanned
images from the memory of a digital camera, the requirement the devices to be connected to the computer,
New Photo Gallery album of images arranged in various ways; Movie in Flash Format Macromedia Flash
animation made in advance; New Drawing made with new drawing tools in the Draw toolbar, AutoShapes
form new graphics related list Microsoft Office , WordArt styled text, video Videos. Web sites are most used
graphic formats. GIF (Graphics Interchange Format) using up to 236 colors with small images, often
animated and format. Jpg or. Jpeg (Joint Photographic Experts Group) that supports 16 million colors used

for large photos and images.

— Authoring Page - Shared Borders check

item — select Insert Navigation Links
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ection of images organized &y a topic, The album picﬁres are thumbnajls
nai

A phoio galtefy 5 a coll
X ple he par: dg[]l for Ihe cmnpauy websi WE W, ;i TESCN: ke T
for e am t aqat s te ant to Create a phDEO gﬁl STy P tat .
on of i
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r{ menu selact
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#y. The open windo -

You can choos, ; W presents the options to add i i
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! ! 3 sav i
images insormay £ 1t doc b ¥ saving changes out of a bage option from the File menu to store copies of
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et et njciﬁe;rmerge F‘elis, stamf'ng their different backgrounds, ezpe‘fal;‘? ¢ 135'19 b
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Plncn s mgemen ik :f;tafzonl.)]T 0 insert a table In g Web page open in Des.ign mod oroms: ;aHEd s
: 0 enable the option to om e e soows:
e C;irdmates Yon want (e e the ta}:)]es) 0 Incorporate — Insert - Table from the menu to set‘t‘},fé
e public Intern ite, i ives i
pages and e i Inten :tri ﬂV}Vf:}l:;ﬂ;, it receives a unique name, which is the site address Int ;
postionmg e e dorc » it hyperlinks (Hyperlinks). The process of making a cons ction et
. : € you want to show the connection — Hyperlink from tﬁe ISUHFI;GC&OH oo
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tile list Produse.htm Current Folder
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bk v : 0 Web sites is by manager e-mail (Web m ] i
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In summary, editor Microsoft FromtPage offers a range of facilities on a site creation and
development alternatives, with a theme bars, links, banners, text information and a gallery of images, from
which you can create hyper - different links, and content of a site can rank structure and the layout tables and

frames page.

A Web site is done using only one programming language or a single program. Other programs,
most commonly used, and logos to create and manage websites and web or apply are:

Flash MX is a fiture industry standard that atlows the creation of tich content on different platforms
and devices. It contains built-in productivity, improved support for media types, ways to help publication or
models. It functions on dependent layer (layer), and "motion tween" animation and e t is a flexible, easy to
use even for beginners, sing hatred limit the designer's imagination.

Macromedia Dreamweaver MX provides users a powerful combination of site development models,

options outstanding and high-level tools, code editing support, enabling developers and designers to create
applications of any type, standard web pages and applications performance. Deployment options based on
CSS (Cascading Style Sheets) to edit the code by hand, Dreamweaver provides tocls needed for a
professional development environment. Developers can use Dreamweaver with the server technology they
want to achieve and Internet applications that allow users to connect to data bases, Web services and security
systems. At the same time, Dreamweaver is an HTML editor, indicated beginners who are unfamiliar HTML
well and with this program can create sites, useful and professionals, with this program, can create sites and
applications Web really successful and professional.

Adobe Photoshop is a specialized imaging used to create and edit images from websites. It is you very
flexible and has an intuitive interface that allows a multitude of changes required currently: editing
brightness and conirast, color, focus, applying effects selections, retouching of images degraded arbitrary

number of celor channels, channels support 8 or 16 bit color, effects on different layers so.

CONCLUSIONS
The Activities of the internet marketing aim to attract potential customers through appropriate

information and communication activities on offer and conduct business with greater efficiency.
Among the advantages of internet marketing can be distinguished:
- Diversification and increased speed of business transactions with third parties;
- Reducing trade costs of the enterprise and thus increase profitability of the company;
~ Prompt and attractive information and communication with business partuers, non-stop availability

of information on the potential and advantages of the enterprise;

- Strengthening and developing trade relations;
- Improving services and information using the "feedback™ (feed-back) of partners, ete.

Also there are found and reported risks and disadvantages of electronic marketing, such as attacks
"hackers" of economic fraud, "cracking" access to confidential data and knowledge bases, violating

"privacy” companies, lack of direct contact between partmers, financial difficulties that limit access to new

technologies, ete.
Regardless of contradictory developments, sometimes of computer science and electronics, internet
marketing knows a continued overall development, both globally and in our country, as evidenced by

statistical data, published in professional journals.
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